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Governmental Regulation and Environmental Matters

The Company’s operations are subject to regulation by various governmental agencies which oversee areas such as food safety, workforce immigration,
environmental laws, animal welfare, tax regulations, and the processing, packaging, storage, distribution, advertising, and labeling of the Company’s products.
The Company believes it is in compliance with current laws and regulations and does not expect continued compliance to have a material impact on capital
expenditures, earnings, or competitive position. The Company continues to monitor existing and pending laws and regulations and, while the impact of regulatory
changes cannot be predicted with certainty, the Company does not expect compliance to have a material adverse effect on the Company's business. In addition
to compliance with environmental laws and requlations. the Company sets goals to further improve its sustainability efforts and reduce its environmental impact.

These goals are outlined in the Company’s 20 by 30 Challenge and include matching energy with renewable sourcing, reducing organic waste and greenhouse
gas emissions, supporting regenerative agriculture, focusing on packaging sustainability, and reducing food waste. In addition, the Company's greenhouse gas
reduction targets were validated by the Science Based Targets initiative in 2023.
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Progress Toward 20 By 30 Challenge Goal

Hormel Foods Goal 2022 Progress
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We started to explore a deforestation-free supply chain in
alignment with SBTi's Forest Land and Agriculture Guidance
(FLAG). Our Applegate (Bridgewater, N.J.) subsidiary continued
to provide the Applegate Naturals® Do Good Dog™ hot dog
product made with beef raised on verified regenerative U.S.
grasslands and received two product awards in 2022

Support ive agriculture initiatives.
regenerative agri CLEAN WATER
AND SANITATION
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mizing package weight and shipping efficiencies.

Our packaging team's sustainability initiatives resulted in more
than 1.5 million pounds in material savings.” In addition, we ‘I
added the How2Recycle logo to 300 items.

CLIMATE
ACTION

Work toward zero food waste.

We continued to prioritize food donation opportunities and provide
consumers with useful tips to reduce household food waste.

Waste

We understand the importance of rabust
waste management to the advancement

of a circular economy, food security and
resource efficiency. Reducing solid-waste
generation across our operations continues
to be an important environmental initiative
for our organization. Our approach to waste
reduction is informed by our 20 By 30
Challenge and sustainability goals, including:

of products to limit the amount of wasted
food, such as shell-stable options and

single-serving-size options.

Our company has a rich history of donating
food to people in need, and we aim to
prioritize donation opportunities before
evaluating food waste for beneficial end
use, For more information about our

food donation efforts, please refer to the
Community section of this report.

Zero Food Waste

In an effort to support a future without food
waste, we continue to drive momentumn

in diverting wasted lood and scraps from
disposal and provide consumers with

tips that are focused on helping reduce
household food waste. Depending on the
nature of the waste and the location of the
generation, our food waste can be used

as animal feed, as feedstock for anaerobic
digestion, as a composting substrate or as
a synthetic nutrient substitute, We have
specihically designed and packaged a variety

Hazardous Waste Handling

Certain Hormel Foods operations generate
low volumes of regulated hazardous waste.
Most locations are well within the federal
dehnition of a conditionally exempt small
quantity generator, generating 100 kilograms
or less of hazardous waste per month.

All our compary and subsidiary locations
adhere to strict operational standards that
have been designed to ensure compliance
with all applicable hazardous-waste rules.

Our operations also generate small
quantities of other regulated substances,
such as used oil and universal waste. As
with the generation of hazardous waste,
we follow strict standards for handling
these substances to ensure adherence to
regulatory requirements.

