
AEON CO., LTD.

<Goal・Action>

(1) In FY 2014, we formulated and began promotion of the Aeon Sustainable Procurement Principles,

with the goal of achieving both the sustainability of natural resources and the continued development

of business activities.

1. We strive to procure sustainable agricultural products that are in harmony with nature,

ecosystems, and society. We aim for 5% of our agricultural product sales to be organic products.

2. In order to provide marine products with sustainable backing for all major fish species, we began

sales of MSC-certified products under a private brand from 2006, and ASC-certified products from

2014. Moving forward, we intend to further expand.

3. In consideration of health and the environment, from 2020, we began sales of “Vegetive” products,

which replace animal-derived ingredients with plant-derived ingredients.

(2) We indicate nutritional ingredients and allergens in an easy-to-understand format.

1. On package fronts, we indicate the 7 specified allergenic ingredients in an easy-to-understand

format using the standard icons, and on the backs, we list all 28 ingredients, including the 21 that are

classified as equivalent to specified allergenic ingredients.

2. We indicate nutritional ingredients on product packages in an easy-to-understand format.

(3) We sell products for customers with allergies.

1.From 2019, we began sales of our Yasashi Gohan series, which does not contain any of the 7

specified allergenic ingredients.

(4)We contribute to support the family who have difficulty to secure enough food due to the side 

effect of COVID-19 and other various reasons. 

＜Reference＞

https://www.aeon.info/sustainability/procurement/

https://www.topvalu.net/brand/kodawari/disclosure/

Use of Sustainable Raw Materials and Contributions to 

Health and Wellness

In accordance with the Aeon Sustainable Procurement Principles, we

strive to procure sustainable raw materials and deliver safe, secure,

eco-friendly products.

【About us】 AEON CO., LTD. (1-4 Nakase, Mihama Ward, Chiba City, Chiba Prefecture) 

(Points supported for Action Plans)

☑ Food Systems Transformation

□ Promote  of Food-related Innovation in Business   

☑ Promote of Nutritional Behavior Change in consumers 

□ Support for Nutrition Improvement in Developing and Emerging Countries

https://www.aeon.info/sustainability/procurement/
https://www.topvalu.net/brand/kodawari/disclosure/

