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“Kenya-Japan Agricultural Cooperation Dialogue-Enhancement of Public-Private Partnership

14:00-14:20

14:20-14:25

14:25-14:55

14:55-15:25

15:25-15:40

15:40-16:05

16:05-16:45

16:45-16:50

16:50-17:00

(PPP) on the Food Value Chains in Kenya-*

Opening Remarks [Kenya Lead]
by Kenya(Ms. Ann A. Onyango, MBS Director, State Department of Agriculture,
MOALF)
by Japan (Mr. Mikio Mori, Deputy Ambassador)
-Introduction of participants
Adoption of agenda [Kenya Lead]
Status of Agriculture and Food sector in Kenya [Kenya Lead]
(Ms. Ann A. Onyango, MBS Director, State Department of
Agriculture, MOALF)
Presentation by MAFF [Japan Lead] (Mr. lkefuchi)
MAFF'S idea for TICAD VI — we have 3 pillars for TICAD VI
Promoting development of food value chains
Nutrition Improvement
Strengthening resilience for climate change in Agriculture Sector
Coffee Break
Presentation by JICA & JETRO [Japan Lead]
-JICA (Japan International Cooperation Agency)
-JETRO (Japan External Trade Organization)
Proposed Area of Collaboration by MOALF [Kenya Lead]
(Director of Policy, MOALF)
[ DISCUSSION SESSION ]
Way Forward [Kenya Lead]
(Director of Agricultural Engineering Services, MOALF)
Closing Remarks [Kenya Lead]
-Remarks by Japan (Mr. lkefuchi)
by Kenya (Director of Crops, SDA,MOALF)
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REEEL D= =Yy 72O T, TaR—PL_R—=2ATF /7 22ELTBY, A7as 7 L0
FToXya—v  RUOBOZENy =7 THE 2 M LT,

Bl 817, BAESIREME (Mr. Hiroyuki Shimakawa, JETRO) F7E

JETRO IZZNE TREREELFEMLELZ LTINS T=0T, F=THOEHKDIZE A EDJIE JETRO IZ
B RN I n e B S, 29 LT LB OS2 W= i, 77V 16 %E (7, a— o RT—
N, FTAT=VT, =7, =V Evnya) TEERRHD, TArEE T 4 RFIE =T Uh
VHE NI M8 MEDY =T a AT AL LTEREL TV D, FEIREN S LTI, j(%<’\7L“C
T, BRBED S =T EVRAZIRE L S =T IR A VR AR IR, fiEIC OV T, BRI
XA IF—E B L, EVZX\VVH/%ﬁ“\E%&guﬁféﬂ/ﬁW74/7%%MLTW
HBEMHHRITHEM 300 4, iz, F=7 OHHEHAE L R — bOERS = M —R LR O —bv 2%
TIEVRA c a—=F 4 x2—F—NEE SN, Z<OBREEZZEL TS, Y F—/LZIJETRO O
—bE2ZILFALTEY, FHEFERSE, V774 v —BLEONH CHIEEIT- -, RtEOFEENS F
SBBLTEBY., 5% 24FEM T2 582545 TETH 5,

JETRO Aot db 5 —oDIFENL 7 =T ROl XETH 5, ZO—FlXT T HROBD RAT T
7% FOODEX ~DHEXETH D, FI-. Tt V¥ LAANVOHEMELRIGE L, HATSEIT OMEM
RO ODOT KA ZA&fTo7,

JETRO IZ7 7 U HIZBIT A% O TE EHE & LC. [Four Wheels] &8 L CDHARMIEIZ X B HE DL,
QMG RE GO, @AARBHEICEL DA 7 TR OIE, @HIkFEE N CAM BRI ~OERR, (ZHY 1
AT,

BRIz oW ik, JETRO X TICAD V OATEIRIEI TH D [7 7 U HIZE T D BARBHEIC L 2B O]
WZHSE 77V WEERET +—F 5 (AIPF) | ZAIRX L7z, A2 H 29 225 3 A 4 HOMIZHRT
%2 [\ AIPF 23 2 TE, 7F=7HET (KIA) 2175 FiE, KIA &1X MOU ZififE LTk v, A
OIERILA . I F—0Hfig, WERLEDTZDD KIA AKX~ 7 DEESE F72 EIZHR Y #LA TW5, TICAD VI
TIE. EEABE R CEERE L FEDTHL 00, OBARE(EORRZRRTES vy N - 727, @
A7 7V AEVRA 77 LA, @F3MAIPF ZEi L7\ e EXTWD,
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BN
(F=THR) : ¥=T OKEDZFIFIALRYHTHD, ZHICHEHTIREERSEZ DL HITHATHDLDDN,

(JETRO) : KESHII 7 =T BUFIZE o TRELDDEWHIATH DL Z E A B L TWD, 2D L 9 L%,
EUR A IS =B U THABEIMBAZ THEZNE/-S,

(=T : ZfEA =T F 70Tl T MIMELSEIGO RN G200, S OBET S 20
iR

QICA) : tLENSL HRICE 272V 7 A MRH D, BUEITZOL I BRBEEEBRTF L TCWDLEETHY . 1
HNDRAEDFEICFD L I ICEENEFIZ R D AREM N H 5, )7 T, B EIGD 7- D D528 13T
HEFEE DO T TESN T\ 5,
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3 T—9ayd

2016 F2 A 11 BIZ, #Z7DFA0OET MTiGERERE - RREXOHECRLIT—Vav T ARESHh. B
K- TBRFERECISEEEE~AORYBEH, BATEIZL D727 TORYBAHAOED, MEICK HFENL
BEORREMZFICOVWTERBERN G Iz, XETRE, 7—923vTDTOITI L, £HBE. ERROFLD
RUTARDYLavDBEERERVT V75— MERZEF LT,

31 7—9 3 avIe2AEE

=

B v ETHTI—
B :2H 11 H 8:30—14: 00
ZINEH 1044 (HARB9 A, =7 45 A)

V=2 v ay NNFEE OB REER O =T %, 7 =7 BUNBIFRE 23 HJE L. TICAD VI OB H D2
KL Lblo, BARBFELD 7=7D7— KN a—F = — T LHELEIEDOE RIZET 58T
bivic, 7 =7 BRI HITEEES O 5 5 0BT 23 L O Y x ABRBEORfRRM, 77— Ky
2a—F 2 — T AIMEEZEOTAN D 72, Bl y g TE, BARBUIFN Y, =7 BUt & Hm ¢
LTWa7ryzy NOMENRHIAIN, %OV MR L LHINTHREICOWTHEERHY ., H2t
v a VCIEHAORMBEELD 7=7 D7 — KN a—F = — 28T 5 B0 fiA K OO FEIZ O
TORRPH ST, BRIGETIL, BARBENOITDBHHIOBEESIZOVWTEMAH Y . F=T/n6
2 ARKESTHEICBITH5%OMII7T 0y =7 hA~OHIRN/RENTZ, RE, T=T DAT 4T b
LEWBELRFEELNTEANBIL, V—27 v a v 7R TH, BB fThbhl-,

1-11



Promoting the Development of Food Value Chains in Africa

Promar Consulting

32 J—/92avIIRTILERRAB

pA=E/ A W N

8:00-8:30
8:30-8:40
8:40-8:50

8:50-9:00

9:00-9:30

9:30-9:45
9:45-10:55

10:55-11:10
11:10-11:25
11:25-12:25

12:25-12:40
12:40-12:50
12:50-14:00

“Workshop on Promotion of Market-Oriented Agriculture and Food industry”

Registration

Opening Remarks by Japan (Ambassador, H.E. Tatsushi Terada)

Keynote speech by Ministry of Agriculture, Forestry and Fisheries of the Government of
Japan (MAFF)

(Mr. Masakazu lkefuchi, Deputy Director-General, International Affairs, Minister’s
Secretariat, MAFF)

(Keynote speech by Ministry of Industry, Investment and Trade)

Keynote speech by Ministry of Agriculture, livestock & Fisheries (MOALF)

(Prof. Micheni Japhet Ntiba, PhD, CBS, Principal Secretary, State department of
Fisheries)

Keynote speech by Department of Industry and Enterprise Development (Dr. Julius
Korir, Principal Secretary)

Keynote speech by Department of Commerce and Trade (Dr. Chris Kiptoo)

Session 1 - Kenya Part
1. Rice MAPP, 2.SHEP PLUS, 3.PEGRES
Questions and Answers for Session 1

Session 2 - Japan Part (Japanese private sector)

1. TOYOTATSUSHO CORPORATION,

2. Japan Association for International Collaboration of Agriculture and Forestry(JAICAF)
3. SUNTORY BEVERAGE & FOOD LIMITED

4. MAYEKAWA MFG.CO., LTD

5. Kikkoman Food Products Company

6. WAGO Co., Ltd

(Inclusive Business development Programme & Project Evaluation (IMG))

Questions and Answers for Session 2
Coffee break
Session 3 - Kenya Part

Representative of Youth and Gender (Ms. Annie Nyaga)
Questions and Answers for Session 3

Closing Remarks (Mr. Masakazu Ikefuchi, MAFF)
Networking Lunch
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FH EE, £y =7 BAKRMFEEEXE (H.E. Tatsushi Terada, Embassy of Japan in Kenya) BI&#RE

U—7va vy FICHFEHREOERTH D, AR F=TWEO EELREROREZELSIMLTEY ik
RDEY THDH, ZOXIRBELERFEL T EE o T HEIEHZH L BT 5,

1LA3LH, = F AT it 2607 7Y WSV I v MZBWT, =7 O =% v & KHd &
H R BER B B 12 L [RIREF 2 S C TICAD VI O HFEZJ65K L7z, TICAD VI3 2016 458 H 27 H & U* 28
FICT A m ETREETIE L o7, TICAD ZEERT 4 —7 ATHY, 77 ) HEEE L &S~ FF—HoO
NAVLUVBIREATH D, ZTNETOSEIOSEIFAARTITDIL, 6 FIB YO TT 7 U A KETITON,
=T R OBE &7 D, RERIEL T 5 TETH D,

TICAD V IZBWCTLERIITT 7V HICB T A2 EERFEEEEH LTz, TO—DF I XTHTI—Th
Lo FIARZTATI—IIAMBBEONT L LTOETLVEETHD, 7L b, SEDOT—7 > 3 v FNT
DB T H D, ZOMER CIXHRIEAETEH H 2D HARDIEMEEZ VT AMBIRIMTHOIL TV D, ZiER
HITEZ, ICAEMEDOT A HTRIZONWTHEK LT, 7AW TRITTr =7 D 2,500 DEFZDOILN%
WEELZ LI L, DN 25 2 RAR KRR L) (SHEP)OMER ZEA L7z, ZHUT/ MR = RE
DIAZ ESE L2007 7 —FThod, ARBIHIELRNE CTRESTICE T L 3EEZIT> TET,
ZO—DFILTTIZBT LT n =7 b THY, ENO 2 A EFELZRBEOICHEMSE S Z EICEBRL
7o BRIZT 7V DIZEBNWTCaADAERZFHEIEDIZLABELTEY ., A 7HEREF XTI ZOHEO
BB S ITICH D, AURBICEBW TR REMEEIXr =Y v ¥ KKEE SRR LB, 7=
v A REFEIZ LT T =7 FOFERICEE L T DB, KFEFEIZS SIS, A7 ey =7 My
I 2=7 4 DRENHBOBLAICENTHEETH Y | TICAD VI IZEB W TLAERE A A 7 #EE I 243
FELIZWERRZ, A7 7 a Y MIEENA— M=y 7O THY, BWEKRERL TS,

LEWRT—0 v ay T HBIEN L T =T ORI 5T T 7Y DERIZESL DX D iR E S S AICZITE-> TIE
X7\, U—2 a3y TOAL LTy MEITICADVI OF V= o Xl ERBEEEMES H Y . iy S A 1F
IR ICEE R BERAROIEA Y, EVEZNWT—I a7 bbb 2L TWS,
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b FEFn, BMOKEAEHEET (Mr. Masakazu lkefuchi, MAFF) i

ZOBTBWTHEREH AR TR TH D, SBOT 7V BCBITET7— N a—F = — 2 OHEITH
WTEREZLTZWY, 7— KRN a—F =2 — 35 KRV —7 2 a v FICBWCHERICEERTA T 47 Th
D, FMOT LB T—2 a0 TZOMEEZHRN T 5L H 0N, £, 77U DOEEREEN
AU THRENDIOVTIHIALEZY, 77U HITBWTEEITHERERARE A2 5D TR, HiHo 60%,
GDP @ 20%. EIZL > TIEEGHRED 80% % Hd D, 7F=TICBWTHERETHEELSHFTHD, B¥E
AR 21T 2 & 137 7 U WEEORERIEIZORN D, £D7 TICAD F'riE R &#d 5 ETREIEICEY
MIeZ ENEETH D,

Flo, 77V ADOANAFASHR LA D RIARTH S, IEWVFRRFERCA » FEBZ 5 AL TH S,
BEZRREOHE TIL, FAO @ MR OREIRZLZ OB 2015 (2 LiuX, 2014-2016 FIZH T H T - 7
ZY DBV TRERBICE LD AT 4 N ADEIETE LS TN D, ZAUTHR O EoHIR I v & &
WEIGTH D, 77V I TIE 2 2,000 5 ABHUERIZE LATND, 77 U I OREZRREIZIRD L E 72
FIUER 6T, ZOOHAIFEHEICEA LTS,

TICAD (X 1993 4E S B S L. 7 7 U A BRFE D 7= O D EBE ORI RBOR A R4 v AR LTE I,
ZAEEMIELTICAD VIZEWT 3.2 KHIC LR EHEL L, ZHTERMGOERZIENT 26D TH
5o BFEE [ EERARET 74— L LTI T 20 =37F 7L %7, TICAD V IZBWTRES N,
LEEHIXI DI, TEROTEODRE] D fEIDHRE] ~OBITERTH. £ 6.5 KD A
7 5% % TICAD V IZB W TR LT,