Project Highlights
In Brazil, Cidade do Sol, our compary
respansible for the Ceratti® brand, has sent
100% of the byproduct generated in the
effluent treatment station to be transformed
into organic fertilizers through composting.
The strategy diverts the sludge sent to
landhlls, contributing to a reduction of GHG
emissions. The program led to a reduction
of 72% of CO2e emissions as compared to
landhll disposal

Performance

In 2022, we achieved a 2% reduction in
total solid waste generation and reduced
the amount of waste sent to landhlls by 1%
compared to the prior year. Through various
waste diversion and recovery initiatives,
we were able to reduce solid waste sent

to landfils by 751 tons, We will continue to
invest in resource recycling and reusing
activities to reduce the waste intensity of our
processes, For additional waste data, please
refer to Appendix 0.

2022 Waste Project
Highlights

%

reduction in waste
sent to landflls
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2022 Environmental Highlights

Threwgh projects fha vemns part of tha annual

samabiicy Best of the Best e cier
ehciency iegrTvernent inkiates, we achieed the
Tollewig efvironinental savings 1 202

TIOK+  13.3K 93MM+

gigajoules of metric tons of carbon gallons of
energy saved dioxide equivalent water saved
(CO2e) avoided

1.5MM+

pounds of packaging
materials saved

tons of solid waste
to landfill reduced
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Hormel Foods Goal

.‘9 Provide the equivalent of 70 million meals to those in
’ need through cash and product donations.*

2022 Progress

We continued our commitment to helping end hunger around the
world by donating a total of $9.3 million (or more than 9.4 million
individual meals) to hunger-relief efforts. We are on track to
achieve our goal of providing the equivalent of 70 million meals
to those in need through cash and product donations by 2030,

20

Create a food-secure community program and share
blueprint and findings globally.

We successfully launched the Hometown Food Security Project
in Austin, Minn., with the United Way of Mower County and

coalition partners.
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Food Security
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In alignment with our commitment to help
end hunger around the world, we continue
o invest resources in addressing food crises
and scarcity facing vuinerable populations
Inour global community, including those
who have been signihcantly impacted by
food supply disruptions resulting from the
COVID-19 pandemic. Through strategic
nonproht partnerships and community-based
programs, we strive to unlock opportunities
o efficiently provide access o adequate food
with the goal of assisting them in recovering
from malnutrition or poor health conditions.

We are proud to partner with organizations
such as Feeding America, Convoy of Hope,
Food For The Poor, Caritas Arquidiocesana,

Conscious Alliance, Beast Philanthropy,
Second Harvest and community-based

food pantries to advance our efforts in
disaster assistance and hunger relief, Each
year, these nonprofits help us distribute
our products to people, promating food
security and building community resilience
against food system disruptions. In 2022,
we donated a total of $9.3 million in hunger-
relief donations — representing more than
9.4 million individual meals — to food banks
and disaster relief organizations in our
nelghborteods. We are on track to achieve
our 20 By 30 Challenge goal of providing
an equivalent of 70 million meals through
cash and product donations to those in
need by 20304

Aside from charitable and product
danations, we have made signihcant
progress in introducing our unique food-

Secure community program in Austin, Minn.,

— home to our headquarters and flagship
production facility. In this program, we
Invest resources and efforts into conducting
research, gathering stakeholder feedback,
and developing a project plan with our
internal and external experts who are
focused on ensuring food security in our
Austin, Minn., community,

The milestones we reached in 2022 in

formalizing the program include:

* Launched the Hometown Food Security.
Pregect in Mower County, Minn. This project
is a collaborative effort between various
local and regional stakeholders who are
committed to making a pesitive impact

*In May 2022, Hormel Foods convened the
Toward Food Security 2025: A Case for
Change Summit, which brought together
over 40 leaders from more than 20 local
orgar to discuss the ch
of providing food assistance and ending
hunger in Mower County.

+In June 2022, the Hometown Food

Satvation Army, Austin Public Schools,
Riveriand Community College, Mower
County Senior Center, the Welcome Center,
the Mayo Clinic, Hormel Foods, and Mower
County Health and Human Services. With
resources and logistics support from
Hormel Foods, this coalition is tasked with

leading the planning and implementation
of the project. The coalition's work has
been informed by the expertise and thought
|eadership of subject-matter experts,
including the Bavlor Collaborative on
Hunger and Poverty (BCHP) and Attention
Span Media. Within the hrst six months
since its inception, the coalition has helped
close donation gaps, cover culinary staffing
needs for community meals and improve
interagency coordination.

