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46,712 16,537 6,804 1635 117,335 21,790 20,547
38,172 73,343 10,298 5,123 116,052 17,364 17,246
6.9% 13.2% 1.9% 0.9% 21.0% 3.1% 3.7%
36,596 1272 14,151 2,521 41272 36,560 34,256
29,906 5,642 21419 7,901 40,820 29,134 34,245
128 1,308 48 64 284 60 60
4,719 4,385 1,938 784 8,185 3,416 4252
3,834 4,131 1,788 742 15,257 4517 4,425
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2002 2003 2004
0.8% 2.0% 1.9%
9.1% 10.0% 10.1%
7.0% 3.1% 4.6%
5.3% 6.8% 6.1%
1.6% 2.7% 4.2%
2.2% 2.7% 3.3%
1.2% 0.8% 2.3%
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31376 739 10,376 1554 30,963 33477 31548
30,335 473 7117 1,260 26,502 27,646 26,803
20,727 525 7,262 1487 28,656 22,639 18,847
19219 380 4936 1,261 22,926 18,559 16,167
3014 152 999 405 2,020 2,106 2,762
2,962 129 803 350 1654 1873 2319
14.5% 29.0% 13.8% 27.2% 7.0% 9.3% 14.7%
15.4% 33.9% 16.3% 27.8% 1.2% 10.1% 14.3%
90.6% 0.5% 46.7% 3.1% 85.6% 89.0% 52.8%
97.7% 6.7% 96.7% 70.4% 99.5% 98.6% 86.6%
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