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B Although traditional grocery shopping through local
markets and independent stores dominates Vietnam's
grocery industry, modern channels are expanding
rapidly due to consumer’s food safety concern and
improvement of hydyne practice during the COVID-
19 pandemic.

B The consumer's behavior of buying the fresh foods
items such as meat and seafood from supermarket /
mini mart will remain after the COVID-19 impact.

B The refrigerated facilities such as cold storage and

refer trucks demands are definitely increasing since
COVID-19.

Trade Marketing Director, Local Trading firm “
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Warehousing giant GLP launches $1.5bn joint venture in Vietnam

Singapore company bets on COVID success story as trade moves from China
2020/10/16

The big logistics company sees huge growth potential in Vietham, a country with a dynamic
population that has had success halting the spread of COVID-19.

B Asia's biggest warehouse operator GLP is debuting in Vietnam through a $1.5 billion joint venture, betting that demand for logistics
services will rise in Southeast Asia as brands diversify their supply chains away from China.

B The company will develop three facilities with Vietnam's SEA Logistic Partners, or SLP. The partners plan to develop a total of
335,000 sq. meters of land around Hanoi and Ho Chi Minh City, according to GLP.

B The warehouses will be GLP's first in Southeast Asia. Vietnam has become attractive due to its ability to tame the spread of COVID-
19 -- it has so far dealt with 1,124 cases and 35 deaths -- and keep its economy mostly open this year. Its relative success against
the pandemic has helped Vietnam attract investors leaving China as they try to avoid the crossfire from the Sino-American trade
war.

Source: GLP HP, News Copyright (C)  Nomura Research Institute, Ltd. All rights reserved. N“
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Masan Group sets sights on branded meat
By Nam Anh, Hung Le July 25, 2019 | 09:44 pm GMT+7

Vietnamese food and agricultural giant Masan has renamed a subsidiary to focus on selling branded pork products.The subsidiary,
Masan Nutri-Science (MNS), Masan Group's animal nutrition division, established in 2015, will now be known as Masan MEATLife
(MML).

This is the first step in the group’s new strategy of switching from agricultural products to fast-moving consumer goods (FMCG), like
providing branded packaged meat, a Masan representative told VnExpress.

The company wants to be the top producer in this market within the year, the representative added.

By 2022, MML expects branded meat products to contribute 50-70 percent of its revenue, as consumers move to meat products
guaranteed by brands, it said in a statement.

Masan Group also plans to make the company go public later in 2019 on UPCoM, an exchange for unlisted public companies that
allows them to sell shares without having to list on Vietnam'’s main exchanges.
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