
Natural Capital 
To achieve successful economic cooperation in 
Biological Diversity Conservation 

Make nature and agriculture, forestry and fisheries richer by cooperating 
with companies who are interested in the economic value of natural 
capital. 



Identify the value of villages engaged in 
agriculture, forestry and fisheries 

Specify what to 
conserve 

【Set out a theme】 

Pick up the subject for a 

conservation effort that will 

represent the region, through 

discussion with the region of 

concern. 

Make plans for 
conservation 

【Choose a method】 

Set a goal for the theme and 

plan out methods to match 

the subject theme and the 

effort. 

Select an evaluation 
plan 

Designate an objective 

evaluation method that will 

reveal the value of nature in a 

clear and understandable way. 

 

 

 

Tools for 
identification 

Aiming for 
strong 

branding  

More and more people will become aware of the villages  
What is the economic value of nature? 
This is an evaluation that shows the value of nature in villages engaged in 

agriculture, forestry and fisheries on a monetary basis. 

Various places in Japan have been estimated and evaluated for their 

nature values. Below are some examples of their present statuses. 

 (sum: household base/year) 

Region                           Subject      Amount willing to pay  Total amount as a nation 

Hamanaka Town, Hokkaido  Blakiston’s fish owl                 2,200 yen    114.3 billion yen 

Neba Village, Nagano        Plants and animals in the forest   2,436 yen  126.6 billion yen 

Sera Town, Hiroshima      Plants and animals in Satoyama   2,384 yen    123.8 billion yen 

Aso City, Kumamoto Plants and animals unique to the Aso grassy plain 1,974 yen 102.6 billion yen 

Hita City, Oita                Plants and animals in the forest   2,239 yen   116.3 billion yen 

Tsushima City, Nagasaki    Tsushimayamaneko                  2,423 yen  125.9 billion yen 

Onna Village                  Coral reef                       2,370 yen   123.1 billion yen 

Certification System and Ikimono Mark 
These are the labels and logo marks that are put on products and services to show their 

value, taking into account nature and wildlife. 

Recently, products, not just rice, with such marks on them have increasingly come to market. 

Today, more and more consumers acknowledge such value and pay attention to these marks 

for their purchase decisions. 

【 Example of Certification System / Wildlife marks （from top left）】 ”Green circulation” Certification committee / FSC Certification 
Rain Forest Alliance Certificate Carbon Offset Certification label / MSC Certificate / ASC Certificate  / Certification system for “Rice of the 
Cozy Hometown for People and Toki ” / Aso grassy plain regeneration stickers 



Convey the values of villages engaged in agriculture, 
forestry and fisheries  

Think of whom you want 
to work with 

【Whom you want to work with】 

Someone who can produce 

appealing advertisements, or 

build websites, or develop sales 

networks. 

Think of the skills that you need. 

Ask them  

【Take initiative in the 

cooperation 】 

Make every effort to meet with 

people you want to work with, 

and straightforwardly ask for 

cooperation. 

Promote and disseminate 
information 

【Disseminate information proactively】 

People cannot be aware of, or care for, 

something if they don’t know about it. 

Conveying message in a plain and 

straightforward manner would be an 

impressive, efficient and good way to 

disseminate information. 

More and more people will become aware of the villages 

Work with 
people who 

can 
communicate 

Communicator 
Copywriters who can convey a message in a concise phrase, 

package designers, web designers who can build a website to enable net 

shopping, researchers who can issue evidence, museum curators, 

environmental consultants, coordinators, etc. 

Your project will be successful by taking the initiative in cooperation with 

various professionals. 

An example 
of 

Identification 

Onna Village’s Satoumi development 
The Onna Village Fishermen’s Cooperative 

and the marine food manufacturer Igeta Takeuchi 

are jointly working to sell high quality, flavored 

mozuku seaweed with labels indicating 

contributions. 

They are making efforts to build Satoumi, using 

these contributions with coral regeneration as its 

key efforts. 

An example of 
Dissemination 

Marumata Forest’s forest 
development 
Marumata Forest Co. Ltd., based in Hita City, 

Oita Prefecture, is one of the largest companies 

of its kind in the Kyushu region. 

The company is engaging in efforts such as 

preserving broad-leaved trees alongside paths 

in the forest; affording university students the 

opportunity to experience forestry work; and 

inviting customers of Tokyo Style through the 

Forestock Association to take guided forest 

tours, “Tours to absorb yourself and take in the 

beauty and healing power of the forest.” Tokyo 

Style is the official Forestock Certification 

business partner. 



Natural capital is our asset. 

It is the resource of ecosystem services 

(Goods harvested from nature) to make our 

lives rich. 

3 benefits gained 
through cooperation 

Checklists for cooperation 

Communication 

between urban 

and rural areas 

Financial and 

technological support, 

and actual helping 

hands 

Added-value to 

the products and 

services 

Contents 

Can it be carried out in a long-term scheme? 

Do the members share the same goal and effort plans? 

Are you aware of the results of the efforts so far? 

Are there more than 3 persons who can be engaged in this effort in a long-term scheme? 

Do they have specific roles? 

Do the members know and talk about financial arrangements? 

Are you working in cooperation with the local government? 

Do you have connections with universities, research institutes, or museums? 

Do you have opportunities to share opinions with consumers or companies? 

Is the cost for the effort a big financial burden? 

Have you received any government subsidies or grants? 

Are you financially prepared to start a new effort? 

Costs 

Companies, citizens, and consumers are holding hands to regenerate 
ecosystems for Toki habitat on Sado island. In 2007, Sado City launched a 
“Certification system for Rice of the Cozy Hometown for People and 
Toki,” in which the city designates rice produced by methods that 
contribute to conservation of wildlife surrounding the rice paddies, as the 
high added-value Toki Brand rice. Today, more than 98% of the rice 
paddies in Sado city have halved the use of agrochemicals or chemical 
fertilizers, called eco-friendly agriculture, a definite sign of nature 
conservation being strongly promoted. This trend began with the selling of 
non-agrochemical rice or gathering of donations for Toki conservation 
funds, which led to communication with people in the urban areas. In 2008, 
the elementary schools on the island formed the “Sado kids wildlife survey 
team” to study the regeneration of Toki and the natural environment. The 
team now holds a “Tameninarugakko (school for rice paddies, school for 
you)” class at Tokyo University with elementary schools in other cities 
and towns, and disseminates nationwide the importance of various life 
forms connected to each other in nature, marking the endangered storks, 
greater white fronted goose and Toki as its Symbol. 

Positive circle of Toki (Crested Ibis, Nipponia nippon) regeneration in nature and agriculture in 
the region 

Sado City 

System 

Outside cooperation 