*In August 2022, the coalition formed a

core operations team to drive progress,
including thy taking of a

needs assessment utilizing E.‘HP'sTukol
for Developing and Strengthening Hunger
Free Community Coalitions. The team
began weekly meetings with support from
our Agile process expert to collaboratively
push the organizational process forward.

*In October 2022, several Hormel Foods

leaders and jon members parti

in BCHP's Together at the Table: Hunger
and Poverty Summit, a two-day event
that featured speakers and received
participation from policy analysts,
researchers, nonprobt leaders and
food-security experts.
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Our Communities

We remain inspired to help others and
bulld a thriving future for siL From cash
and product donations to aducational
support and volunteer activities, we
continually kook for ways 1o do our part

in making the worid a better place.

We contribute to many impactiul causss
that we are passionate about. such as
scholarships for past-secondary education,
food security and disaster response.

2022 Community Support Highlights*

N 496K $345K | $862K+

cans of SPAMMY® danated to 42 local charities in our
production communities

educational

$9.3MM

hunger-reliet donations

- $11 A4AMM

contributed in cash and products

10



[T THA K]
Horme|l Foods Corporation - o x 744 k [Global Impact]

There is no upside to food waste. No silver lining to a global problem

D

that has far-reaching economic, social and environmental
ramifications

Waste Not for a Better
Life, Better Planet

At Hormel Foods, we understand that, and so we are committed to producing
food responsibly for customers and consumers around the world. For
instance, we have our eves fixed on achieving zero food waste by 2030, in
accordance with our new 20 By 30 Challenge corporate responsibility goal set.
At the same time, we continually look for new methods and creative solutions { ) " mrouies |
to push the envelope farther. In that vein, we recently joined the 10x20x30 . ' D
food waste initiative, an effort that has 10 food retailers engaging Hormel
Foods and at least 19 other suppliers to reduce their food loss and waste by 50
percent by 2030.

The problem of food waste happens at every step in the supply chain, and

Store Properly

Keep meat frech longer by storing it in a refrigerator as soon
as possible after cpening, cooking, serving, stc. Whan your
maal is over, for axample, meat should ba placed in a tightly
closad container to keep out moisture and othet
contaminants. For a longer-term option, you can freazs your
maat to pragerve itz frazhness. Be sure to uss 2 freezar-safe
container.

that's where our friend and partner Chef Grace Ramirez comes in. In addition
to being a wizard in the kitchen, she is all about teaching us how to be more
mindful of our global footprint and inspiring us to take action. So much so, she
was invited to be pait of the United Nations” ActNow for Climate campaign to

help educate and inspire us to live a sustainable existence.

Chef Grace joined us recently to share some ideas that everyone can embrace
for a healthier planet and a better life for all.

EEHGDRA > b
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Cook & Freeze

Save time and money by cooking food in bulk portioning it
and freezing it for future use. Label the contents and date
them, making sure to put newer items toward the backof
your freazer and older items naar the front 50 you use them
first. This tip allows you to taks advantage of sales and in-
season items.

Make a Sofrito

Tum your harbs into sofritos, and freaze in ice cube trays.
Sauts leftover hetbs and veggies inoliveoll and keep inajar
that can be used a: needed in your favorite recipas.

o [EMHDOFEHFHO—HIE LT, BmOXERICBET 24 =7 F
T ~DSE % BN
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Environmental, Social and Governance (ESG) Leadership. Kellogg Company’s vision is a good and just world where people are not just fed, but
fulfilled. Our purpose is creating better days, and a place at the table for everyone, through our trusted food brands. Our vision and purpose are
brought to life through Kellogg's® Better Days Promise™, our promise to advance sustainable and equitable access to food by addressing the
intersection of wellbeing, hunger, sustainability, and equity, diversity and inclusion (ED&I) for 3 billion people by the end of 2030.