TICAD 7' mE ADH TREENE X HFE~OXLP R I TN 5, TICAD IV Tt A DR % 2018 4
ETIHESEDL LD CARD A =T F 72 T\ b, BEREOER I 58.5% ThH 5 (2013 FIC
2,223 7 by AAEIL 2018 422,800 1 h > TdH D), TICADV IZEWT, TV RRELTOREFE] %1
#5720, SHEP 77 —F RN R ENT-, SHEP 7 Fu—F (37 =7 THHO b, o7 7 U HEEIC
JERLCW5, ZiE T SHEP 1% 13 2 [E CTHEfi S, 17,438 ANO/NHFERZENRT 7o —F 2 8H A LT
W5,

WD TICAD VI TlE, EARIZ 7 — PR a—F = — 0 OREEAZ BT -\, 7— N 2 —F = — 134,
I, Fidk OWHE £ COX RIETh 2 =350 ThHhD, ZON) a—F o —VORBIIEZET LAY
—DRENEALZIR L, ZOFEER., 2L OFREN L0 IND, BFELOEMOIASEINC SR8 5— 5T,
BOv AL EERT 5, S5, BEOEEIC LSRN D, BT 7V AEFEICBWTICAILL D AT
TR NOXIMBEAET BT 2 NPEEERSIN TS, T 7Y B TEVRRAEITI DT
=TI NT Th D, 28R D, A BT O&RE L X —THY | EUANPIEIRT 7 U DS
—hT A THDINLTHY, A ITET 7V DB DT EEMOWRTY AT L&t Lz, Z
nNbFEL, 7—KNY a—F=—rO{kic 272N 5, Bk, B ETICADVI TEBEWLEL X 9,
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SF = T 4N, BEKEABIKE (Prof. Micheni Ntiba, MOALF) 3#iH

AKATOND T —2 v a v 7 L BORAFRIZA %D TICAD VI Off 25 b D Th b, S8 A/ nEe T
{74 % TICAD VI 1% 1993 FFICAIRR S 4L, AlixLAE H ARLSADE TIT O D DIIHD TTHY , r=7&
LCENERETHD, BEIFr=TREOEERFEFTHY, GDP OEELREMNBH TLH D, B¥ITE,
PEMFEERLD 75%% 58, S b7 =T RO 65%% 505, S6I12, ASBIE7+—~Lt s Z—0D
18%DEAZ LR L, EHAREHD 60%% 55, 07, [A4y B ILE AN &K OB RARIC K& <
HEkL T\ 5,

BEITTOEZEICL 20T, BIEL OEE L TV D, FRCEERAEES Th H/IIEZ DR
R DN Z N, TAUVOIHRAEFENE, Do WERER, PR ORMAIMEE R & CTh D, 2 FR1 KA Ofal
THHERE LS, RTHTIEr =T ET A W 8—F 25 RN 43 ORI T LW e, =7 TikZh
5 43 O Z T U3 A EOR WD 7 ¢ L O LT\ D, ZIUIKRERIETH 5,
AR L72RRELIAMC b, TR T 7 ) v O— DRV AR, DA nEARE E~DT 7 ARE, KL
B E 3N Tk b EERHETH 5,

EEESETIES . R SA 7 TNz, LIZLIEFIZoRUKIC L > ThH 8525211 5, 2014 4121

TN === g HBOEELZ T TS, THICHENb LT, BESTFIIFEED GDP D 25.4% % 5o,
B3 EF & 7 o TN D,

Box DEFEIIBITDEAIB EHX BB ROREORERE CH D, TIUTMZ, BFEOWAR E., EHAI
H. BERENEICHESEZ Y TTWD, Z61E QOL D\ EIC 272235, Al L7ci IS LT 5720, 7
=T BUF TS OIS % £ L T\ 5, TO—fFlL LT :

EEta R O (BEAS~OMBIEOSNR) K OREEHERE T35 Ok

AT IO (BE=—AnD R XA RBE, 7—7—%)

-HAA L B O A b D i i

INBUBE AN T T35 o e

-EBERAEMM O, AEPIIAN e —URZEL TETH D, ZHICEY | itk 50 FHBEAE SN TR
Mo TZHEERE L EET 5 B TH 5,

NY 2—=F ==V ORIV O DM EREENTWD, T biEEy, RE, B, RS, WHE,
HEROMRTH D, 7 =7 BUHTEFERTRER R DI DI ZHORE 217 - 72, BUECIRIAEITRERICTT
PULTWLIR BT DTSR ARR L TWL D ENTIBEZRBISEDL LR RETH L EFEL TV D,
R e £ SREMOIG 2t L, EERTEORFEOLETH D, FRNOA 7 7 2% L., itz n]
REICT DMERMFZEA D L HbHETH D,

AA L 7 = TIE KR 72 BIfR 2 #ERE L C & 72, MOALF %218, 7 =T BHE A S DB EZ %< Z1F T
BO,EHL NS, BARKIELTCWD e Yy b7 0 7 T ATHERFATREZR R IR O 72 0 OB AN
B SO a XA EpETm Y =7 | (RiceMAPP) AR IEE 0D 72 D 0 4% B35 . SHEP PLUS, PEGRES
HThDH, WEE12 ARHH L, MEEEIR, $RC7 U7 ORI+ 2 U —27 v a v FICBL,
ETHLABBRRER TH-oT2, 5% b= b — & LTHERIROMHIZHOWTE b TW&E 20, =7
XYV THRT IV AT AO—HIZB LTS, Rlma v AT MIFRL O TH Y | U H D=
TALAT HENTERY | REOHPNALE L T\ D,

FABREIIZET 7V THROLBEVERAAI 2=2T A O—DOBHFLELTWD, JICA X JETRO D L H 7B
FFHEBA S A7 ¢ A=t Z T %, TICAD VI OBMEZIE LAIZ L TWVW5D, &ZIZ, BARERIEHOZFEH
AR LV, FAxOBRRT Vo X ~OWHICESHR L FiF5,
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ValuR-al—, EELENERBIKE (Dr. Julius Korir, Department of Industry and Enterprise
Development) 3%

2008 2 HfEHE T (Export Promotion Council) IZFTJE L CWZEIZEFH L, AARTSHICBIT L0 > b7
TO—DORT o VK T, TN, =T Dy 877U —0Oxt BRI b, F=7128
FAELERGBI =T TH#AT e 7T AORIZBTCBY F7e 7 AOBMX Ty =T%2 7T 7 1D
NTIZTHZEThD, BT, fMr=T7&REDRERVEHOAINEZBHIEL T2,

VETHEVAARBEOUEIZED TN D, ATV 10 AICBRE LIZE VR ARE T V% 7 Tl
=TI F ORTED 129 A7 5 108 A7 £ CEN 2 FiF 7=, 441X 100 (i LLNIZ T v 7 A v T 52 L 2 HiE
LT3,

ELRLFEETOAL RO H D 0HF E LT =T BIFIZ 3 >OREEHKE L T\ 5, TR HS
N0 558 e LTHE, a—b—, E=EW. i, BRI IEROCEREZREELTWD, LD T

B EE T T T 4 U IEBRLETHD EHRTEY, TNLDONH~OBENIFTE 5, Wik, &
uuﬂﬂI&U‘E TIZOWTIHFEENSER LTS,

TOHOHIFAOMLITHY, FERAOHEETHIAERIZESTT=TIZIFEL DT ¥ AN D, 7
=T BUFIERES B A E CHEEHRL TBY  WEEDNANMLOFEICE LA HIE, UEITHELFF T
B ey T4 7252 ARERD S,

ZOHROEEFERSETHY . FICEBRMETHL A b BEUHMERTH 5,

=T EMERT 2 — R L LT, EVRABRBEORENET OND, BHORE LG, MBio L
RT3, BHHFhe & OFME e EICIY A TWD, HE O RT3 FRICHIRITO T % 7T 50 (7
PUNIZADZ ETH D, SHic, Ll EHA>7 T, %ﬁ&8~@77tx%§%’fétmﬂﬁbf%
0, BEOCT-DOFEAKEZEML D, F=TICRIFERBEZMHFES, CURARESICHETIE
% HIUDYE ST THEE 20,

JVRXTby—, EELZENEBIKE (Dr. Chris Kiptoo, Department of Commerce and Trade)
B

ARIZZ =712 > T bEELREGHFEO—>TH Y | KIFHRBERICH D, AAROTEITFHR A~ DFE
WS> TN, FRICHBIESHE TIZEARO T LB AR KE N,

F=T OBSRIE D L BMHASFITN A ERLTHY BT 160 Bk KL Th 5, WinE5 Tl
#9110 (FK R Lol AR 72, —E A5 28085 L, MABIERIIN 60 Fk VT RS, EH5D
NRT U RAERET D20, 7 =7 BUFEsE B OMIMEELEZED T D, ZUdT7 7 U B eRIicE
ZETHY, KEEIKRO GDP IZHAD GDP OY- 3l =2 IR TH 5, HHdh H O fifE b 2 L5
THDITIE, F=T TONDZ EFELTLSSAD D, BIEFAARL & HIZEGOIEMACIZEY A TN E
AN
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RiceMAPP (Mr. David Njogu, Project Manager)

RiceMAPP I TfEfEZ i & Lo EMEERI e Y27 M) ThY ., BFEOIRAN ENHHTH S,
2012 FIZBAMA S 4L, 2017 2 A £ THiK TETH D, TICAD IV TRENTZ, 3 AEEROEHIT =7
TIX 2014 FFIZBEIZZEMR L TV D, LavL, BEOEMIIHETH, HAERIT 235% LEVWEETH D, £
DIz, Fxr DX =7y MNIAOHIETH A 5, LATTIZRIT 5D HARBIFOZFEIT 1990 412 A= T HiX
BEWRRRE 70 V=7 hELTHEY ., a ABEEROINC SRR -T2, Thzilkd % 2010 4£—2018 4
TEDOLTT MR Y =7 MNidb D,

RiceMAPP [% 2012 “E B Rth S iz, 7 m v =7 b= U 7IEAKTH 8,000 ~7 ¥ — /b, FafEHikORiC
B3, T EOMOBEZEED b STV 5, RiceMAPP Tl AEHIL 8 ADIAE D o A DILHERE
O, MO EENOHEKD b a Nz ZEETLHEEZREL T D, EEFICL > UITHIESC ZEEx
T, BEICE ST anN=a{TH T ENAREE 25, ERRAEFEFTIETIADOEEAPEL & a =D A
HHETHDH, RiceMAPP Tiit I N DILE% 168% M5 Z LR KR TE Y | T O 2 BIfERE
I8 LTV DB Ch 5, RiceMAPP Tl féfEa .l & L7eiGEEREHE S AT A ERREICTE A b
L—yay, hb—=U IR E=4 ) T E{ToTN 5,

WA D07 7 a—F & 30E L T Y, O3 A DEEEE LiIF5 2 L. @FEDONiz L5 =
& KUOQEEAA N TFHZLTHD, =77 4 X TICONT, il OHER & 7203 6 KA
BORKOIRIEAATS = & CIAD I L5 2 L bHEEL TN D,

SHEP-PLUS (Ms. Francisca Malenge, Project Coordinator)

SHEP PLUS & i3 [HUT7 5 HE T 1T D/ R =R AR L - IR e =27 ) THH, AR - T =
TBON O ZEHEEAN B T =7 b Th D, BHENEEZOEFEROUETH D, FEhHEIX
2015-2020 4E & 54ER], TA D TKDY —F—2 v 7D H & T2006 FEI1C/ My h7ryxs7 h& LT
h&T=, SHEP 7 7o —F(XHETIHho 7 7 U A#EEIC S FEiE ST\ D,

SHEP PLUS 17 =7 [EN® 18 Ik, 18 A (1 JRIZfT= 1AB) . A7 T 4,500 DEZEVBHEG L7725 Tn5D, [F
Iuv s NOHIE THD NBIEEZE R RS ERL - KRl =y N e Y7 b (SHEP UP) | I
2010-2015 2 T, IR ZEBF O B a g 5 -0 FEh Sz, FEOHME TGrow and
sell] 7»5 [Growtosell] ~O/NABBEZOEBRUELZITO 2L ThDH, BEONNY 7 7T 0 RInERD
72, BrEDNY 2 —F = — U IHEEE T BRI AL—TIIA S 2 SOEME R, 2o OIEM DTS
B, SBROTEFERECNY 2 —F = — BT 2B L Wo7c 2 82 H B1T-> T %, SHEP
PLUS TIIEZFZIEE L AT — I RAX—LFERDITHZ LT, (EDTRE~DT 7 v A %R LTV 5,

2015 4FIZ# T L7= SHEP UP 342 47 DN 33 % 771 /3— L, 13,809 DfEZE, A5t 46 OIEM AR L L
2o ZNOOEHORITITFmHINTZ LD L H o720, BN S BARIT O IX 2o 72, BFEOFY
ILAIE 140.9% 5800 L=, B8N L 72 IR AT R & OEASCIEEDERE & W\ o 72 3B bi, R FTEE)~
DI #A LB O SEN /L STz,
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PEGRES (Ms. Beatrice M. Mwaura, National Project Coordinator)

PEGRES I MOALF & JICA DIRI 7wy =7 N CThHH, R7er=r bo BT VNREZ OAF 13T
ZEBLIZMETDZ L] THY, Ve X —OKEIZOWTHEH L TWD, BRIZBWTE KB OAFEME
IZFE72 D | FAO IZ LUE 20-30% DENAEENTWD, 2D, ¥ x X —RBEICID e Z & IXER D
BRI AR EEOR L ORISR D L2 D, Vo v X — Db OB MAIREEEICT T AD
WBE 52D, ICANKELTCND [SHEP) 7u /7 AT, Vo —Eiby—v) 2EHAT52
& T, BRREOIAZET 31.1%0 5 14.9% % TI2HR L 7=,

