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1. YVHKR-IV/HFEICEIZHIRECYIMOBER 1) ECTHIZOEER

ASEANDECEZXEIC(E, SERORRZRIEZ. BLICTYNNI ) -T (Lazada+Taobao) HiEH
AT, R TATDShopee, PXUNDeBayAmazonBEENEH - BRAL TS

Mobile E-commerce Shopping Apps with the
most Monthly Active Users in Southeast Asia

Top E-commerce Shopping Apps* by Combined iPhone and Android Phone Averaged Monthly Active
Users, Q1 2019 in Selected Countries (Indonesia, Malaysia, Philippines, Thailand, Vietnam, and Singapore).
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109160%09
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8 T Amazon

9 Amazon Prime Now

10 @ asos

Source: App Annie Intelligence

Categorization Methodology: Mobile Ecommerce shopping apps were identified by iPrice Group and App Annve from the Shopping categaries on the 105 App Store and Google Play.

Our analysis is imited 10 Apps were identified 43 coming from organizations that primanly sell physical products to consumerns. This includes apps from organizations with no, or a limited
numbaer of, physical outiets, or universal shopping basket apps that facilitate ransactons through cther retaliers. The analysis excludes apps that primarily deive C2C transactions, thied parties
provding vouchers and coupons, and apps not refated to selfing goods despite being from retalers. It also extludes apps from retalers with an extensive brick-and mortar presence

RISS° AppAnvie
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