This work is not new - we've been making progress on these topics for many decades and have been reporting our results annually through our ESG
report (formerly Corporate Responsibility Report) and other disclosures since 2009. The information contained in our ESG report is not incorporated
by reference herein or otherwise made a part of this Annual Report on Form 10-K or any of our other filings with the Securities and Exchange
Commission. We also report against the Sustainability Accounting Standards Board (“SASB”), Task Force on Climate-Related Financial Disclosures
(“TCFD") and Global Reporting Initiative ("GRI") reporting frameworks, as well as many other industry disclosures like CDP and the Dow Jones
Sustainability Index. In 2022, Kellogg's sustainability performance is within the top 15% of our industry according to the 2022 S&P Global ESG
Yearbook, making Kellogg among the world’s highest performing companies. £

FB

Our ESG Commitments. Kellogg's global ESG strategy, Kellogg's® Better Days Promise™, is our promise to create 3 billion better days by the end
of 2030 (from a 2015 baseline).
Specifically, we are committed to:

Nourishing 1 billion people with our foods by the end of 2030.

Feeding 375 million people in need by the end of 2030.

Nurturing people and planet, including support for 1 million farmers and workers, including women and smallholders, by the end of 2030.
Ensuring nondiscrimination and ED&I for all employees. This includes our aspirational goals of gender 50/50 parity on a global basis and 25%
underrepresented talent at the management level by the end of 2025 in the U.S.

« Engaging 1.5 billion people in advocating for sustainable and equitable access to food by the end of 2030.

LHODRA >~ b
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Kellanova Better Days™ Promise Commitments and Methodology Feeding 400 million people in need around the world

October 2023 According to the World Food Programme, the world produces enough food for everyone. Yet,
nearly 10% of people? continue to struggle with hunger. That's why we're working toward United

Creating a place at the table for everyone Nations Sustaingble Development Goal (SDG) #2 - Zero Hunger. Until Zero Hunger is realized,

We believe that part of running a good business is doing good for society. Kellanova Better Days™ | Kellanova is doing our part to help feed 400 million people in need around the world.
Promise is our commitment to advance sustainable and equitable access to food by addressing
the intersection of wellbeing, hunger, sustainability, and equity, diversity and inclusion (ED&I) for 4 Food bank donations and disaster relief

billion people globally by the end of 2030. This target includes food donations to food banks on six continents and disaster relief initiatives.
To determine this metric, we calculate the average volume of Kellanova foods - in kilograms —
By delivering on our Promise, we envision: that people consume annually in countries where we provide food donations. To determine the
+ A day where people are fed and fulfilled number of people impacted, we track kilograms of food donated and apply the following
+ Aday where our planet thrives calculation:
* A day where there is a place at the table for everyone
Kg of food donated
= Number of people
impacted

Average kg per capita of Kellanova food
purchased

AnGg SUStg
G\ E n
O by

4 o,\ulnub,,@ o

Additionally, Kellanova and its charitable funds make monetary donations to food banks and mea]
4 programs. In these instances, kilograms of food secured and distributed through these donations
[h are reported to Kellanova, and the number of people reached is colculated using the formula
Better "@ayd' ? above. In addition to food donated by the company, Kellanova employees also regularly engage
Q"? in food drives and similar activities whereby food is donated to local food banks. In this instance,
the kilograms of food donated is also tracked, and the number of people impacted is then
calculated using the formula above.