MOALF (2D X 572 SHEP 7 7' m—F 2/ NABE¥E T U= 7 M bl S, PEGRES 2534 L7,
ATy =y FOHMIX 2014 49 H-2017 8 A TH D, HMIXEEZITAL LB TV = F—
%}t~ (gender responsive) D 7= DEEBIFE AL T 5 2 & TH D, BRI ERIEIX, SHEP & Y MOALF @
BEREAEN L, HoBlo Vo X—Fjifb Sy r—Y (GMP) ] £2EHZ L ThdH, ZNEITITI DD
N a—Fz—r (A, AL, Fv PN [ZBWTGMP 256 L, thORBUF & & HIZ GMP Ofife
BERILEITY L EBIT, MDOAT =T RN X =05 H GMP 128V AT R EBMOER 20 iAteZ &
ZEHEIL TS, BIETIEINO O EZET ThHb, 7— KN a—F = — 2B 58IE, BAE
BT HPERITF & HIZh VA, MIMIED &H 5 BN A =2 NI HFEICED LTS
Ry ZLTHEEITIDRVES LR TE LT, EHWRREINZEAT 700K, & ~DT 7k 2A
DI NRITH D, TMEZOWTEZIR,  UNTRENBREN RN 2 —F = —IEFTHZ L 1%
<. BYECHARFEREDTOREINEFT HRMDBBEON TN D, 207, BEBOWADZENFEAET
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f¥FRr : Toyota Business Park, Popo Road, Belle Vue off Msa Road, Nairobi

HAEES
FH BHEK, MMERK E&K. KB BAEK., f1H #K
B=

ChFBEE) BFEEELVWY 7T, 72— RN\ a—F 1 —UDEEETo>TLELL, CDE
MOIGEH FVCBED-ODRIBLELS I LEHEFT S,

(BHERM) SHEEET 7)) A TIEEAIMIZEICE < CFAO ZBIRL. 53 HETEXEMTESET
[C7E otz BETIEH. ANLF20DTSV FERYFZ->TWS, 77U AT H2EHBEEE2AKLE L
THIvare LT, FEHELIFEHETLEBITFTND, BHELKFTIE. ¥=Z7 TOHS
(X 8-9 Bl HENEHTD, BYGRBELHBRT I L CHEEIBBELGFERATELSILER
L. FAEZTSURDAA—DERODIENEETHY ., BEZTHO-TWS, EHBEBHA—A LT
1) A% 2013 FIZHEAL LTz, Ff=. =7 I[& Vision2030 TRL T D & 512 2030 F£F TI=H
HEEELGLZIEEFBELTVWS, ZHBFEEIRILEY—, Gl - YER. RE. BE. REOHH
THhETS.

FEHEICEALTIE, IZRIEFDER IS TIREESA LA > TRV =ORHEFEZ ZMKRELAH Y .
EEVNEMZEHEERZALIEL I EMNRE, FLRKTE LM - EMICESBEIRT LEHE
BEhTWEL, 25 LERROKELETEERICIE. JICAPY =7 - BARKAF & DEENRM
W=, BBREZRYVAATEY EIFTOERLL, BH. AT 7 TIEICADREEZF[TEATR &
ToTWLWBfh, TILFLY FOEIRZLEFIEXZRRAZTED TS, TILFLY MEDAUFIZHIA
VSRR THY . /NILY REEERICE T, thiSICRBES 2O RTA IR N)a—Fz
—V) BEO-OOBRANBELRHE LTS,

EHBERA—RA N7 IVATIIEHBESTESZEBIC, 2013 FLUBREER LS8 —%2F-oTW5,
FS592—1370-100 EHDEGAERTHY ., A—H—Hh oDy =_T7RITHAEZIZLD &, THIC
[F£ERS 1,000-1,500 BANE L TH Y. New Holland EAEFLS 2 7 555, RFEF ¥ RILIZFHEE
thHERDICHEIIIN TS, EHEBCTIET7 74— 7H—EXZ2EICTHLE L TRFEICERY 4
ATWS, Ffz, BEBOERICFEALIZCEIVBERASARERCERLEDOXEE. BHERAD-HD
PL—=UFEHERLTLS,

NV RS A — - BRICEAL T, F/NEROBMALIEIERMICSENRTWS, ZHEETIEVYUY
—tmhL. BREBRXIESEICELY 2015 FITHFBME LN UVRYEZEZE 50 &, BN S5 #HIgTHAL
fzo YOR—DEMRLEAMICIBE. HHMOER - #IFEBICOVTIEEZToz. BRALIFESE

SyvavBMAE: 30 &
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PENEMND ERTRAIZHRRIENEONT=, CDM, KALRO &ILEAMHERHBREE L T, MHOIRL
1o TWW3,

FIFSTZFF7HATE—ICELT, FIAFYTZT7HIELBROED 3 VERD-OHAMERICEE
ANTHY., AT SLELTEHE - B - BXEXRIIEEZT>TWLS, CSRELT
[& USAID % Syngenta F#R7G/N— b F—LEEL-EFBZREALTWS, FIF S =THETIE
2015 FEETIZ 38 Al L TREEFHE LT,

BREGE

(Q) NYa—Fz—2DES VWL -REICEDLZEE->TWLSD,

(A) “=—T7ORETERE - BREEXEOHBANHY, LELBERTEIEREBHRELFR ST, Z0HR
DHRENROOND, BEDY RV IS HETIHAL, EFMYBHIMEOT-EHTHY. ttthn
5HPATLELY,

(Q) REABHTRHEDLSHBRYMBAZITOTLEIDN,

(A) FEEFMGEERIBRSHL TRV, SERMYBATL
(Q) BHZEZFES CELFERICIFOR MEL G LA, BEBMICEEZRALTLELZVEVLSERIE
W=Dh, BERIIEELEDEEII>THIVWERSI O, BHREZLEDBDITIFEDKSIBRIZEST
JOo—F Li=H,

(A) RIREERRIEEMNTEEMRLICEBUTHEEEE - 8% - IBHZFICHEVED, ABMICE
RonTWBH, FHEEIERECH 250 EAV A — L TREZERALTWSEADBND, —A.
70-T5%DERIF/MRBEERTHY . BHEZBAT IRENLVEGENS L, PR - HHABFFIIER
DAL - SEMEZRL. V—F—ERROBEHRZEHRL TS, EF#EE-NGO- <1077
4+ RABEALMEBEERERRICEHEHR T TS, MIBEERTHLEEFZRALEVLARFSZLEK
SIZARSH, B2 -FR - E/HPRITFTVS, SHEFETIEIRBREERZITTEL. MIEERIZE
IRmERELTULERL,

(Q) =7 - AV 7EBEMETEEZToTLEN., ERICEERDOLALTIE., LESHE
LTOWELDTHERZLTESELLHBRLEENZ L, BEORGZLELEDOLE, hADERA
D7 TA—=FIFES LTS,

(A) BHEHOZCEEEEMEBEZRAL THRFICE > TS, #HELHRMICEEEATWL S,
HBIEESEEOEVWLDLHIDOTHEELFEANEE, EHEETIEAEDIEHOERKEEZRFER.
ISERIZEHTNS, £f-, BRHEZEFIBVEDEZA FYEOQISAGTAFLTHY . HOEYIC
BL&LSICES DIEEIDSNLL, BRE. 200 HMFFOK/DMERERRIC, BRFERATA FETo>TL
%

(Q) 7= 7 TIELERIHET > TCLAHBELNLEMNZ W, 2 07 CTHREHDIER FHAERF 2
FTAOEDSRTHHELTEL oz, o, EHBATIK LM IEQICORBM - TEVF AL
FERYEHLZELDOD, BRHTEEFYVEOIDOERAOEFIZH >TH Y. EULAITERZ BRI
WMYFFNIEEIVDOTEHE, 2 o7 TIIEAEZHF>TLIRREIDVLEL. FENHDI LB
B
(A) IREZLBEIELHEBORMADHY . FXEREH D, - LEKTIE., PEROIEZLE
REANER, TESHIZTDOULTIX, Cropnuts 2 KALRO RiTo T 54, E& L THEERBEY Y
TILFEIEL Tz, 220, HETEIEELG VD, FTEUGRENERT IERELH>TL
%5, ZHEETIE. KEEBRRRU., tEAMMETALBRVWLSWMIERRICHLTE7 IO —FL
TW<,

(Q) BARHEDOHEMIIEELT LD, EHRIEMERICHD, 727 TIEES L HBEARDH LN
TW3hH,

(A) =7 Tl&80-90 EHDEZ M IT. New Holland. John Deer £X(E® rEOaYARS
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D8 —NERTHD, ELAVFRHOMLIBGENTRELTWNS, VoI —DOBMBITLLEE /NS
WHAZXDHEDTHY ., FLEIS LEHBORROERAELEN., ERBAS~OHRBESHLHEAHN
HBNIEVNERS, FSVE2—TEBAShIBHTHS 30-40 FFE-THY ., S YNRELGHEETE
R CBEDHHENDE, FLHMERREDOBFLNT, BADFHREZESENIMDVERLL D,
Tz, BHEE. EFRA—YaVOFVERICKREL, TOMOERICELHIBEARNERL T
2o
ENODNRNBADATAVANRELG D, REEHINETHAFRETIX FIEVDTHEA
LTWWEL, ZYZ7BFFEYAY - T4 O EHOKRBERFICIMYBATLSS, 127 FERFRIC
FYITRIRDADFLER, HEREREICEIHFLODLIRERCRTFL TV S,

Tl PRFBEERSNERLEOE RN LLETHY . WRLEDLEIRTAV MIROLN D,
FZTICEERYICFERA GV ORMOERIIBZTLHL, BFRHARR EINA. ChH
ESREDBITENSNEINEDNLLEN, BHIRMETIH, BFNDHIEREELSIENDE
THY. 7TZ7BRLEREERZEOL-ODRERERRT S ENKRHOLND,

(Q) FIAZHEADCRYBEHTHETEIT>TLSD,

(A) 7ZF7DHEN, SERET7YAICLEFTOLKBENH S,

TLEVT—YavokF SMENSDEMBAZ  Ho 1=
ERGERNTONT RIGEB S MIARZTHTI—DRIT

1-33



Promoting the Development of Food Value Chains in Africa

Promar Consulting

42 x kO FYyF—JL

% : JETRO/ FY F—)L =7 Bft: 2016298

£/ : International House, 4™ FI. Mama Ngina Street, Nairobi, KENYA

HELEH

BEI 2E (JETRO). BJIl #1T (JETRO) Syia vsmAE: 26 A

Mt IESA (Toridoll)

BE

JETRO : #=7IE A0 4300 FAET 7 HTIX6 I, BERDIFEAEITEEEHET, EDRRELT
SETHRTHD. REFEILS56%THBL., —AH7zY GDP [£1,400 FILTHY . §RBRELT
EFLTWKRRAH, 1V T+—TILEHI2—F 8 EELED, BLLWEARAZWLN—AT, Al2KFY
YO EBZDPREBMEZ TS, PRIBULZRYATL a3 vEV T E—ILRTERMER—/X
—hEZTHY., ThEEBITHERT7—A R T— R TS, JETRO IS ZF7IZEWLTHRK
HEORBRTEE, /N\—FF—3FEL. BOPECRRAZEY—EREDHY—ER%21ToTW\%,

Y R=IL: 57 ONBEETTELERAEL, thtdED JAVAHouse (R AT 30 [E&Hi8. KFC
TH 8 ETHY. 3FLONE)—TFT oI IChhbEBNER LI, Y27 ORFRR. TV
NYEOEFERVEZEBE THLIRLERE Lz, BESME 700 HEBARKLYBLD, HREBEZHIDHIZ 9
B EDBEREIET=FATHY. 1 HIZ 5-600 ADKRIEENHD, 1 H 4 FILEHETDHT=T AL
700 BWBEEDN, A A—CKYBEBEAOEVEBN D, AMBERIFEL L. RENSLY,

AURIF 25,000~60,000 M & LLEHIELY, LAVL. FIELEHEOEANERT, FL—=VIHRET
HEDFERAXZIXNDBETHD, BMIXMEIEL . HODHOREIBADMA LA THSEE
A A= LIEEL S,

FRE L LTI ERDROEFE(Goodwill #1E). #HEDEZIILEERFIE. FBEFD. BUFDEE
MRER USER O IIENH S,

BREGE

(Q) FH., BFHK. TV FEEDERMEZLEDLSICAZELTLSD,

(A) TZ7IZIFBEEEF G L, EEMAZFFENSEREMITAVWE TG, ZO-ORECEEETH
I s, MEORSLEETHY . EADEEEZRINSELCTEWLTFLZL, BRIZEVWEDZE
BAMNSEHALTW A, BEREOYWHLHNILEMIT TS, L. ETZEATYS LT CIZE
REINDAREMELHIDT, BICARTILATERWVWIS VIRV I REZRETIHLELH D,

(Q) BEX—KRILZEOLELDH,

(A) X—FLZEBTHXENGEL, BREIRLBUTWIERTHIRIEETHD. ZIEHER
FRELTEHL-DOT, FRIBICRITANONIBEARBICER TR -1,

(Q) BROEHLTHLOKSIZ, ¥=Z7HREFEORBEIH DD,

(A) =7 ANEINBIZKRDLDIEMEETH D, FREABIFEZ TS EIEVR. RVEIZARTH S,
(Q) S&OERIL,

(A) [ESEHBEILRLEZVD, BATIEEL, SBEVIVvEVTE—LRUVAVYVRE Y FTOHH
EFFELTWND, TEICIE5-6 [EHEERA TS, MIAEHEZRACDIEA VI SEFOETHLLY,
(Q) EFBHOTAE—2ay, BEAEITES oI XELTLDDN,

