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Pretty peach

Severnl of the booths al the Asia Fruit Logistica show featured
Japanese fruit exporters, | stopped by and visited with a couple and I
was blown away with the quality, particularly the visual perfection.
size and sweetness of the fruit. T asked how much the peaches would
retail for and a woman told me one pench would scll for about $10.
Trv packing a lunch with a Japanese peach every day.

I alzo sampled Envy, the new apple variety from Enza. Sounds like
the sweot, hard apple is receiving a lot of validation from Asian
buyvers this week.

On o totally unrelated note, | watched coverage from the BEC last
night that indicated growing worries in China about the U5,
ecconomy., Apparently about 5% of all U.S. home loans are in arrears.
A recession in the LS, would wreak havoe in export-oriented China,

creating a cyele of pain that no one wants to see.

I just checked in with the Fresh Produee Industry Discussion Group
and thers is plenty of netivity there in my abeence. Here are a few
highlights:

Nutrition sells and Order your loeal veggies online Luis posts this
link:

After analyzing a years worth of sales data, Hannaford found that
custorners tended to buy leaner cuts of meatl. Sales of ground beof
with stars on their labels inereased 7 pereent, and sales of chicken
that had a star rating rose 5 percent, Sales of ground beef labeled
with no stars dropped by 5 percent, while sales of ofticken that had
& 2uro- star rating declined 3 pereent,

Stmritariy, sales of whole mitk, which received no stars, declined by
4 pereent, while sales of fat-free wilk (three stars) inereased 1
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pervend.

Sales of fruits and vegetables, however, remained about the same
as they did hefore the ratings were imtrodisced, AN fresh produce
received shrs,

Also a story about online (/v purchases

A Web site is scheduled to go online next spring where people can
plaee arderseith Wisconsin formers for their foods that ean Hen
be picked up at local farmers markets.

WHC'S DOING IT: The idea s the brainchifd of Heather Hilferen,
who alszo iz developing a Web site Lo link farmers with grocers,
schools, hospitals and restaurants that want to buy foods locally
rather than from distributors hundreds of miles ewoay.

Hot export market for U.S. ag Big Apple posts links to news
aboul booming exporls and rising demand for grain crops:
Aceording to the Indiana Prairie Farmer, all four major U.S. crops,
carn, soybeans, wheat, and cotton will need more aoreage in 2008,
Thiz is due to increased dewand for corn, lack of soybean supply,
and strong price strength for cotton and wheat.

Cultivating a Crop of Hope Big Apple posts link about the hope
[or ethanol production from swilchgrass, by The
Washingfon Post:

When it grows high and thick in midsummer, the crop that might
fill Virginia's gas tanks, revitalize its farm belt and keep its nad
and manure out of the Chesapeake Bay looks like | | | weeds, Like the
wearld's most overgrown knen.

At a Virginia Tech agricultural research center here, in this small
tenom west of Fredericksburg, the switchgrass plot is an unrealy,
werving thicket of seven-foot-tall green stalks. Bul it only looks
neglected: This is one of the conter'’s most prized plants, a formerly
obscure prairie grass now projected to be a major source of farm-
grown fuel,

Dale 1o test every acre of spinach Several members chime in on
whal is the reasonnble slandord lfor lesting produce safely.

POSTED BY TOM KARST AT 4:12 AM
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o Yes, marketing divectly to kids w
cartoon characters will iInercasc
sales ond improve [y consumpt
among kids,

¢ Yes Lo slighlty increased sales, bi
no real effect on fv consumption
among kids

¢+ HNotyet. But more advertising ar
awaneness of brands could move
the consumption needle

¢ Ho. Marketing to kids in the
- produce department will be a sh
lived gimmick
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Thailand: Low-cost Japanese fruit is on the way

The Japan-Thailand free trade agreement is likely to increase Japanese fruit exports to
Thailand by 30-50% per year, says the Japan External Trade Organisation (Jetro). The trade
pact, which is scheduled to take effect late this year, would cut or eliminate tariffs on a range
of temperate Japanese fruit.

The 40% tariff on pears, apples, and peaches would be dropped instantly. Tariffs on melons
and grapes would fall to zero in 2009 and strawberry, orange and cherry tariffs would be gone
in 2012.

Seiji Tazo, the director of the Jetro Trade Promotion Department said the lower tariffs would
bring down Japanese fruit prices and allow Japanese fruit to be more competitive in the Thai
market. Thailand's temperate fruit market is currently dominated by imports from China, New
Zealand, Australia and the United States.

Based on Jetro data, Thailand is the sixth largest importer of Japanese fruit behind the United
States, Hong Kong, China, South Korea and Taiwan.

In 2006, Thailand imported apples, pears, grapes, melons and green tea worth 18.8 billion
yen from Japan. Apples made up 98 million yen of these imports, with green tea at 79 million
yen, and Japanese persimmons at 63 million yen. Mr Tazo said Japanese fruit had a
competitive edge thanks to more variety, larger sizes and natural fragrance.

To promote Japanese fruit in Thailand, he said Jetro has outlined comprehensive plans to
penetrate the market at all levels in large cities and provinces.

Nine Japanese companies have been showcasing their products in the Japanese Pavilion
and have become an eye-catching part of Asia Fruits Logistica, a three-day exhibition that
ends today at the Queen Sirikit National Convention Center.