LEGIDRA > b
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Kellanova Better Days™ Promise” Z 5%

E l/ T (W % ° Pble gecess *° : FG'E‘OS'@ Programs
Kellanova also tracks the number of children reached through feeding programs it supports. This
includes breakfast programs in multiple countries and U.S. school meal programs. With our

]

Promise

~ QRS O = —_
* 7— by i\ ?ﬁuu A7 IZfJL - Eg L partners, we include the number of children participating in programs that receive monetary or
TiF, EROHERAZHTL TWL food donations from Kellanova.
%o
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News investors Coreers  Kellanowoucom ourcmmﬂmmt

ﬁghm AboutUs ¥  Wellbeing ¥  Hunger ¥ Sustainobiity ¥ EDEI Y Pecple ¥  Reporting v Q
As part of our Kellanova Better Days™ Promise goal to create better days for 4 billion people by the end of

2030, we aim to reduce food waste when making our food by 50% within our global Kellanova-owned

Kel |G nOVC] Better D(]S/SWI Pro m ise manufacturing facilities by the end of 2030 (from a 2016 baseline).

Our Approach

To achieve our goal, we are focused primarily on measuring food waste and loss in our facilities and

implementing solutions, such as medifying equipment tc enhance production efficiency, to eliminate waste in
Kellanova Better Days™ Promise is . : ) our processes when making food.

Owr Impoct

committed to advancing ty

sustainable and equitable access P > We also contribute in other important ways:

to food, creating Better Days for 4 > . ,

billion people by the end of 2030 : ] ’ f » Farming — Working with partners to reduce pre and postharvest loss on farms to ensure that more of the
o - i g food that is grown is consumed.

« Reaching out to consumers — Standardizing our food date labels and educating consumers if food is safe
to consume, as well as delivering tips and packaging inncovation to help them reduce unnecessary food

_wagste gt home
+ Sharing with communities — While it doesn't contribute to our food waste metrics, we donate food to help

feed people in need either due to natural disasters or chronic hunger in communities we support around
the world.

We measure and report our food waste in conformance with the Food Loss and Waste (FLW) Protocolﬂ
protocol dallows an entity to choose the combination of materials and destinations it considers to be *

and waste.” Kellanova's definition of “food loss and waste”, which we label “organic waste”, extends to all
organic waste lost in our facilities. For more information, please visit our Kellanova Better Days™ Promise
Commitments and Methodology.

Reduce food waste across global . .
Kellanova-owned manufacturing . : o 5
sites by 50% by the end of 2030 _ ' : RREBIDRA >~ b
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Reducing food loss and waste can be more beneficial than ever before as our world faces multiple crises. At a . J:Ea E %E&c: ‘j: :_'E_:r:ﬁji [/ 7:‘:;: (W t l)_l?’ﬁ' U DD ZE) N ﬁ%%ﬁﬁf%rfj—' ;) El‘ ZE)
time when the world is experiencing high food prices and one in nine people globally face food insecurity', 30- A ﬂ §a
Alo

40% of the food produced doesn't get eaten. ! Emissions from food loss and waste contributes to the world's
total greenhouse gas emissions. !

As a global food company, we can play o rale in helping to eliminate food waste from our value chain and
creating a positive impact for people and planet. 15
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Food Bank Partnerships/Food
Drives

Partnering with food banks

Kellanova works closely with food banks on six continents in more than 30 countries to help feed people facing
food insecurity, including Food Banks Canada, which has more than S00 member food banks; the Mexican
Foodbank Network of 50 food banks; European Food Banks Federation: and Feeding America with 200
member food banks.

Prior to becoming Kellanove, Kellogg Company was a founding partner of The Global FoodBanking Network
and continues to support a strong food bonking infrastructure to help address hunger around the world.

Each year, our employees around the world honor World Food Day in October by advocating for food
insecurity, including hosting food drives and meal-packing events.

We also aim to engage those who share our passion by sponsoring food drives. Food drives moke it easy to
donate food to organizations thot support those facing hunger. For example, in the US,, we sponsor the
National Association of Letter Carriers Stomp Out Hunger food drive, the single largest food drive in the US.,
that encourages people to simply place food donations near their mailboxes for their letter carriers to collect
ond deliver to community food banks.