(A) #Z7I2IF7aE—avs#td b, POPEENAZ LY, /1 VA—FRy FTOTOE—T 3
VIEER, EHENZVDTHELDS T FRUEEIRREFI XL TS,

(Q) #Z7TIEAR—=Y LRAFFUIEEHLZELDH,
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(A) R= A VDARRVNDTERTHD. LAOALBRITEZHY FTDHLEOREL30%EFLY,
TZTDEETEHLFTEZEmM o> TS,

(Q) A7 IRV AT YHUBEETO>TVIAZVEDN, SEREDLSICERATHFE,

(A) A7 zx&7009Y U EROT-DEFEHDERZELCT-HTHS, Ff-. WETIHERERD
EWTZTANMEZ TS, HEEEFRALTCTEICHEZ LTSI LEESH®EETE—LL
KIEEZTLS,

(Q) BRAEDEBRTT =T ANIRITANLONESRLDIEH DD,

(A) MIBRICELSNEH, MEIIERXDFEETHD, BAERBREZHRL LA, @EHASL. F
FIEMAEEEIVEVDOTETCEZEANTYoAITNIELE 5L E S,

1) F—)L®D [TeriyakiJapan] JE&HHELER T FOKEBEOHKRF

B F—ILIZL D HER ERGERNTONT:

43 = TR

#H%E : Kenya Plant Health Inspectorate Service Hft:2016 42 H 9 H

7T : Plant Inspection Unit Jomo Kenyatta International Airport, P.O. BOX 19164-00501 Nairobi

HYEAL -
Esther Kimani (Ag. Managing Director) TyvavBMAEK: 294
Josiah Sianda (Ag.Officer In-charge Plant Inspection Unit,JKIA)
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B

KEPHIS [ZBUNOBIHIBEB CToH 0 | MR - W B O - FEFIRGE - FR0 R3O - HEOKOHT
ShFER L, B LUV DKL E CRERRICE D TS, £, BEHCBET 2T RS 2@ IR T
MBI DT =2 ) 756175, ENEEERZIIN A, EHEEYESK (IPPC) SEERINERIC
ONWTHEETICH D, [EEERE L LiEELZX-> TR, 7 7 U Ao L 7 7 L 208 E LT HIRE
LT3, BB, REVAT LA~O T OBEAZEDTEY . SRIFWMAT I PR IZONTHE b
oA, TEEREHRA L N THDH =T v XTI 850 b /H DAL EZ B o> T\ D, 400 k
VREEITEETH Y RTIEAL A A =R DD LV L OBNHEBL TV, BFHIT 160 k.,
B3 236 FUORRET, fillca—Eb— A - Ty VELSROFDONLTND, BARIZK L TFIAT ZH0IC,
a—b— B (TARTHRE) oo, FEAMNLS L EHSLTWD,

BRnE

(Q) FEAMBIIREICRE SN TWDEM, b LITEAT HLENH D D0, FEAEOKHEN TEFITimEIC

IR ECR LTS CE R WERENR b o 72,

(A) KRB TIIARL & bE THREENNTZITo T 5, R TIEINZRRED—,

(Q) KOMEEFERTHET TN, EOX I RFRENRH 5D,

(A) EE&BEOMEN, THMECTHEE 2> TnD, HOOMEDLH D,

(Q) KEPHIS TR - EFHILE D LTWDHD,

(A) KEPHIS BN O @M TR 7 # —IC L0 Rf -l S TE Y | 4-5CITiR7z T %, KEPHIS

IIREZIT O DI,

(Q) z—b =V 7R ES LT,

(A) BRAEGFEHZEIFIZ, V7L ThoTh, BTSN TR IR LRV, LA - A ITmn il

i C b A T L,

(Q) BHEDHNAIL

(A) EUBENEREMETH L, M7 7 U H0KE, FRICHHF SN TND, TAHAS R« X —F

Yuay bk hvEoay s GEENEGEND, T HMEENHTWED, dEEERA TN D,

(Q) b~ boA FAOFE IR LT, BAFFANC & ORREERF 230305 >,

(A) o BIZHAATHE-TIEFEIZD vy TR X7 5EIFAT 9, FREE 20D REFITRILIZ

LVHRRD,

Mgk RF

FAESE - Vegpro Kenya Ltd. (77 =7 TRRBUROIE X #hs - A TH 0 | A5 TIIEROLRE - i

33, http://www.vegpro-group.com/food-main.html)

Dt &

- BTV UTEEREOREAMGEEL TRV, B RO 15%FE LA LRET 2,

- —H#120 DUV IEEZRY o THDHR, N Z A 2 ORI 7O TR TIEK 200 - /H,

- PR MICII SR IR CE L) R R E 2 R o TV D,

- UNFE - BN - AR - AE S AL, KEPHIS IZEIE T %, KEPHIS TIIMZESHBNFTA T 230 > Mt
T, T X—TEEGEITN, eSS EEIND, HAHIZ0 5 REIZ A TH 1.5 KFfH,

QB

- WEEBIT—H 27 M,

- 42T Vegpro T E @ = — RM & Tk ¥ | & Sainsbury FEfIAED A —/R—<—7 v bk L—
ATEDLLIITRoTND,

- WEEMIEIWALTHLILOLH D,

- WSO TREMIMIL 8 ARREL,
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L7 v — Xy v 7 - [ERNEREZZ L2 b0, EU EBHECIR -7237 7 U TREZFEO 7 R
THREINTWD,

7 DT ORFI D D R A THE LTV 5, BEITx L CIFE « AR 21T\, SRS BIZED T
%, FHEMH - pmERS (PCPB) [TEFEMEMICEAL TY RS X &21T-> T D,

5 FMERE DI - XY — WA EZE Y F > T D,

KEPHIS Bifz&E 5 & EEDOBREFIEDERBAS
ST THBEEZITHSMESL TEEERREDOHEF
HEIN-HRALHREINSR 7 Woolworths A 1T 55 &
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44 FTIOIvYE

PBlg . 727~ (Nakumatt) Hft:20164E2 A4 10 H

f£FT : Road C, Off Enterprise Road
HYEL

Mr. Do.mlnlc Gasperaj (General Manager- Product Development) Sy VB : 26 4
Mr. Rejesh B. Dave (Product Manager)

Mr. Vignesh Ramachandran (Administrator-Marketing)

B

(Mr. Gasperaj) 7~ NI 1992 HIZHhE D, =T O/E¥EREEFI LTS, 4 0ETEFERENL
TEBY, F=7T43 )58, v X9, # =7 458, VU X 2)5ME AT 5, A% ET
EDIT 6-7 JEEHIER LI\, A 78— —r» N TOWEDS I E <. 6 Hl, 2-3000 HEE S — HIZH
AU HEABRILFL) 30 RV 7y b, 750 B0 RAVHE OIS, BEHEREMIT 7 T A, HE#ERBERE X
40 T NI £, 500 HRREDOY T T4 ¥ —nbR-BEZFHEL TWD, F=7EHANTIEF 7~y AT TD
WS b <L FFLINEE EIR D 7-8%I2 0725,

AARRELIZBE L Cik, MEICKE THARRMITOERAZ FA - 7—F 2 RBRBIO A 2 IS SEET
BEISNTWLIOERIZLIEZ LD Y, WE~OFRIREEN LI TS LU, =7 TIIEFE
%R (KEBS) 2R « H 5RO EBIEEICA - 7 i H BB 21T > TV %,

F 7~ hTIE, HEE 2 Value for Money DE W& TE 5 X HITLATTEY, ZORTHlittEZ Lo
WTWD, 7=TEHADOY 7T A4 ¥ =6\ L TGRIZELTEY , ELWSEIIIRT 7 U B, ZoEZ
Bt 5, £, ERNTIREXZOFTRICL HEANTEY, BT 74— 7 Z 8 (PB) #ihI2ig
ML TWD,

F U~y MESTIEE 2, AIMnER S 2R 5 2 & T, HEE - R EOHEFEEZ T A AT
Do FHIERA YV T 4 H—REFITLTHEY, S TIEAND LEHNTHT=DH 100 T AREEKL TWD, &K
T~V AY—H— Rz — RERIETE D L5 10k ofz, WETEERZOITEPMEKE T, WE -7
T v ROESENARLITZ D, FRIZKORRE/2 8 A% 1T E > THALER SO TR A EE, @itho 75
YRR D BN L VD PB T E — 1 v N E RO MR G HERINAPR L 2> TR, 77~ M TR
2013 4T PB Z 4%, 4 Tld Blue Label 2358 0 _EIF 2RO 5%, PB il CIHAE ZHEE O, ofi b
—HICIAL TS H D 2 & HHE,

Fr <y MRE—ABEREEN B TERT A2, 7— M7=« =7 LA XERITEMD 18 F =
— b —HEICHIET B, T~y MZX D E— NV OE/REHIEIT I D 220,

2 Ax—R (Tuskys) &F 7~ MINPOT T, EOHRFEZFITTNE LBEIRIEIZER W,

flZ 7 F 2+ FANRF ¥ RTTHEORF/NEPFET D, V77—t 2-30ARICIESALT
K%, BFNMULL 2D LHIAEND N, 77~y MIEHFNATETND,

BIRD 2-3%T7NER Y FORGETHY . TOEMIBHAHEL TWD,

(Mr. Ramachandran) 2§ 85%(%7 =7, 12%IE U T &, Z W=7 7%, LT X 3%H BTN
Do VU U FITTIRIEMBIID VR T 7<=y MIRSTHICHFELTEY, ARDOZIELBE LILKE
M5, UHE TS AF—=ZPRRONSERITTY—T v P —F =22 b 72y,

T U=y MIKVIBEVEEERICT T REEMT 2720 i3l E O — N —3 v 7 2RI
HTEY, MLafizexe Sarova R T IVENREGEND, T/ vy NHEED 65WIER A YILT 4 e s T AT
X2b0,

B kU —&id Ribena/Lucozade (2B L T IV OFFHEIN & 5, SEFITIT 1ISO DR DO AT % B 45
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LTW5, 5%, L0 Z2 oFEEELED -V, FBRTIEA # U 7 RSN ES CITE SN T D03,
ERNAMNE AT O S LVIR<]Y A2 5, b BRO®GLOT A MRZE LGS 2, 774 %
—C oL kT 5, REICEALTX, %% -7 4V (Diwal) - ROH%H - =X Fp
— U ETHH LTV,

T =y MEEITEEAR—Z RSO — B R EZOW TN REZI TV 6N 7 4 — FA
v 7 EWEITIEN LTV D,

V=X NVAT A TIEEETHY, 7~y NIRRT 7V B TRROTVE A ERD, Fl{HEE Tk
LTz, RABESCRITEDO X v o _R—0 21T ) 2 T =T 4 U T &IT>TCND, AT 4 7 Tid#Hr
M7 UAFMT, RWELT TREFZ2RAT B IVGERBICL T r—F LT 5,

BHRnE

(Q) Private Label THt Y #HT etk OB IT(AT7, Fiz, BWAT 2D TIERL ., BHETEDRIUKILH 27,
(A) HEH 2% LT Value for Money Z#2flt L. L0 Z< OWMBEHEZT Y AT Z V¥ CEHE, thER
¥ETHLr=TIRNE, BEEOGRE TS, CoX) LI THY ., KIATIEY I, BN AU
CEUBIZBA L THARMHEIZ20-30 7 4 — b a v T FTRLIAD Z L ZHFHE L TND, Z A - 3 —1 w7 VE)
LD HEASTNDHDT, ZOHTHHESFTE Lk - WEOHEPRDOND, /o, =4V — 1y
7 Tl ED B AW ORWERE Z IR T 5 R EY 7T A v — @A Ko T D,

(Q) MWEhax I ZBI LT, B/ 7 — VEITBREE AN 28 b 472 % Natural refrigeration £ff 25 A L T 5,
I E D 2,

(A) R=bF—DA X2V THREKELTEY ., IHEHOIREICA DR THEIM - miEiixs 7 F 1 LT
HEHoTND, —HHEEEICLIHLLH D,

(Q) Blue Label # 1% E 9 W o 7243 T L 2y,

(A) PBIISH T &2 32 MR AL L TV D, KVRIAWSEF ORI T PB 2SI T DU ERH L3, 7L
EETEY LAY CEREENT T RNREL TS, 2BFIC & o T FEM/NUERLE S T PB THT
L EZ LD T RMIAH D EE->Tn D,

(Q) BHROY T 71 Y —IL,

(A) Sigma NHIHELTEY . NIAMIGORALEEZIT-> TS, F 7~y b Tll@wiEs - ik
WMERE 7HOEHTHBAZR > TWD, BRE T U0 EER, HEH~O Value 2% 2 UK Tldhk—
NTF X OHBOEFHN, 72 H Tl Yo Kuku #:2> 5 FHEE,

T <y hARAO SNE & DR FHR
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M EEE DR TLEVT—2a vO%kF

FTUO2y MUDFERERES Q&A Y3 Y

45 EFA&7—F7A5FH5Y

SRE: EAT7—FKFO4 %Y (Bio Food Products Ltd.) Bft: 2016 2 A 10 B

{£fr : Off Road C, Industrial Area, after Sameer Industrial Park, Nairobi

HEEAR
Mr. Binoy Zachariah (Managing Director) SylarvBmA 244
Ms. Lea Gasser Khimani (Quality Director)
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=

(Mr. Zachariah) 25 FRIICEEZIHDOT-, 4 BIOBEGRBEDISM CTEEZRD-, FINEEDME

D, BRODEMZFNMLTIL—YI—=Y It KA v T ) —LEDEREHE>TWNS, HEEN

BREHR-O-THEY. V9 b—RT7)—OAVITSA THEET IV ATHE—DOESR, 59 F—RIT&

LHHEEFBREHFYELZMONTUVELDS, RELME, R—avn\v o Pv L, AEHEZEER

WYIR—X-VY—R, 787—Ya - F—X, BE (XHEOBMEAKRISRAET A —H=v I ®

m) ZWMYHK-TWS, BEAIIEROoA TS, BRMFERBEZ I —~7v bELTWS, HRFFE

BORTILVFIZHEEHLTWS,

(Ms. Khimani) 4Z.Tl&. BE7 2 AZEETII/NA9T—NELLFRIATVLSN, 72 HTIE

BN VD TEHMIZIL Yy D a4EANER LTS, FEFZICEATIREL L TFEA T 5.

