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https://indo-japan-foodculture-exchange.jp/atusikoharajr/

About Certification of Cooking Skills for Japanese Cuisine in Foreigner

Interview with Mr Atusi Kohara
Jr., an Authentic Japanese
Cuisine Chef Working at a five-
star Hotel in India

CERTIFICATION

Wi Acusi Kohara Jr.

A% YOU 8316 T3T you had oniEne cLasses, S0 was There any difference darween oniine
Physical classes that you attender

What do you think are the most important points In learming Japaness cooking
techmques?

—

oo cksers for Corwfcancm of Cooeiog a1 for Jsparess Cuttae in Pomvign Coumtrien

Have you NOTICEE ANy SHANGES IN YOUr AWNIEnews of In the reactions of your
COBeAgUES AN CUSIOMArS, SINCE YOU Were awaraed the DEonze last year?

Do you think that bewng certlied as a Bronze chel which is 4 Jepanese government
recognized cullnary skill wi lead to carser advancement (n the futurs for those who
are Involved In Japanese culaing In other countries?
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Page Title

Giveaway on March 2022 | Participate and you could win exciting prizes! | Indo-Japan Food Culture Exchange
Indo-Japan Food Culture Exchange | Cheers to 70th Anniversary of India-Japan

Restaurants | Indo-Japan Food Culture Exchange

Indo-Japan Food Culture Exchange — Cheers to 70th Anniversary of India-Japan

Online Event — “WASHOKU” DAY — on 25th March, at 10:00am — Indo-Japan Food Culture Exchange

Online Event — “WASHOKU” DAY — on 25th March, at 10:00am | Indo-Japan Food Culture Exchange

Events | Indo-Japan Food Culture Exchange

Blog | Indo-Japan Food Culture Exchange

Kummy, Official Supporter | Indo-Japan Food Culture Exchange

Our Story | Indo-Japan Food Culture Exchange

Kuuraku curates Japanese cuisine with heartwarming Japanese ambience | Indo-Japan Food Culture Exchange
Japanese Cuisine Goodwill Ambassador | Indo-Japan Food Culture Exchange

Giveaway March | Indo-Japan Food Culture Exchange

N—=T A E2h Y £4 AT L7~ Indo-Japan Food Culture Exchange

All News | Indo-Japan Food Culture Exchange

Summer Special WASHOKU Recipes! A refreshing summer noodle — Cold Creamy Udon | Indo-Japan Food Culture Exchange

Page not found — Indo-Japan Food Culture Exchange

Official Supporter | Indo-Japan Food Culture Exchange

contact | Indo-Japan Food Culture Exchange

March | Indo-Japan Food Culture Exchange

Like Spring Revives the Nature, Izumi Revives the Hunger | Indo-Japan Food Culture Exchange
Mayo, Official Supporter | Indo-Japan Food Culture Exchange

Summer Special WASHOKU Recipes! A skin-boosting Iced Matcha Latte to help protect your beauty from the sun | Indo-Japan Food Culture

Exchange

Japanese Cuisine Goodwill Ambassador — Indo-Japan Food Culture Exchange

Kofuku Spreads Happiness through its Scrumptions Food | Indo-Japan Food Culture Exchange
Blog — Indo-Japan Food Culture Exchange

Events — Indo-Japan Food Culture Exchange

Invitation to an Online Webinar Exclusively for Mega-Influencers in India. — Indo-Japan Food Culture Exchange
Our Story — Indo-Japan Food Culture Exchange
Win a gift by drawing for completing the survey! | Indo-Japan Food Culture Exchange

Four Characteristics of WASHOKU : Japanese Dietary Knowledge and Practice — Indo-Japan Food Culture Exchange

Four Characteristics of WASHOKU : Japanese Dietary Knowledge and Practice | Indo-Japan Food Culture Exchange
| Indo-Japan Food Culture Exchange

The Significance of the Word “Five” in Japanese Cooking - Five methods(Go-Ho) - | Indo-Japan Food Culture Exchange

{RF& . Invitation to an Online Webinar Exclusively for Meg: \cers in India. | Indo-Japan Food Culture Exchange

Oyamais an Authentic, Fine-dining, Japanese Restaurant in Chennai | Indo-Japan Food Culture Exchange

