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■ Outline
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Location (City) : United Arab Emirates (Dubai)
Date : Monday, February 22nd 2010, 20:00-22:00
Name of Event : Gulfood Associated Event
Venue : World Trade Club
Host : Ministry of Agriculture, Forestry and Fisheries and the Consulate-General of Japan in Dubai
Attendees : Approximately 25 guests/Hotel and restaurant professionals and their suppliers (In addition to 

approximately 50 professionals from the Gulfood exhibition and so on.)
Overview : In order to conduct sales talks featuring items exhibited at Gulfood 2010, we used the reception 

area prepared by the contractor for Japan pavilion of Gulfood and set up a display for the 
“WASHOKU-Try Japan's Good Food” campaign. Drinks such as “Kiyomi-Shibori”, “Fruit Jelly”
(Hassaku), “Fruit Jelly” (Dekopon), “Peach Juice”, and “Ramune” were offered and served.

■ Menu

Food Offered Supplier Area of 
Production

Kiyomi-Shibori
100% Pure Juice M&E Solutions Wakayama

Fruit Jelly (Hassaku) Hiroshima Fruits Agricultural 
Cooperative Association Union Hiroshima

Fruit Jelly (Dekopon) Hiroshima Fruits Agricultural 
Cooperative Association Union Hiroshima

Peach Juice Japan Agricultural Cooperatives 
Yamanashi Yamanashi

Ramune soda Hatakousen Co., Ltd. Osaka
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■ Results
Guest's Responses

When exporting things like processed foods that include alcoholic contents to the UAE, it's necessary to have 
documents in English proving that the alcohol content is less than 0.05%. 

Regarding the “Fruit Jelly” that we offered at this event, we had to request that the producer submit a record of its 
contents, which was translated into English and accompanied the product during import customs clearance.
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Because there were less visitors than we had originally expected, we admit that the sample size for feedback was 
small. However, in regard to “Ramune,” we found it interesting to hear from some UAE nationals, impressions such 
as, “Since this type of drink was common here about 20 years ago, it brings back memories.”

In the past, if this type of foundation was in the UAE, then it can be said that this business opportunity can be built 
once again. We believe that this gives us room to find future possibilities. 

■ Impressions of the Consulate-General

Because this was held as an Gulfood associated event, our invitation process included a selection centering on local 
importers and was arranged by the contractors for the trade fair as their responsibility. 

Keeping in mind the experience of having too many visitors when we did the same type of campaign last year, we 
carefully selected visitors. It is perhaps this that resulted in the number of visitors being half of what we expected, which 
was regretful. Considering that in Dubai it's common to have a 60% actual rate of attendance out of those expected to 
come, we felt that we had room to improve our schedule for additional invites. 

We didn't limit our campaign to that single tasting, but we were aware of the issue of how to connect to actual business 
opportunities and made efforts to that end. On that point, we had some difficulty explaining the superiority of Japanese 
produce in comparison to that of other countries, and struggle with our response to customers who have become 
interested in our products. We believe that giving preferential treatment to products that are prepared to address these 
points is fair to producers who are seriously considering exports.
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