BIIMNEBEERRDAIBRNETFOND, EXT7—XFHRBEN S TEEL ., KIBEERNLEE

FEEHEANTLD, PHEREBAETH-ORE - ENEEFLOT L, EFT7—FTRREERE

DEzHDT RINA REETo>TWND, £fz. ¥ZT7TEHE—BHTRELD, 2ETONYFOREEDH

L. @EICEDSVVXLOFEZE->TWS,

(Mr. Zachariah) BALEADT F/NA R(F. BHEEHLTZIOICLTEFLRNI L, BHOANIZ=—

AZEEEMY . BYLBAT. BBOBRMLARLVICE2LEDEEATEIE, TS5 TRITAIEEA

BICBEWESTHEEDLAGCG>TLED,

BHRIEE

(Q) 2=y BB ELTHEEEL LTHYIDH,

(A) BETREAEVLDOT, SEREIPEATBICLI—7 Y FEEITF5,

(Q) EFFERITEPEER ITE S TRELEVTAD,

(A) BEZIL—N—ICTBEHRR D, £z, FJL—N—TI1ERLIDEAINELODERAER

HT b, FLEMYELBONTEIC—EDRENENDE, BT LEZSTHRVLEDONETL %,

(Q) EDLSITREEELTLSD,
(A) Ao ToTa42 - BHEEE. . FEHOAE - FETE - IRV OMERE. EXT7—

RIZHEHAABLEFTHI—ILRKFz—ULTICTBEELTWS,

(Q) FEHOREWEIEES T >TLSD,
(A) BISTIXIANEBEZELTH Y., 43LIZENFIC 35°CRRETAISN, 2 HEREFT TRESIN S,

EA 7—XIZEER4HOHELN H S, BEICEI -T2 BIZ—EIOHGHREE,

(Q) £EERBOERBIIED LS IZIToTLNSD, FEBIIMEH,
(A) BRADT FNA RBHRICET=TAEMRZEEL TS, REQOLIVEAREZAFTLDE

BHATHEL,. BT LILZS LELOAEDLDA TGN, 775 XD UFEELFEE, —BOREILR

HOHE,

MR RF

- FADOEIZIEEE - RFE - WHLRZFEL., TUNYIZIIRE - REMSRZALTWS, THERN
TlE, REBEFEEI D3V TLIZELZBOHBREFERALTLS,

- MIF /N T 41£3,000 )y RVIEERE, Nysr—I0 5 RV TREIREENHIELT
Wb,

- REBNKRREIEELGZOLNEEEENH S,

- ZJRREIGICHEBLTE Y. RETREABZECOVTEHREREZIT I,

- NITUTRETIUR—=Y - TLAVTH L, BREFAIIYMEMALTWS, 41 FT-F2 - N
ATV TNERED 7 ENETUOR—Y - R FLMLHALTWS, YYd—([XEELNI—X
BB,

- AEEMIIHITEELNSOREEZRAA, HEEYIZIEONEN ST,
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ABEBEIF S UFAEFALTWS, BBEDARTNA—VIEHMALTWS, EHICTEAN
A UCEBICIFEVBT7ZMO IS THAETHIET %,

EF 7—XTlE,. MF - LZFICELLTEF, BRICHLT—EEZXIL>TEY . ERM LK
BHahTb,

FAE X FEERICEL, BRFOBRIGEYTHC., RERFRCAEVLD., BREBT LLREIC
DVWTIBELTLEL, SHOREICETOTA 2, Kk, fi#. SRSILEHNEET S,
FEWIH A OICRET 2. TEYLGRENDEOH FHEOIDTIEH S BINEEIA TS, &
I TIIERDFICRENMTONTELD. REOSBHTEHEY RN, o1z, BT -
DS 2a=TAHMREBBREFZELIILSHEENBISATLEL, BFIEFELBRZBITFTLS
DHTERTHES TULVEL,

ERTIXERIEXICEELTWLS,

EFT7— 0359 L—LOXRFIZ/NFEEORKZWIZETLELD,
ALT—ILDINGEE~NDSAEERDYT 5, MBEZERLCEREERT L0, ChFETHIT
TETERELIYBLERZERT HEMINES. S5 LEKEANEHLIZLEZHFLTLS, &
LI7—ILEFREBBICOVTHBEIZRS L. HIBHEERINTLVEL,

EX 27— FOBMEERA I—J L FERRBN

THEANRZFORT FRTAEER
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SRTREICESHE WER LS Yo DHEIT

4.6 S =—F7=I—bFazwviarv

SRk #=7=—Frazviav Bft: 201642 A 10H

f£fr : KMC Headquarters Athi River, Off Mombasa Road, Nairobi

EEE-E

: o SyvarvemA¥:234
Mr. Joseph Learamo (Managing Commissioner)
Bm=E

(Mr. Learamo) KMC (Z*+ B+ ERMEBTHY . 1950 FICHERMBADEBMFIC L YBB S, NE

ETEYZTERRF, NFLEHIZHE LEEBRLEZT>TEY ., FOMLEZLRYFE-TLS,
WEEHToTWS, MEEEMNI. Ry hT—FADEHR., V—E—CF0EELTOo TS, 7
Lyiahy FMEERATEZEZ2—7 v e LTEY ., ERNRX—/I—TI& Uchumi ICHEFLTWS, ¥
B BB RERE - ER LI RRERFEL T D, BRICESHZAC I LBREFLTLS, KMC IE
2020 EICIEREILE SN B FE,

BEREEICL2BREODRBNZEZITS. RAIXFOER - AOELM S - B EEREHICEDE,
6 BRBEIER SIS, JL—RIZEDE, 0ACICR-EZABEICRESIND, ¥—7 v MIITLHEINC
12 BHEEEREL. TFHERSNDS, —HAE- TS3M47ILhy bEhbd,

KMC IEREDLVWEBAY—ERDRE. RELEDRE. BOLXEDEHREZHIEL T S, KMC
DFHIETIEL, BEIC 60 FLLEFAIN T SEMIE LI-HHEE - TiH0HE. BKOEZETREMREA
ENTUVWEVWEVUNAYIEOITEL - AL ZHBITFT S, EREETIDFEZED-<. ALl
[CIEERLD -ZMW - Z2a—P—F 0 FEORENSMLT-, REDER TIIRALGEZEENKELELT
W, FIZIET—ILFFz—UTE—HOABENOAHEFHSBLI ENTET IRILT—HENEL,
FLET7UOEZTORENALND, BERDORS T —HIEHE,

FAYI—2VE—TJREDOFEIETZT7 - VAVIERZEZHROFERICKEVD., FIEEMEEN
L, SZTE>ET7HLEMALTNS (INRRTIVLISEUNY)L— ), T-BRAIL, UAE TlE
NFRBZUOALVE, fERTIEITIVILNGELHALTVS, 727 TIIFDRBREEED-HD
THIE+RICHY . WE - KOATETCEA—HT=vII—FrZRELTWS, CNIXUAE ZiaH &
THEDFENEL . KMC TS MFEOHBHFHEZEDTHEY . BRERUVRBEENSDEEZR
LTWL3,

CHABEE) 7=7OHMBEERELTEY., BAN) 2 —Fz—UOBEICEVTERTHAL
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TULEFLY,

BRIEE

(Q) PPP ORABIZCOVWTEKRMIZHZ TIZLLY, Ff=. I - KEBHL?

(A) IIHZARAEDT=HDIRE (FTE) %L 18 {8 Ksh, KMC £{AE E (L 68 {& Ksh, #EE(E 450
A=A, 300 EBITE ST ER, PPP DY AL, KMC DREFEICEDVWTEEREICKYE
BNDZDTEAMICINEVNS EDONHERTIEEL, PPP DEEIZK Y., BREFRM 3 HEOERIEL
FoN\TT 4% 210 BEULEFETEIZ LTV, TZ7DBRADRAE L TA—HA=Z Y I S — bHE
(Foh., UAE TIIETIE 2 F5 FILIRED KMC BIGTEANH 1=, BERINLIEZHHBTELHLOD
MK, tELELERLTVS, DEMLGEN - REORVEA - BAREBENMBELINA TS,
Frz. FAVI—2VE—TJHETIE, N—rF—D0EFFLTHY . EEICIYBRKTEIERCTL
HEIXMDETZEEL TS F7- PPP THEIEMOERE~DHI AL ATEET H 5 .85 (pet meal)
FHEEHINETETHLEMALTNS, BRTIK. FEETHYPORZEIWVTEY. ThIZEER
TETIEZFTANLGNEGEL, BMOABIIMICEZTERELTWL S,

(Q) BHE UAE [ =7 ORIZEALAHZDH,

(A) HEREF, A—H=ZV I TEONMHWLEWVWSHENH L0,

(Q) IFAETELELEBATIETHRENH DD,

(A) HBhELNBEND, KMC [EEER - FEf - kET7 7 hTHEERBMEFEETHY . RYDFTET
(1991 F(ZHE 2T E IO KMC ITE S EAHTE -,

(Q) BAMES A > (Slaughter line) IZIEfAIABEESIN TS (BEBTE5) H.,

(A) BEDF v /A>T 4 TlE, —BFEORE. 2,500 BO/NEHMENETE, TOIHE 150 A,
FEBIZZVD., ChIEFA UHZLRICIEIEEBIE S TOERW S, FLRKTEEROLEZIE 400
BERRE,

(Q) AEMBEHIEFAEFEALTLED,

(A) FUERZT7HREATAWZ FORILT ) —H—,

KMC fEE& DHF I ITIRA

1-44



Promoting the Development of Food Value Chains in Africa

Promar Consulting

hy bDIFE NIN—=FEDMIEREEE

| — el

KMC EDTA ROy ay OA—VE—JHESHOEMICEZ—NH S

47 LI7 (JicA7avz¥y bYA +EH)

RRSE . AT

AT : Rice MAPP 7 u ¥ =7 hA &
HYEL .

@
)

Mr. Akio Goto (Rice MAPP)

Hon. P. Ngundo Warui ( County Executive/ Minister, County
Government of Kirinyaga) <%

Justin Asiachi (Group Operation & Technical, Kenya Horticultural
Exporters (1977) Ltd)

C.N. Kaburu(Mkombozi) (Director,NICE RICE MILLERS LTD/NICE
Digital HOTEL)

Teresia Migua (Business Growth & Development Manager, EQUITY
Bank) . Anthony Waweru (Mwea Rice Growers Multipurpose
Cooperative society Ltd.) . Mauricius Mutugi (Chairman, Mwea

Irrigation Water Users Association)
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=
Rice MAPP 71 = 7 NBIIE R

(Mr. Goto) Rice MAPP T, JEEIOT A F&21T- TR, B2 d XA I 7B E B A L TR
EWEHAET D, EEHIE @@, S )b, TIT700b0%, REILE>TEBE&E2NNTT T A NTE
%—7Ji, Rice MAPP TIIEEID ¥ 4 7 « & AR « BEOREME R 2 BZONERN EICIEN T2 &2 N E
LTW5b,

REEHZ, R = CTlI4E o Cow dough RHEALZFERH L CTW A A, A= =v 7Bkt 5 DT Tl
R, A== 7 JER O &+ TIERWORBUR, 2 ADEFETIE, A 7Y > RRITAEMERE D,
RFEOBEFIZT v~ & DARR~T ¢ K ERFHICHE L T b, BRBEEBITIZL VL0 ORHHAK &
NRA=T 4 RERET S OENEE > TND, AT TIEADO—KAEEMT, AERITF =720 4 EIC
L%, F=7TIEETa UKROT T RATHE&EMZ2 SO E L TREIN TV,

BT, EFES LI, v —F T v S HEICOWT BB LTS, Tillage Z1EHZ &b, kR
ELTESTEHEEZDE LT TN X —HT-0 7.4 b aiddk Uz, s BEDOFENE 55 Fof~r X
—/b, BURTIZ—XHE 20 A b DA > TR Y 2RI RAEFERRE TIZR Y,

ZHET, 500 ALLERN AT ZFiN, AMEICBINLTZ, 4% 3 FELNICT ACHHEZZ T TH b,
Fellow farmers # Bk 9 5 atll, ATT T AEEEIT I EENEZTIL. LR HERHLTHADLE
BEFFOTNDID, 29 LEBRERAFELE L, ZOMBEFOIEHIITETD,

T hw—r (anm) OFEITEFEHLL TRV, IBBOX A 7R ) Ay MokoT, DED
JERFZ NG 2 AUEANT X — v iz 4 N URREAENATRE L o T2, NA~T 4 KL T b v — T
LTW%, 72, 7 by —r THEHE SN a AOMEIL, BFEZNERTLTA hayz iR ¥ vy A
EMZDHEMEITELS R AR ERD Z VAL,

T AT XK TR LD 7= DEIKFERZ D TR Y FR 2 %Ik Z2 AN W &2 1ED Z L 2 BF
THROFEL L, #HiKLZRES %2 BRI T 522 E-> TV D,

BH. RiceMAPP 7OY 1) MIFT=Z7DAT4 7hbEHELELATE LN, BARELBH I
(MTEHSR),

XV =x VABMREE L DG

(& AEr =7 AARMEEE —FELE) BADLLONREME LM LIz,

(MHEHET) 7=T7T L BATH I L, FVC OREEICIEDT-\, FICAZT I3 A ORKAEFEMTH Y |
A RAZET DN 2 —F = — BV THE L, A 0 B ERET-CMmE A~ I m 72 v— & E- T
WEW, =7 - HROATTHTO A% /1 &7z,

