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Criteo: Vietnamese consumers turn to online shopping amidst COVID-19 pandemic

Criteo’s research uncovered a definitive increase in online sales transactions. This may be attributed to the shift in shopper behaviour as
consumers observe social distancing.

The research also indicates that food and beverage remain strong business. Particularly, at-home cooks stock up more non-perishables —
items like pasta and noodles, condiments, and baking supplies — which may last longer as people adhere to self-isolation rules.

Vietnam. Indexed Weekly Sales, 2020 compared to Average in January 1-28, 2019
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MOST-USED SOCIAL MEDIA PLATFORMS
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