Source: bangkokpost.com

Publication date: 9/7/2007
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year, says the Japan External Trade Organesation (Jetro). The trade pact, which is schedulad to take effect late
this year, would cut or elminate tasiffs on 3 range of temperate lapaness fruit.

The 40% tanff on pears, apples, and peaches would be dropped instantfy. Tanffs on melons and grapes would fall
te zero in 2009 and strawberry, orange and cherry tariffs would be gons in 2012.
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Based on Jetro data, Thailand is the sixth largest importer of Japanese fruit behind the United States, Hong Kong, = e
China, South Korea and Taiwan. Baht/s 34.27/3

in 2006, Th

mp app and green tea worth 18.8 billion yen from Japan.
made up 98 million yen of these i

grap Apples
with green tea at 79 milion yen, and Japanese persimmons at 63 million

e RRTIRGITEE SO
Animad feed & nuirition
safety articie
ARG T wed Nt
Ads by Coogle

Prev 1223456789 101I11213 141516 17 18 Next

S PRINTTHIE 53 EMAIL TS

www.bangkokpost.com

2007 9 7

@ Copyright The Post Publishing Pubkc Co., Ltd. 2007
Privacy Polic

Comments ta: Webmaster
Advertising enquiries to: Interneat Markating
erinted display ad es to: Display Ads

Full contact detsils: Contact us

91

_ Uncnange
Quarterly

- Outlook 0 : imparts, i
paps yen. Mr Tazo said lapanese fruit had a competitive edge thanks to more variety, larger sizes and natural
4 : fragr 3 L
® Motoring To promote Japanase fruit in Thalland, he said Jetro has cutiined comprehensive plans to penetrate the market at Global Insights
+ RealTime all lavels in large cities and provinces.
P }
:A.;iaFm Nine lapanese companies have been showcasing their products in the Japanese Pawvilion and have become an eye-catching part of Asia Fruits
Your Logistica, & three-day exhibition that ends today at the Queen Sirikit Nabonal Convention Center.
- “ﬂm
& Leaming Post g
» Gadget Mews Besches. Cruises. Short Badget and Specisl
ik
o Archives Bacakok DevmiownAgariment
 Forum Fuby ‘urnished -Long stey Thalend DedyMontnlyy eary+ Pasl
o Recent Editions e
« Foll
Ihsi Lond Development
* Rastaurant Prime resl satats for de.sispment Weal for viarnatonal nusster

1 BACK TO TOP

Prime
Sukhumvit

iocation

AMARI

BOULEVARD WOTEL




=
=

=
=7

o5~

‘= b REAE

U

‘,A@¢:ﬁ¢Jﬁ%g@®mmha

:§%J,-

ARRIHRE HIPAORRP oS

—
[

| RirpagEn

-;_WJ_I_-}}'{

ﬂ¢Jﬁ%EE20065ﬁ_

QY R

: ﬂfhéﬁ%@%ﬁ%ﬂ :
W B0 REp
SR E%E¢¢%wﬁ%

bR
.thz/%ﬁ#@\éﬁmwaﬁ
.._ﬁk&:uﬁﬂﬁgaf@mwal
6 RaUEAES 7
%.%;@ﬁmﬁmmmmwmﬁmg.
o O0SIeNRT
ARy PRI RIS S ..
T USRI S R
Uwf@ﬁfncraﬁﬁmﬁﬁ@%
B A 00
ey A REIIRI0RS - B

el e ST R O £ 2

PR BRECORPDLICST

CBE g QEREBRRIRNOREL
DR MR 22

6%@@9

_,E% 1ea°
%Wﬁim_rﬂ_ﬁeuﬁ@a

m..r.mm.ﬁﬁ\ fil i B g c,?m_@ |
Tﬂ_rﬁﬁ,@ﬁﬁi T

‘.nrua

aﬁ»%DiQ&#&&éa

.%e

SO T0°

@1@%ﬁﬂp< wau:a%“

ﬁﬁﬁ#@@(@ﬁiﬁ@ﬂﬁh_

RN e
g e WeBEQKERSUK.
AR R0

- H4AaL Rt
RRHERAIR e QMR HI8 -

7

S S a ‘ B \,u . .. L%@&mﬂﬁﬁ Ewwmlumwﬁ:b‘ﬂ ..“
IR R e
e S | DS | it 2 BHEOY | - FERIERC
m%m%¢ﬁar&m B DORREKI N 5 | SN R0 | 8101 [OOIIH |2
mR A < negpmne K2 - ¢ | BB KA (50
avRiE | DHESEEERR| - P aey S maaﬁﬁ EHRE
I o - 2N | DR (TR | IOIRKHESHANEA D | S e
MDD ROEIROE | 1555 € | fL HRE| PRAPEY® 1 |+t | Wakie ammo vl

SEmE Y, - HRIEE R IR
[P - N2 D
ArORY R (Pamieh)

%bti Qs e
TN o o DA ORI RRAR NS
mwbkvzmvr\a

SHRELISIEARIS
LA BN AR m
K0 BEINERRHE

B IR
m | RS LA NEEET] -
| P00 (KRN

9

2007

7

9

2007

92