(FV =% TE) BANSOREFZFANT 2, FHIAKRESCH DEFREZNE TOHAROSHRITIEHT
Do ABLMAILTVERZY, U =y TEOMAIL, 2 A - BEE - JEEY - 2 — b —RKFEOFEA~O
T RANRBEERZENRFETOND, HEHES L LTE, JLE, V<X, NPTk, < b &2
TIML, B~ A 0% v v B ANEREH, b~ b, BOMIMEfE(L, fRAEGEIO RS - KPERE, RPN
B, oM, 41077, 774 FT A KERET ) — 0 T 3OLX—CREW IR, 1 FERLE OMRETRIL
%, IO LicaBaehaoic, REEEZLEE LTND,

Kenya Horticultural Exporters (KHE)#igk 7.5
40 FFHIICAIZE, Nv—a—r, Tueyal— B~ A AZRGEEOT AL FELZRVF->TND,
BT TIET AXRY —ZihdT,
U IIAZE S & L C 8 BIRREEA EU Mith, ZR VI H - F7&ICHm S b, ## 120~150 k2 FREE
ZEH L TR Y, 41%I13H 200~220 b &2 HIFELTWS,
DO TCIZENTS T RS o1z, BHNE L Ao R, ENTSHOFEMN TRV &L,
W 5T O LD EMIiRE TIRGETE D Z L3 b D,
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BESIDELE SN EEIL ST CTRE SN D, ABLERISE Dy L, @2y 7T AN, HE
it BHET 5,
PEERIZ, VER @ - oy b BEFERRI L ICE R AORREEH L TVWD,
B T 200 A, KEMEERIT 130 A, 24 BB S E TV 5, 8RR Z & D27 M, AMITAF
DOIRGIEN, KHOGLME, EEBEOEERNE NS08, MEEZRLELY 10 ¥l B L8
AliE, BINT Ly =Y 2 LI 10Ksh OR—F 22T Z Lic Lz 2 A, ABRIITSE L,
LT T~V THEIRSN, £ TEBEE TR L —ANTRE, BT 0EFE L. —WaLEE, A1
Ny, TUTENLEANTN D, FHELRGIIXEMMICHIR U, EERIN - BIEERSE TSV
THEL WD, EIFRBSET—AF oy 7 L, SOICMLOMETET S, MENMW20EE
OV TIIEFICEBRICRE 2N LB EZHAT 72 0RE LT 5,
INFE% B K 4 BRRIZIZEU O A — 3—<—/r v NMIBFIS LD T =4 br—XIZH AT LT 5,
MEE LTI, BRLEOMHRL, ERA——v—7 v ML R BREEICKHET 2 2 &0
ZEFohbd, ERETRZTTH 5~6 FEL TR, £T&5, Micid, REEOEGIREMH. BeEo
WMLV EU Y, XUREEBEFORELH D,

Nice Rice Millers Mgk 7.3
JICARCHABIFO Z N E TOXBITIEHT 5,
Nice Rice Millers X 5 4ER7 L2, —HOFEEILI 70 b2y AT TRED 3 A DR 6 ENXFEFEI KK
LTRBY, aAfiGa A LTS, Floaa=7 1 DIFHIIZHENL-> TS,
Nice Rice Millers THiKA1T 5 Z & Z5&MFIC, HUBRAERICAEA B TELE L TWD, K —E X
IR RORATRS (e 4720 3Ksh) THf,
FEARTTCBHET 2 A=A TIEZ K OLMWEDR, BFEPOWHA LI XA LKA L TRTZE L TS, X
%5 1 & 72 VK 105Ksh/110Ksh  (FF#i - T 120Ksh) THRIEL T\ 5,
I AOEREBITTEEZEA L T8, BIFL T bRV F—hRNRL 2, K%
REO LW A LEEE LT D, BURTIE, BIEIREH O ZE- T D03, A HLIXT
(cake) #1ED Z & A3HHE,
KO NEBSRE R EF TS, N OGERR] - AT - i - BERRS ICEERN S D, MEER ST
Nm— =g DB THNENS . RN L)oo, WYIRTERN TE RN EEROMEN RS S
NAT-ORERME, ERE - BEZERLLERSTETRER T2 I Ichranbd e L,
WEIERBRH N EE THENAB LS, A THIXK T KREE ITE L TWD, 7277 LAREBERS
TR ZZRETERNE | RNERZ P LORAKIZIZRIIFTH TE e, Hto ATk, Hig
BEfli7e e a VKENF AL K EZRETRIE - BLTND I EHE0,

%58, Nice Rice Millers TIEH =7 DA T4 TIZEK DM ETHN., 2L OMTERMNEDHL T,

Nice Rice Millers B&nE&

(Q) REHADITIBIZLZTITHT SN TND DD,

(A) BRIZaZAEVZXELTRBY, AT da A0—KAEE, JICA (X4 v 7 ZREIC )12 AL TV
o MIovvaIBML TV ARBENLORE LT & B,

(Q) A 7T LITHFITMER L TN D D,

(A) EFHE, BEEAPEICE > TEBITIEFICEETH D,

(Q) BAENDLOEEIZE I WV oT=b D,

(A) 1980 LI H ARBFIZ L= 7 HIKIC X B AZ4T > T D, F£7- Rice MAPP Tli= A DILEE FIT,
BZEAEN L2 B E LEZE#EiT-> T 5,

(Q) %< OARMBENEHSITE L AR > TV 52 Nice Rice Miller & LT = A M,

(A) AADOAEZETERTI N, BEOMNIMEMELAEZETH Y . JICA 23 57 HIXITH 2 720k L
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TNDEHEVEL, I ALSMIZ IR TIZ, Loy, b~ b, T, v I—S0fHEEL DS
#1723 %, Nice Rice Millers &3&##d % Z & CEFENRZIET D, £ OHIKICEBEOERETE RS D &
AL BURZZE 2 HLd,

MEI—T 17

(Equity $817,Ms. Migua) H ARREFOFFMICEHS T 5, Equity SBIT CTIXBA, 727 % —, 24 RHEE
WSR2 IR B AR RICE Z 1T > T D, BRMMEMONHE - ~— 57 4 7 ETHZIZWMV DD KD
FMRIPRE L AT LEHFE->TND, AT XTI a A BEOFE 3% WO 28R ITIEHR TR 5% AR
o

(LT 2 AEFEFMA Mr. Waweru) ERFEIZH L TRIESRER A ORUEZITV, AFE - L - ~—7F
T A T EOSHREAT Do B O MBI S | IS 3FRANEA SN, BF LT B ORI
BAEREAN . KPFRETH Y . BARBEGRE & oL MR T 5,

(=7 HEMKEE A 2 Mr. Mutugi) 2E OERIRIICE D TR Y | KEHREDOIEE AT > Tz, JICA
® Rice MAPP (2 X o T/MIBERFIIR & R BEEAZ T TEB Y, 4% b Rice MAPP Offffse, ik = A 355
DOFEfEEMEHFL TWD, KRERITSELMEE 78> T 5,

(Nice Rice Millers,Mr. Kaburu) & CiAZ2ERT 5, M EEEID 2 DO THRIZ=— AN H D, b
BFROIER b CTE 5, wEIOFHMZBFL TS, RO BARA~OFMLEH L TUELLY,
(M RE) 2 ARKOEFEM TH D LT ~OFNFEBR LIELY, 2 ADNY 2—F = — OO
7o, AlREIREEE A PR o TV E T2,

Rice MAPP E7#&frIZT Joo Y FREG

! -9

EiKE T 58 (2B Y HEREA RBEDEF
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. Y "~
HMANEEEIC K DR XN HBEARELEDEE
KHE B89 % EBADHF KHE Ti5R
NI ENn-Em 3 Waitrose [|] T &2 B &
FBRRTNDENRN WM EZ T 5HMHBEEE S
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Day1 Day2 Day3 Day4 Day5
08-Feb 09-Feb 10-Feb 11-Feb 12-Feb
8:00 8:00 Depart from Hotel 8:00 Depart from Hotel 7:00 Depart from Hotel 700 Depart from Hotel
8:30 8:00 Registration
8:30-12:50 Workshop
9:00
9:30 9:30-11:30 9:30-10:30 9:30-10:10
Toyota Kenya Academy Nakumatt RiceMAPP Office
10:00 Mr. Thiagarajan Ramamurthy, Regional 10:10-14:00 Visit
Director, Strategy and Operations -Experimental farm
field
- =Core farmer’'s farm
10:30 10:30-11:30 Move to Bio Foods field
11:00 *KHE (Kenya
------------------ Horticulture Export
11:30 11:30-12:30 Move to Toridoll 11:30-13:30 L;’D;“ ure Exports
Bio Foods . . .

- =Nice Rice Mill
12:00 Mr. Binoy Zachariah, Managing Director Fact|:e alncde Lolcjrs
12-30 12:30-13:15 12:50-1400 i

: . Market

Lunch at Toridoll Lunch
13:00 13:15 Move to JETRO (by foot)
13:30 13:30-14:30 13:30-15:00
14-00 JETRO/Toridoll Move to Kenya Meat Commission 12400-1700
Policy Dialogue 14:00_15:30_ .

14:30] (14:45 Arrival at Nairobi Airport) Lunch at (Nice Digital
1500 14:30-15:30 Move to KEPHIS 15:00-16:30 City Conference Room)

Kenya Meat Commission —

- 15:30 M to Nairob
15:30 15:30-17:00 Mr. Joseph Learamo, Managing ove to Nairobi
16:00 Kenya Plant Health Inspectorate |Commissionar
16:30 Serviece (KEPHIS)(1.5h) 16:30-18:30 Move to Nairobi centre

Car nol: Back to Hotel

. 17.00-18:30 M to Hotel
17:00 17:00-18:00 ove to Hote Car no2: Visit Nakumatt Lifestlye
17:30|Briefing session @ Heron Hotel

17:30 Move to Japanese Ambassador's (17:30 Breakup at the
18:00(18:00-19:00 Move to Cheka Residence Hotel
1830 18:30 Breakup 18:30 Car 1: Breakup 18:30 Dinmer at the J (1800 )D epart hotel for
18:30-19:30 Car 2: Visit Nakumatt e inner a o © vapanese airport
19:00|19:00-2130 Lifestlye mbassador’'s Residence
""""" ] 930 Networking Dinner @ Cheka 19:30-2000 Car2 Breakup
20:30 Move to Hotel and Breakup
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2. PoLicy DIALOGUE

A bilateral policy dialogue titled “Kenya-Japan Agricultural Cooperation Dialogue-Enhancement of Public-Private
Partnership (PPP) on the Food Value Chains in Kenya-“ was held on February 11", 2016. The policy dialogue was
attended by 61 people including the Japanese and Kenyan government officials, private companies and related
organizations and discussion was held regarding developing food value chains in Kenya. This chapter provides a

summary of the policy dialogue, program, overview of the presentations and the minutes of discussion.

2.1 Summary of the Policy Dialogue

Summary

Place: Toyota Kenya Academy
Date: February 11™ 14:00-17:00
No. of participants: 61

The presentation from the Kenyan government showed the overview of the agriculture in Kenya and the
relevant government activities. It also explained the current situations and challenges after the enforcement
of the new constitution in 2010, and the areas that the government will promote. High priorities were given
especially to dairy and fishery industries for value addition. The Kenyan government expressed the
intention to continue collaborations with the private sector to realize Vision 2030.

The Japanese government explained its actions that were advocated in the previous TICADs and the three
pillars that the MAFF is promoting for the next TICAD. It emphasized the importance of establishing food
value chains and the roles and future partnerships that the Japanese government and the private sector
will make, especially in Kenya as an ideal business hub in Eastern Africa. It also mentioned that the project
for improving nutritional status and efforts to tackle climate change is important.

In the discussion session, the Kenyan government promised to send a proposal in the following week
explaining possible sectors for collaboration based on internal discussions. The Japanese government
agreed on this suggestion and proposed to hold a policy dialogue basically once a year, and one between
June and September in 2017. The Kenyan government accepted this proposed schedule. The Japanese
government is committed to send the propositions with letters and asked the Kenyan side to include the
response in writing. The Kenyan government accepted this point and requested to have meeting(s) for
TICAD VI.

In the Q&A session, participants raised questions on the possible Public-Private Partnerships that the
Japanese government has in mind and on the comprehensive strategies to bring synergies from the three
pillars for TICAD VI. From the Kenyan government, there was a suggestion to utilize training centers
established in the country as well as a request for the Japanese government to reflect opinions from the
Kenyan side for the areas of future collaborations.
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2.2 Program and Discussion Details

Program

“Kenya-Japan Agricultural Cooperation Dialogue-Enhancement of Public-Private Partnership

14:00-14:20

14:20-14:25

14:25-14:55

14:55-15:25

15:25-15:40

15:40-16:05

16:05-16:45

16:45-16:50

16:50-17:00

(PPP) on the Food Value Chains in Kenya-*

Opening Remarks [Kenya Lead]
by Kenya(Ms. Ann A. Onyango, MBS Director, State Department of Agriculture,
MOALF)
by Japan (Mr. Mikio Mori, Deputy Ambassador)
-Introduction of participants
Adoption of agenda [Kenya Lead]
Status of Agriculture and Food sector in Kenya [Kenya Lead]
(Ms. Ann A. Onyango, MBS Director, State Department of
Agriculture, MOALF)
Presentation by MAFF [Japan Lead] (Mr. Ikefuchi)
MAFF’S idea for TICAD VI — we have 3 pillars for TICAD VI
Promoting development of food value chains
Nutrition Improvement
Strengthening resilience for climate change in Agriculture Sector
Coffee Break
Presentation by JICA & JETRO [Japan Lead]
-JICA (Japan International Cooperation Agency)
-JETRO (Japan External Trade Organization)
Proposed Area of Collaboration by MOALF [Kenya Lead]
(Director of Policy, MOALF)
[ DISCUSSION SESSION ]
Way Forward [Kenya Lead]
(Director of Agricultural Engineering Services, MOALF)
Closing Remarks [Kenya Lead]
-Remarks by Japan (Mr. Ikefuchi)
by Kenya (Director of Crops, SDA,MOALF)
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Discussion Session

Proposed Areas of Collaboration

(Ms. Onyango) We have had consultation among us, and although there are many areas which we had
presentations, and in which we are already collaborating, the Kenyan delegation is on the opinion that we
need to have a bit of time to consult further, and further also with our principles, so that we agree within the
coming week on the areas of collaboration. We know we have done very well in rice, in mechanization, in
horticulture, and a lot in capacity building, but | believe that there are new areas that are coming up in other
sub-sectors like fisheries and livestock, and | believe we need to bring our common thinking, so we also
make our principles agree with us, and then we can submit that to the Japanese team. In the area of value
chain development, we already have done quite a bit of work together with JICA and the Japanese
Government with the assistance from Japan, the area of cottage industry is the area we would really like to
explore just in addition to whatever work that we have been doing, but | think overall what we have agreed
is that we will need to meet and have a comprehensive paper then we can submit within the coming week.
We will have that meeting by next week. So that we are able to submit it to the principle secretaries and the
cabinet secretary, and if they have an agreement, then we can be able to submit it further.

