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Cadario & Chandon. Marketing Science (2018)
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2 Profile 3 Portion 4 Pricing

Use fresh and healthy ingredients to Reduce and standardize meal portion sizes Use pricing strategies to increase sales and
ensure that 50% or more of meals meet to meet recommended nutrient targets? revenue for healthy choices that meet
recommended nutrient largets! recommended nutrient targets:

Chicken

R WS M O : Healthy Menu ‘

Kids 23 I « Half portions are half price every day!
g@ i :ﬁlum ’ﬁfz_‘,‘- fweaps.  PomAe |
b | §6/33 (1/2 portion) $8/4411/2 portion) |
Asian Chicken Kale Cassar h
‘ | Vegetarian w Adan Sesame 0
Tina Malt

;‘:'Q Mediterrancan oy
@ e g® Frﬁ irian
i Z3 4 N §8/4411/2 portion)
% m Turkey Bacon Avoeadn '—
864 Chi o " | Spicy Chicken
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2 Promotion 6 Picks 7 Priming or Prompting
Use respansible marketing practices to Establish healthy defmalt choices for side Offer menu labeling and contextual infoto
promote healthy food and beverage products  dishes and beverages for all bundled meals help customers make healthy choices?
that meet recommended nutrient targets? sold to children, teens and parents
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(International Year of Fruits and Vegetables:IYFV2021)
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