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* How to build strong brand in Vietnam market?

3. Build brand awareness — frial —
loyalty through effectiveness
marketing strategy
- ATL: Digital is an effective and
affordable communication channel
to build brand with activities as: social
network, influencers, PR articles.

- BTL: sampling, end user promotion

_ 2.Reasonable price for
> Vietnam market (suitable
for Vietnamese income)

Source: "Vietnamese consumers are coming of age in 2023: How businesses can stay
ahead", conducted by McKinsey & Company:
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HOW TO OUTSTANDING IN THE CROWD AND CHOOSED

. | 4

Weak brand Middle brand

Brand health index: 0.3 Brand health index: 1.1

Market share: 5% Market share: 9% Market share: 24%

Loyalty of customers: 40% Loyalty of customers: 56% Loyalty of customers: 69%

Source: Nielsen Vietham
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