(Mr. Ikefuchi) | agree with your proposal, so | am waiting for the return proposal next week. We would like to
collaborate in various areas, including developing food value chain, thank you.

(Ms. Onyango) Thank you very much. Probably in addition to what we have already discussed, since this
meeting generally was enhancing public private partnership, we do feel that in such a meeting that we will
have next week, we will include Kenyan private sector as well, the representatives, because | know that
they will be interested also in partnering with the Japanese private sector. They are very vibrant, and in this
area is where the agriculture producers are also included. So we will include our private sector,
stakeholders in that discussion, and come up with a very comprehensive presentation for discussions.
Thank you very much for accepting our proposal, and we pledge to have this proposal by the end of next
week. Thank you very much. The Director for Fisheries would like to make one comment.

(Kenya, Director for Fisheries) Good afternoon. | just want to say that in the document we are going to give
next week, especially on issues of fisheries, the value chain is connected to the document presented to the
Government of Japan. Mr. Yuki Yamana and the Deputy Ambassador are aware of the document. There is
a value chain on the migratorian species, like the sharks, the tuna, the whales, so you can develop value
chains around those migratorian species. Of course, there are issues on the fish ports, in Lamu, Shimoni
and Mombasa. So that you can see the potential of various value chains, which come up with industry of
growth. And of course, in the document itself we are talking about value chains in aquaculture environment,
especially in issues of value addition like fish processing. In Turkana lake we want to introduce value
chains around the Nile perch fishery on Turkana, and issues of international Nile perch Center so we can
also study the issues of the Nile perch, so we can tackle with the declining stocks in the lake.

(Ms. Onyango) Thank you very much for the comment. We also have a contribution from the engineer
Njogu who presented this morning.

(Mr. Njogu) Thank you very much Madam. Mine is an observation | have seen on the Japanese products,
and maybe it is a challenge especially for JETRO. Accessing Japanese products in the Kenyan market is
not quite easy. | can give you an example. Japanese have been entering motorcycles in this country a very
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long time ago. But if you want to buy a Yamaha motorcycle, you can only buy it from Toyota Kenya. Just
after Japan, China came with their motorcycles and you can access these motorcycles from every small
market, every small shop in this country. Similarly Brazil is coming up. | am saying this with a little of
passion, because we are promoting the working tractors in Mwea, and the brand is Yanmar, but again,
when the farmer want to get a Yanmar, we have no solution, no farmer can buy a Yanmar. Similarly, we are
promoting the used Kubota combined harvesters, but even as it is today now, you cannot buy a Kubota
combined harvester in Kenya. So what | wanted to say in short is that | think it is quite complicated for
accessing Japanese Technology, you have to structure your work in order to obtain it from some single
source of companies. That is quite complicated for business. | wish, even if we look at the private sector
coming in, we can also look at the private-private sector coming in, so that the previous sectors do not have
to set companies in Kenya, but you can also partner with small Kenyan companies which are upcoming so
they can actually access the Japanese products. | wish this forum is expanding so that we can even see
young men setting up businesses to partner with big companies of Japan to be the engines of Japan
companies, so that more and more people can access Japanese technology.

(Ms. Onyango) So you are hearing the sentiments that have been expressed, the Kenyan delegation value
the Japanese quality, but accessing it is very, very difficult. So, | think that is a thought for the private sector
to carry as the reflect on how we are going to strengthen our collaboration.

Way Forward

(Ms. Onyango) | believe we have already come to some agreement on the way forward in terms of agree
that the Kenyan team will have further consultations with their principles, and be able to submit a written
proposal on the areas that we would like to propose for collaboration, particularly emphasizing on the value
chain development, the various value chains that we think we can benefit from both countries. | think that is
a major way forward which is going to determine how we move. Let me say that | believe this is not the only
activity towards TICAD VI, but | want to believe that we are going to have a number of few consultations
even if not a major bilateral like this, we are fortunate we have Dr. Murakami in our offices, and now know
we can consult him and reach to you anytime that we need to reach out, so we are going to seek his
guidance quite a lot in terms of the way you would like us to put the structure, the proposal for the
Japanese delegation, and | believe really that that is the one major way forward that we want to capture
today, that we will meet and come up with this proposal for future and further collaboration. Thank you.

(Mr. Ikefuchi) Thank you very much for your comment. | would like to propose regarding this dialogue, how
often this will be held, and where will be the place to hold it. Japan would like to hold this dialogue basically
every year, and the place would be basically Kenya. Next dialogue would be from June to September of
next year, 2017. | would like to know if the details will be coordinated well. If you like it, please answer to my
proposal within your return proposal on the collaborating areas that you will submit next coming week. Is
that ok for you?

(Ms. Onyango) Yes, and | believe | speak on behalf of my colleagues that we accept, but | was saying is
that towards the TICAD VI we need to meet maybe once or twice. But the major dialogue, as you have said,
is once every year. But you see, we have a special event in TICAD VI, so we need at least to have, maybe
not a wide dialogue, but some meetings towards the TICAD VI, so that we agree on what is going to be
upcoming.

(Mr. Ikefuchi) I will submit a detailed proposal on what | said.
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(Ms. Onyango) Thank you very much, we accept.

Closing Remarks

(Ms. Onyango) So | do believe we have come to a consensus, and | look forward to further consultations. |
have been reminded that we are coming to the final closing session, and on behalf of the Kenyan team, |
want to take this opportunity to thank you for a very active and participative in the dialogue, we have been
really be able to have presentations during the morning from the private sector, we have had a few
presentations from the Kenyan side also. | really would have appreciated more of the Kenyan private
sector to present, but we were not able to get a response from them and | apologize for that. But all in all |
believe, and you will agree with me, that it has been a very, very fruitful day, the exposure has been
extremely useful, and | believe all of us as we go back to our stations, we have a lot to digest, a lot to reflect,
and a lot to bring back to any future discussions. We have discussed a very wide range of issues, the focal
point of course has been the enhancement of private public partnership on food value chain development,
and | do believe that this is the conversation we should continue having as we build up the momentum
towards the conference, and | believe that my colleagues are also very satisfied with this meeting that we
have had today, and we look forward to further collaboration. We feel very gratified that Kenya has been
chosen as a focal point in the region for the many programs that we implement together, and we want to
express our gratitude on behalf of our principals who were not able to be with us today, they have truly
missed a very satisfying discussion that we have had. They send their apologies and | believe in any future
discussions they will join us. So, as you continue with your tour here, | wish you really a very enjoyable stay,
the weather is not always like this this time, this is the result of the climate change that we talked about, so
it is normally quite sunny. But again, like in African tradition, we say rain is a blessing, so your visit is truly
blessed. Thank you very much. | now invite Mr. Ikefuchi to also say a word or two in closing.

(Mr. lkefuchi) Thank you very much. Firstly, | would like to thank everyone for taking time of your busy
schedule to attend this dialogue. | am glad that we exchanged opinions freely, and we had a very
meaningful time. There were very very interesting and useful opinions for the development of food value
chain in Kenya. We have just few minutes left, there is one thing | would like to tell you before closing. | feel
very strongly that Kenya is our best and ideal partner through today’s workshop and dialogue. We look
forward to many years of friendly contact, and exchange including economic exchange, and exchange of
persons. From today new step forward development of food value chain with dynamic Kenya has begun. |
would like to conclude by wishing Kenya a prosperous future and happiness at good business to all those
present here. | will see you at TICAD VI. Thank you very much.
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3. WORKSHOP

A workshop titled “Promotion of Market-Oriented Agriculture and Food industry” was held on February 11", 2016 in
Nairobi, Kenya and lively discussion was held regarding efforts made by both Japanese and Kenyan sides in the
agriculture/food and related industries, Japanese business activities in Kenya and areas of interest, as well as possible
future cooperation between the both sides. This chapter provides a summary of the workshop, program, presentations,

minutes of discussion and the results of the questionnaire.

3.1 Summary of the Workshop

Place: Toyota Kenya Academy
Date: February 11", 8:00 -14:00
No. of participants: 104

Many Japanese and Kenyan companies as well as the government agencies attended the workshop. At
the workshop the Japanese government explained the TICAD VI to be held in coming August and its
interests in helping establish food value chains in Kenya. The Kenyan government presented the possible
investment opportunities and the business environment, and challenges in food value chains. In the first
session the overview, future activities and challenges identified were explained regarding the projects that
the Japanese and Kenyan governments are collaborating with. In the second session, Japanese private
companies made presentations on their business and interests in Kenyan food value chains. Questions
were raised about the sector priorities while comments were given from the Kenyan side to expect further
collaborations in the areas such as rice and fisheries. The workshop was attended by 7 people from the
local media, and interviews were conducted with the speakers after the sessions.
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3.2 Program

8:00-8:30
8:30-8:40
8:40-8:50

8:50-9:00

9:00-9:30

9:30-9:45
9:45-10:55

10:55-11:10
11:10-11:25
11:25-12:25

12:25-12:40
12:40-12:50
12:50-14:00

“Workshop on Promotion of Market-Oriented Agriculture and Food industry”

Registration

Opening Remarks by Japan (Ambassador, H.E. Tatsushi Terada)

Keynote speech by Ministry of Agriculture, Forestry and Fisheries of the Government of
Japan (MAFF)

(Mr. Masakazu lkefuchi, Deputy Director-General, International Affairs, Minister’s
Secretariat, MAFF)

(Keynote speech by Ministry of Industry, Investment and Trade)

Keynote speech by Ministry of Agriculture, livestock & Fisheries (MOALF)

(Prof. Micheni Japhet Ntiba, PhD, CBS, Principal Secretary, State department of
Fisheries)

Keynote speech by Department of Industry and Enterprise Development (Mr. Julius
Korir, Principal Secretary)

Keynote speech by Department of Commerce and Trade (Dr. Chris Kiptoo)

Session 1 - Kenya Part
1. Rice MAPP, 2. SHEP PLUS, 3. PEGRES
Questions and Answers for Session 1

Session 2 - Japan Part (Japanese private sector)

1. TOYOTA TSUSHO CORPORATION,

2. Japan Association for International Collaboration of Agriculture and Forestry(JAICAF)
3. SUNTORY BEVERAGE & FOOD LIMITED

4. MAYEKAWA MFG.CO., LTD

5. Kikkoman Food Products Company

6. WAGO Co., Ltd

(Inclusive Business development Programme & Project Evaluation (IMG))

Questions and Answers for Session 2
Coffee break
Session 3 - Kenya Part

Representative of Youth and Gender (Ms. Annie Nyaga)
Questions and Answers for Session 3

Closing Remarks (Mr. Masakazu lkefuchi, MAFF)
Networking Lunch
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3.3 Workshop Questionnaire Results

104 people from Kenya and Japan have attended the Workshop on Promotion of Market-Oriented
Agriculture and Food Industry. 37 participants responded to the questionnaires. Among them 25 were from
the government and its relevant organizations, and 3 from the private companies (details of 9 were
unknown). Most of the respondents were Kenyans. The answers were positive in general. Participants
evaluated that they were able to understand the activities and interests of the Japanese and Kenyan
governments/private companies as well as that they had opportunities of networking with different private
companies. On the other hand, some respondents mentioned that time spent for the presentations,
discussions/Q&A and networking was too short. The lack of the presentation materials and the absence of
the Kenyan private sector were also pointed out.
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4. JOINT PusLIC PRIVATE MISSION

A Joint Public Private Mission from Japan to Kenya was conducted 8th—12" February 2016 in Nairobi Kenya. Some 20
companies and organizations participated in the mission including agribusiness company, beverage manufacturer, cold
chain facilities manufacture, distribution company and trade company. This chapter summarizes the presentations and

discussions at the companies and organizations visited during the mission as well as the results of the questionnaire.

4.1 TOYOTA TSUSHO

Destination to visit : Toyota Tsusho East Africa, Toyota Academy Date : February 9,2016

Location : Toyota Business Park, Popo Road, Belle Vue off Msa Road, Nairobi

Contact persons : Mr. Tatsuya Hirata, Mr. Seiya Okonogi, Mr. .

) Number of Participants : 30
Kentaro Yoneda, Mr. Akira Wada
Q&A

(Q) Which stages of value chain is Toyota Tsusho interested?

(A) Expansion of the agriculture and food industries is the key for Kenyan development. However, the
actual situation shows challenges such as low domestic self-sufficiency rate. Risks for doing business
in agriculture are still high. We have just started and would like to learn from other companies.

(Q) What kind of activities do you do in the area of environment?

(A) We have not taken concrete actions yet but we will work on it.

(Q) Do you find farmers who are willing to develop agriculture, even though using fertilizers increases
production costs? How much do farmers feel comfortable to pay? How did you approach to expand the
company’s products?