SHEBIDERA > b
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Child Feeding Programs

Strengthening meal programs for

children

B

For children, hunger is especially devastating. According to The Global FoodBanking Network, “[mloderate to
severe food insecurity can cause debilitating or sometimes imeversible damage to the child's physical o

cognitive development.”

Kellonova is dedicated to feeding people facing food insecurity and supporting meal programs are one of the
ways we do so. For example, we are passionate about supporting breakfast clubs. In many places in the world,
these before-school programs provide students with a heolthy breakfast, time to play with friends and, often,
extra academic support so they arrive at schocl ready to leam.

As part of Kellogg Company, prior to becoming Kellanova, Kellogg Company Fund sponsored a review of
research in 2022 showing that school breakfast programs also:

+ Support children's socicl development, such as o sense of belonging, security and identity
+ Help improve students’ classrocm behavior.
+ Help get children excited about going to school.

In the US., where meals are often provided through subsidized programs at school, Kellanova works closely
with a voriety of partners to increase students' access to these programs.

Fighting summer hunger

Summertime can put added strain on low-income families whose children receive free and reduced-price

lunch during the school year. For example, nearly all (six out of seven) U.S. children who eat o free or reduced-
price lunch at scheol don't have access to the same nutritious meals during the summer and even fewer

cecess o breokfast |

Thot's why Kellanova, our brands and retail partners work with our charity partners to ensure that children have
access to consistent meals over the long school break by supporting summer meal progroms. We also partner
with United Way to help fund programs that offer free summer breckfast and lunches for children across the
Us

|Food Research & Action Center — Summer Nutrition Status Report 2022

16
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M FOOD WASTE JOURNEY

YEAR KELLOGG COMPANY COMMITMENT CCESS HIGHLIGHTS

2008 - 2005 Launched commitment to decrease waste send to landfill {per metric tonne
of food produced) by 20% by the and of 2015 (from o 2005 baseline).

2009 - 2015 Launched commitment to achieve odditional 20% reduction in waste to
landfill [per metric ton of food produced) by the end of 2015,

2016 -2030  Lounched commitment to reduce total waste in our plants by 15%, with.a
focus on food waste by the end of 2030 (from a 2014 baseline).

2017 -2030  + Launched commitment as part of Kellogg's Better Days” to reduce food . year-end , ACHIEVED 42% REDUCTION i
waste by 50% within our global Kellogg-owned manufacturing facilities by
the end of 2030 (from a 2016 baseling).

In 2022, evolved to Kellogg's Better Days' to Better Days” Promise.

KELLOGG COMPANY COMMITMENT SUCCESS HIGHLIGHTS

2003 - 2016 Launched Breokfast for Better Doys, committing to providing 1 billion servings WEr DONATING 1 BILLION SERVINGS OF b ® S
of cereal and sracks by the end of 2016 (from @ 2013 baseline). CEREALS AND SNACKS. 2EBDORA > b

2016 - 2025 Launched Breakfasts for Better Days commitments to:

‘ D:ga:zzjst::[ion se;g??zm 1;{I:pd]‘t‘:’ RGeS b ; DONATED 54% MILLION SERVINGS OF FOOD and * IE‘E 0) _U- X 7—_ ﬂ— t\\ U 7—_ /f E 7‘(3_;% t % 0) ﬁi& 7L£ Lj—
end o oma aseling). / JON; S6 S 5 ) ang N N NN

*+  Expond feeding pregrams and nutrition education programs so 2 million REACHED 586,000 WITH NUTRITION EDUCATION AND FEEDING T‘\ fd: < N l@_f D E 7‘(?% t % D l%.ﬁk—’lj( ;R % fﬁﬁﬂé
children can reach their full potential by the end of 2025 {from o 2015 PROGRAMS. N N g _
bassine). ATHHL WD, RENITTXZOHEICT