Discovering and Learning the Similarities between Indian and Japanese Vegetarian Food | Indo-Japan Food Culture Exchange

Kuuraku curates Japanese cuisine with heartwarming Japanese ambience — Indo-Japan Food Culture Exchange

Press Release | The Secretariat of “Indo-Japan Food Culture Exchange” Announces the Most Awaited Giveaway | Indo-Japan Food Culture

Exchange
All News — Indo-Japan Food Culture Exchange

From Japanese Emperor Cup Winner Estate, Now SHIZURU is Winning People’s Heart | Indo-Japan Food Culture Exchange

MAIN DISH.in brings the Taste and Charm of Japan to India | Indo-Japan Food Culture Exchange

The Significance of the Word “Five” in Japanese Cooking - Go-Mi (Five tastes) - | Indo-Japan Food Culture Exchange
Sushi and More is Calling Out for Sushi Lovers | Indo-Japan Food Culture Exchange

RFE R “Enjoy our Differences” Online Lecture / Domo & Talk Session with Japanese Cuisine Goodwill Ambassador | Indo-Japan Food Culture

Exchange
Our Journey | Indo-Japan Food Culture Exchange
Health Secrets. “Go-Syoku” (Five Colors) to Cherish in Japanese Food | Indo-Japan Food Culture Exchange

Press Release | 70th Anniversary of the Establishment of Diplomatic Relations between Japan and India. | Indo-Japan Food Culture Exchange

Press Release | 70th Anniversary of the Establishment of Diplomatic Relations between Japan and India. — Indo-Japan Food Culture Exchange

WASHOKU online event will be held on March 25th — Indo-Japan Food Culture Exchange
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New Traffic Campaign - DTE_On

FroUR—VE ML = LER (INR) | JUvsH Yy Bl
New Traffic Campaign - DTE_On 1 Single Video - Sushi 19043.27 15315 1.2
New Traffic Campaign - DTE_On 2 Single Video - Tea 7111.42 5662 1.3
New Traffic Campaign - DTE_On 3 Carousel - Video (Sushi) 903.54 629 1.4
New Traffic Campaign - DTE_On 4 Carousel - Image (Sushi) 2235.89 1530 1.5
New Traffic Campaign - DTE_On 5 Carousel - Image (Tea) 72.27 32 2.3
New Traffic Campaign - DTE_On 6 Single Image  (Sushi) 346.25 133 2.6
New Traffic Campaign - DTE_On 7 Carousel - Video (Tea) 18.06 6 3.0
New Traffic Campaign 1 Single Video - Sushi 3093.6 1590 1.9
New Traffic Campaign 2 Single Video - Tea 914.91 419 2.2
New Traffic Campaign 3 Carousel - Image (Sushi) 289.08 83 3.5
New Traffic Campaign 4 Carousel - Video (Sushi) 543.32 142 3.8
New Traffic Campaign 5 Single Image 133.39 16 8.3
New Traffic Campaign 6 Carousel - Image (Tea) 152.38 18 8.5
New Traffic Campaign 7 Carousel - Video (Tea) 4.19 0 NA
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Carousel - Image (Sushi) Single Video -

Sushi

Explore & discover differences and mutual value Explore & discover differences and mutual value

between India,& and Japan s . butwesn InciaZE and Japan §

Enjoy O

Differences Learn more Differer
Indo-Japan F... Indo-Ja

NETAgIAM com

Enjoy Our Differences

indo-Japan Food Campai

Carousel - Video (Tea) Single Image

Explore & discover differences and mutual value Explore & di A
between India.& and Japan s . between India.L and Japan

Enjoy Our Enjoy O

Differences Learn more Differe:

Indo-Japan F... Indo-Ja
Instagram com
Enjoy Our Differences
Indo-Japan Food Campai

Single Video - Tea

Explore & discover differences and mutual value
between India.& and Japan « .

