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B Fv> (Nudge) &l To(E[Z26&IBL I3 1EVSEKRZIFD, Thaler and Sunstein (2008) Tl EIRZZUZEE. BENRI T4
JHRECEZZE B AR DITEVZ FRITIEERFE TEZXZIEIRV —F 77 Fv—DHo3ESR] LENTHN. ZIEN - AAHIFEEPEFE
1> T TN T A4 DIEIR (BEENRDEIRZSD) ((FEZSX20D(ELTYIEIRIZENTES,

B BERMNFER(E TS LIMNCEFET SN, BADTEIOBHZELDD. ARVWIAMTHEMNCEFULIVMTEINERTCEFYIIELTNS.

mHEEOBETHICNI N AZITILTHE. SHEEDEIROBHEZKRUD D BEUWMTEINLR T FTYINBEULEFAES X 5. FIERM
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(H488) Thaler, R. H., & Sunstein, C. (2008). Nudge: Improving decisions about health, wealth, and happiness. New Haven, CT: Yale University Press.
GERR) FERIE. VFv—R-tA5—; TR - BORAT(—> [EER TEHEEF ] (B#EBP1L) (CL3. [FXX(E. “any aspect of the choice architecture that alters people’s behavior in a
predictable way without forbidding any options or significantly changing their economic incentives”
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design process “(FA T D@EOTHD. AIL—LT—IT(E, BIREDES (DEFINE) —RMLRYIDEM (DIAGNOSE) —ITAMD&Ss
(DESIGN) —TAZNRODEREE (TEST) > XMIEREAPEOMBERDIRST (SCALE) DIAICEES ENFNRBIEESN TS,

B ASHETE. BEOER RMRYIOZRIZEMULE. TTAEMODRET (DESIGN) | 72— MNAECL ST AZHIROIREE (TEST)
FCEERIOTADITRET S,

FTYSOREIOTA (KRFEZETOXIREEH)

DESIGN

DIAGNOSE

DEFINE

—_— B9 - EHER sy ieras || AR
§§§E§%2° FrEMOT, || BEAA N | ZZS BRI T,
SRGBRCS | Khagyon || zroonaz | | SRS TR b zomox
n e MEEEATY | | BEHT 3. 2 IR ICER TS %
A BNELIT S, : PR S B
A AN AN AN AN
A FRAFTHHREIZIRMEIOLR

(tH#8) Barrowsetal. (2018) “Behavioral Design Teams A Model for Integrating Behavioral Design in City Government”
Ideas42 ZHEICHER (https://www.ideas42.org/wp-content/uploads/2018/04/BDT_Playbook_FINAL-digital.pdf)
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