(A) Large-scale farmers take advanced way for agriculture and has high interests in agricultural
inputs to improve productivity. Although the number of those farmers is limited, they use fertilizers for
2.5 million hectares of production areas. On the other hand, 70%-75% of the total farmers is
small-scale who often cannot buy fertilizers. The central government and local governments have
encouraged farmers to form organizations or corporations, and to train lead farmers. International
organizations, NGOs and micro finance institutions are also conducting projects for small scale
farmers. There appear to be many small-scale farmers who are keen to improve agriculture but the
problem is the lack of finance, information and products. We hope to expand our products both to small
and large-scale farmers.

(Q) | am doing business around the Kenya and Tanzania border areas, and have experienced that
application of fertilizer does not lead positive outcome due to the lack of soil analysis. How do you
approach to rural farmers and connect the company headquarter level with the field?

(A) Mostly fertilizer companies dispatch agricultural engineer to the field, aside from field visits by
company staff. Correct usage is important because some fertilization is toxic.

Toyota Tsusho is commited to disseminate the products based on the past records of fertilizer usage. In
addition, the products are mainly for maize and cannot be used for other crops in a same way. We are
currently testing our products with 200 large and small-scale farmers.
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(Q) There are relatively many institutions in Kenya that conduct soil analysis. Our company has used
a laboratory in Nairobi to analyze fertilizer for pythrum. | also would like to ask if Toyota Tsusho handles
threshing machine and attachments for maize. We are dealing with pest agents for maize and it can be
used simply by attaching to threshing machines. Only a few farmers in Tanzania have spreader and
there seems to be demand.

(A) There are business opportunities for post-harvest treatment. At present, Chinese machines are
mainly used. Regarding soil analysis, Cropnuts and KARLO offer such service, the country has been
collecting a large number of samples recently. However, the lack of recommended fertilizer has resulted
in the usage of inappropriate products. Toyota Tsusho will approach to large-scale farmers as well as
small scale farmers that cannot conduct soil analysis.

(Q) Japanese machine is highly functional but the price tend to be high. What kind of products are in
demand in Kenya?

(A) Products with 80-90 hp are mainly used; US maize tractors such as New Holland and John Deer
are widely in use. These products are usually made in India or Turky. Yammar machines are relatively
small, and such products are not that common. We hope there would be systems of lending machines
to farmer unions. It has been 30 and 40 years since tractors were introduced, and time and trainings
are also needed to disseminate small-scale machines. In addition, we will need to differenciate
Japanese products compared to other countries’. We believe that the desirable way is to sell
agricultural machines to motivated famers who will lend them to other farmers.

The key is efficient logistics from the port as the existing railway is not operated consistently and the
cost is high. The Kenyan government attempts to fix of the railway line between Mombasa and Nairobi,
but soft management will also be required after development of physical infrastructure. We are looking
closely to see the changes in logistics. In addition, storage facilities at an intermediately stage are
necessary for post-harvest treatment. Product management including logistics are essential for our
business.

It is not easy to source raw materials in Kenya as there basically is no resource. Although oil has been
excavated but it is unknown how it can be utilized for agriculture. The Kenyan government is required to
take measures to reduce fertilizer costs and make competitive products.

(Q) Does Toyota foundation do activities in other countries?

(A) Only in Kenya at present but we would like to expand them to South Africa.
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4.2 JETRO - TORIDOLL

Destination to visit : JETRO / Toridoll Date : February 9,2016

Location : International House, 4" FI. Mama Ngina Street, Nairobi, KENYA

Contact persons : Mr. Atsuhiko Naoe (Executive Director,

JETRO), Mr. Hiroyuki Shimakawa (Director, JETRO), Mr. Number of participants : 26
Masahiro Ikemitsu (Managing Director, Toridoll Kenya Ltd.)

Q&A

(Q) How do you source materials and equipment (e.g. raw materials, packaging paper, printing etc.)

(A) There is no wholesaler in Kenya and we have to buy directly from each specialty company.
Therefore, procurement work requires extra work. Price negotiation is important and we should not
believe the initial price offered. We imported some products from Japan in the past, while sourcing
products locally if available. It is necessary for us to consider how to differenciate our products from
other companies’, by using different materials.

(Q) Why does Toridoll not do business of noodle products?

(A) Because there is no culture of eating noodles. We also considered that chicken was growing fast.
As we aimed to expand our business to many stores, we decided to focus on chicken products that are
widely consumed by the middle class consumers.

(Q) Do you have a Kenyan unique hospitality culture, such as OMOTENASH]I in Japan?

(A) Kenyans are price sensitive when eating out. Although the middle class is increasing, cheap
shops are popular.

(Q) Future prospects of the business?

(A) We would like to increase the number of stores; however, there is no good location for business.
In the future, we are planning to have stores in shopping malls and gas stations. Five or six stores will
be set up around urban area. Independent stores are difficult to open because of the lack of
infrastructure.

(Q) What is the strategies for product promotion and management?

(A) Not many promotion companies but many POP companies exist in Kenya. Promotion is active
on the internet. As there are many full time workers, we try to make efficient shifts and operation
process.

(Q) Why does Toridoll not deal with bone less chicken?

(A) It's because that bone in chicken is cheaper. If we remove bones by ourselves, the loss rate could
be high at 30% but companies tend to remove chicken bones manually.

(Q) What are the future prospects of the cafe and croissant business ?

(A) The purpose of those products is to increase customers in the morning. Recently, Kenyan people
are getting more health-conscious, and we would like to appeal to customers about the fact that we are
aware of health and cook carefully.

(Q) What kind of Japanese food would be accepted in Kenya?

(A) It could be processed food, but the price is the most important issue. We would like to use the
Japanese products; however, the price is high and there is no importer. It means we have to handle
everything by ourselves.
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4.3 KEPHIS

Destination to visit : Kenya Plant Health Inspectorate Service Date : February 9, 2016

Location : Plant Inspection Unit Jomo Kenyatta International Airport, P.O. BOX 19164-00501 Nairobi

Contact persons : Esther Kimani (Ag. Managing Director) .
] } i i ) Number of participants : 29

Josiah Sianda (Ag.Officer In-charge Plant Inspection Unit,JKIA)
Q&A

(Q) Has fumigation facility been used traditionally or does it need to be installed? Market access was a
problem in the past due to this problem.

(A) Port residue analysis at least is conducted for fruits and vegetables. Fly is one of the problems.

(Q) What is the problem regarding water?

(A) Heavy metal is a problem around factories. Some places also have issues of salinity.

(Q) How do you handle temperature/moisture contents?

(A) Chillers in the KEPHIS premise is owned and managed by private companies. KEPHIS only does
inspection. Temperatures of the chillers are kept at 4-5°C.

(Q) Is inspection certificate needed for coffee samples?

(A) Inspection certificate should be accompanied even with samples. Certificate is required for processed
products as well as semi-perishable items.

(Q) Where are vegetables exported?

(A) They are exported mainly to EU. SA, US and Middle East are also the major destinations. There was a
problem with air freights but we are now trying to sort it out.

(Q) What is the time-frame for clearance of tomato/strawberry seeds?

(A) Seeds usually have less problem than other commodities. Pest risk analysis is undertaken. Time
frames depend on situations.
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4.4 NAKUMATT

Destination to visit : Nakumatt Date : February 10, 2016

Location : Road C, Off Enterprise Road

Contact persons : Mr. Dominic Gasperaj (General Manager-

Product Development) . Mr. Rejesh B. Dave (Product Manager). No of participants : 26
Mr. Vignesh Ramachandran (Administrator-Marketing)

Q&A

(Q) What kind of products would you have next for the private label? Do you have an option of making
products by yourselves not sourcing through import? How can we help in terms of trading products?

(A) Value for Money for our customers is the priority. Any products are welcome; we are working with
companies to bring Japanese tuna/mackerel/sardine products with 20-30 feet containers. Products from
Thailand/Europe are available already. Products need to compete with the existing ones in price and quality.

(Q) Some companies use natural refrigeration technologies to reduce environmental effects. What kind of
products are you having?

(A) We ask an Italian Company to design shelf and chillers according to the floor layout. Some products
are Chinese.

(Q) What kind of products would you expand the Blue Label brand?

(A) PB provides 32 different categories by each product. We need to establish PB for a wider range of
products, although Korean such as Samsung is well-known for TV etc. We believe that PB brand with
locally-made products can be expanded to some categories, including smaller home appliances.

(Q) Where do you source chicken?

(A) We source it from Sigma, which is slaughtering meat according to Halal requirements. About 70% of
Nakumatt shops, usually except for those in coastal and western regions, offer chicken. Boneless chicken is
needed; however, we presently offer whole chicken only to ensure value for money for consumers. In
Uganda we source chicken from Yo Kuku.
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4.5 BIO FOOD PRODUCTS

Destination to visit : Bio Food Products Ltd. Date : February 10, 2016

Location : Off Road C, Industrial Area, after Sameer Industrial Park, Nairobi

Contact persons : Mr. Binoy Zachariah (Managing Director) .

) ) ) ) Number of participants : 24
Ms. Lea Gasser Khimani (Quality Director)
Q&A

(Q) Is the business approach targeting high-income consumers sustainable and feasible?

(A) As itis not easy, we will also target middle-income consumers in the near future.

(Q) What is the big difference between the products for high-income and middle-income consumers?

(A) The difference includes using flavor instead of fruits. Flavor can be selected from either natural or
artificial one. Unlike the products for high-end customers, products may not necessarily have constant
quality and smooth texture.

(Q) How does the company control quality?

(A) Protein and fat contents of feed, breeding, refrigeration/hygiene management/efficiency of
handing of milk etc. We control the whole cold chain until the milk is delivered to Bio Food.

(Q) How is milk stored?

(A) The farms have cooling devices. Milk is cooled at three to five degrees immediately and then
stored for about two days. Milk is supplied to Bio Food every day. Depending on the farms, it could be
once in two days.

(Q) How do you manage the production stage? Are there any issue?

(A) Kenyan expert(s) is allocated to provide advice to farmers. Good quality feed is difficult to obtain
and it is not always used. Contamination of Aflatoxin is also a problem. The biggest challenge, though,
is sourcing of raw materials.
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4.6 KENYA MEAT COMMISSION

Destination to visit : Kenya Meat Commission Date : February 10, 2016
Location : KMC Headquarters Athi River, Off Mombasa Road, Nairobi

Contact person: Joseph Learamo (Managing Commissioner) Number of participants : 23

Q&A

(Q) Could you tell us more about the PPP, including revenues and number of employees?

(A) Investment (plan) is 1.8 billion Ksh for modernizing the plant. KMC'’s total assets is 6.8 billion. We
will cut down the number of employees from 450 to 300. We do not have specific proposals regarding
the PPP as it should be based on suggestions from companies. Through the PPP, we would like to
increase the handling capacity from 30k to more than 2.1 million cows. Strengths of the Kenyan meat
industry is organic meat. UAE market had a plan to acquire KMC at about 20 million dollars; however,
our supply capacity was not able to meet demand. Other countries also have interests in KMC. We
need efficient technologies, good quality meat and meat processing plants. We are also looking for
partner companies for the canned corn beef product to reduce the production costs, which is high at
present. PPP can also be applied for manufacturing by-products. We have raw materials for feed (pet
meal) but totally depend on imports from South Africa. In addition, animals skin is currently removed by
hand, which makes difficult to be accepted by the international markets. The animal horns is not used
and just stored at present.

(Q) Why UAE is interested in Kenyan meat?

(A) Because cows grow up with eating grass and their meat are soft and sweet.

(Q) Do you compete with Ethiopia in the meat market?

(A) There may be competition; however, KMC is a pioneer in eastern, central and northern Africa. In
Botswana, in 1999, some companies started to learn and follow KMC'’s business.

(Q) How many people are allocated to the slaughter line?

(A) The current capacity is able to process 1,000 of livestock and 2,500 small animals per day, with
150 people. Because the line has not been mechanized completely, actual processing level is about
400 animals.

(Q) What kind of refrigeration facilities do you use?

(A) We are using tunnel freezer with ammonia liquid.
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Promoting the Development of Food Value Chains in Africa

4.7 MWEA (JICA Project Site)

Destination to visit : Mwea

Location : several places including Rice MAPP project site

Contact persons :

o)
)

®

Mr. Akio Goto (Rice MAPP)

Hon. P. Ngundo Warui (County Executive/ Minister, County

Government of Kirinyaga)

Justin Asiachi (Group Operation & Technical, Kenya Horticultural

Exporters (1977) Ltd)

C.N. Kaburu(Mkombozi) (Director,NICE RICE MILLERS LTD/NICE

Digital HOTEL)

Teresia Migua (Business Growth & Development Manager,

EQUITY Bank) . Anthony Waweru ( Mwea Rice Growers

Multipurpose Cooperative society Ltd. ) . Mauricius Mutugi
(Chairman, Mwea Irrigation Water Users Association)

Q& A at Nice Rice Millers
(Q) Why is Japanese assistance directed to Mwea?

Promar Consulting

Date : February 12, 2016

Number of participants : 24

(A) Japan has assisted rice production, and Mwea is the biggest production area in Kenya. JICA is

focusing on assisting infrastructure. It would be great if the investment from Japanese companies will be

promoted.
(Q) What do you mean by infrastructure?

(A) Improving road conditions. Roads are important for agricultural production.

(Q) What kind of assistance has Japan done?

(A) The Japanese government has assisted Mwea in different ways since 1980. JICA is supporting

farmers’ income through the improvement of rice yield.

(Q) Do you have any comment on the high interests from the Japanese companies ?

(A) We welcome the Japanese delegation. Value addition is important and it would be appreciated if

JICA provides machines for that purpose. There is a room for value addition for potato, tomato, beans,

mango etc. Community members will receive benefits if the Japanese people support Nice Rice Millers.

There is also a need of production facilities for pesticide, which we now rely on imports.
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