Instagram.com
Enjoy Our Differences Learn more
Indo-Japan Food Campai...
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and mutual value

Learn more

Carousel - Video (Sushi)

Explore & discover differences and mutual value
between india.X and Japan *

Indo-Japan F.. Indo-Ja

Carousel - Image (Tea)

Explore & discover differences and mutual value
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* v o R—>2%New Traffic Campaign - DTE_On

Age and gender distribution All Results
2K
1.5K
1K
500
% b il - . =
1317 18-24 3544 45-54 55-64 65+
B Men Women
75% (1,699) 25% (568)
Cost per result: ¥2.26 Cost per result: ¥2.26
Fin - AR ORKR
Xy o R—2%New Traffic Campaign
Age and gender distribution All Results
20K
15K
10K
5K
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1317 18-24 2534 3544 45-54 55-64 65+
B Men % Women
77% (17,925) 23% (5377)

Cost per result: ¥1.27
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Creative Test - A (Hindi x Delhi NCR)

https://www.youtube.com/watch?v=zzks714859c

Creative Test - A (English x Mumbai)

https://www.youtube.com/watch?v=msC1NCpjvCc

Creative Test - A (Tamil x Chennai)

https://www.youtube.com/watch?v=CW-iXbyXgqo

Creative Test - A (Kannada x Bangalore)

https://www.youtube.com/watch?v=28M-tdXoDyA

Creative Test - B (English x Mumbai)

https://www.youtube.com/watch?v=b7Hp5ilo-hg

Creative Test - B (Kannada x Bangalore)

https://www.youtube.com/watch?v=kV2Q67ZomaQ

Creative Test - B (Tamil x Chennai)

https://www.youtube.com/watch?v=sal6flOBYXo

Creative Test - B (Hindi x Delhi NCR)

https://www.youtube.com/watch?v=Sp5D01PfEFE

Creative Test - A (English x Delhi NCR)

https://www.youtube.com/watch?v=msC1NCpjvCc

Creative Test - A (Hindi x Mumbai)

https://www.youtube.com/watch?v=zzks714859c

Creative Test - B (English x Delhi NCR)

https://www.youtube.com/watch?v=b7Hp5ilo-hg

Creative Test - B (Hindi x Mumbai)

https://www.youtube.com/watch?v=Sp5D01PfEFE
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Creative Test - A (Hindi x Delhi NCR) 9,985 69674 9914 1.0 1481 2.1% 6.7 69 144.7
Creative Test - A (English x Mumbai) 9,981 65335 9185 1.1 914 1.4% 10.9 37 269.8
Creative Test - A (Tamil x Chennai) 10,004 68193 8500 1.2 893 1.3% 11.2 45 222.3
Creative Test - A (Kannada x Bangalore) 9,909 77817 9522 1.0 872 1.1% 11.4 51 194.3
Creative Test - B (English x Mumbai) 10,079 86779 11225 0.9 832 1.0% 12.1 57 176.8
Creative Test - B (Kannada x Bangalore) 10,121 80876 9933 1.0 747 0.9% 13.6 65 155.7
Creative Test - B (Tamil x Chennai) 9,928 86719 10805 0.9 695 0.8% 14.3 58 171.2
Creative Test - B (Hindi x Delhi NCR) 9,938 80294 10111 1.0 524 0.7% 19.0 57 174.4
Creative Test - A (English x Delhi NCR) 0 4 0 - 0 0.0% -- 0 0.0
Creative Test - A (Hindi x Mumbai) 0 4 0 -- 0 0.0% -- 0 0.0
Creative Test - B (English x Delhi NCR) 0 3 0 - 0 0.0% -- 0 0.0
Creative Test - B (Hindi x Mumbai) 1 6 1 0.6 0 0.0% - 0 0.0
Total 79,946 | 615,704 | 79,196 9 6,958 0.9 99 439 1,509
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Campaign Video URL Cost (INR) |Impressions| Views | Avg. CPV Clicks CTR Avg. CPC |Conversions
Creative Test - A (Hindi x Delhi NCR) https://www.youtube.com/watch?v=2zks714859¢c 9,985 | 69674 9914 1.0 1481 2.1% 6.7 69
Creative Test - B (Kannada x Bangalore) https://www.youtube.com/watch?v=kV2Q67ZomaQ | 10,121 | 80876 9933 1.0 747 0.9% 13.6 65
Creative Test - B (Tamil x Chennai) https://www.youtube.com/watch?v=sal6flOBYXo 9,928 86719 | 10805 0.9 695 0.8% 14.3 58
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Giveaway Alert | Participate and you could win exciting prizes! -A 15s hindi
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