IV bhLTELIEMEDLDIITREL TS,
2019-2030  « Launched Kellogg's Better Days” commitment ta feed 375 million pecple . g ED 252 MILLION PEOPLE FACING FOOD

through food donations and children reached through feeding programs INSECURITY. Thi [ rig MORE THAN 247 MILLION PEOPLE
by the end of 2030 (form a 2015 baseline). facing oF cris 1 food : : g MORE THAN

5 MILLION KIDS

« Evolved Better Days® to Better Days® Promise.
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[Form 10-K])
Tyson Foods, Inc. — Form 10-K (as of November 13, 2023)

Sustainability

Through our Formula to Feed the Future, we aim to bring together a diverse set of expertise and the scalable resources needed to reimagine our people and
community impact, drive product responsibility from farm to table, and work toward sustaining natural resources and achieving net-zero greenhouse gas
emissions. We are reimagming our people and community impact by enabling workers to succeed while supporting the growth of our commumties. We amm to
drive product responsibility from farm to table by delivering value to consumers with high-quality, sustainable, nutritious protein through our leading portfolio
of products. Additionally, we are working toward sustaining natural resources and achieving net zero by driving practices in our own operations and supply
chains to more sustainably produce protein for a growing population within planetary boundaries.

We were selected as a potential grant recipient in fiscal 2022 under the USDA's Partnerships for Climate-Smart Commodities grant program. With the help of
the USDA grant, we plan to execute a five-year program that incentivizes farmer and rancher adoption of agricultural practices that have the potential to increase
carbon sequestration and work to reduce greenhouse gas emissions in our supply chain and beyond.

We have also partnered with World Resources Institute to assess water risk and develop a water stewardship strategy, completed construction of Tyson Foods
Center for Sustainable Broiler Research, and announced our global forest protection standard following deforestation risk assessment. Additionally, we
established sustainability governance and oversight through the Governance and Nominating Committee of our Board of Directors. This Committee advises the
Board on matters relating to corporate responsibility and sustamability, including environmental, social and governance matters affecting the Company. It also
oversees the Company’s key programs and oversees and reviews, at least annually, the Company’s integration of sustamnability principles nto our business
strategy and decision-making.

EHEHGDRA > b

e 10-KHNTIE, YRATFHFEU T 4 AHICOWTHE L [ELEFBIC OV TOATZH N,
BREEVEHIREO BRI BAZfmonTcungn (FRTFFEY T4 LR—k
TER)

19



[Sustainability Report]
Tyson Foods, Inc. - Sustainability Report 2022

- Important

Human Rights &

Labor Relations Team Member

Land Stewardship

Business Ethics &
Anti-Corruption

Waste Reduction,
Recycling & Reuse

[ Corporate Governance

Political Engagement &
Lobbying Practices

Diversity,
Equity & Inclusion

ol

Water Stewardship

!

Data Privacy &
Cybersecurity

Alternative Proteins &
Product Innovation

IMPORTANCE TO STAKEHOLDERS

Community Investmen!t &
Economic Impact

Product Safety,
Quality & Responsibility |
Health & Safety l &

Climate Change &
GHG Emissions |
Affordability
& Access
Team Member Wellbeing

& Engagement
Supply Chain
Management
& Traceability

Development & Retention

Most important

Animal Health
& Welfare

Talent Attraction,

IMPORTANCE TO BUSINESS

EEHGIDRA > b

s [FHOFEELODEEZEREEL, AT —7FHLE—(lE2TD
FEEBHEEAT M)y R (EX) 1278y b LTEE,

- BEREOVLY v/ RREEIC, TEEHEZSE (B
&) .

®

REIMAGINING
OUR PEOPLE &
COMMUNITY
IMPACT

Create work environments

that enable workers to succeed
while supporting the growth

of our communities.

Talent Attraction & Development

DRIVING PRODUCT
RESPONSIBILITY
FROM FARM
TO TABLE

Deliver value to consumers
with high-quality, sustainable,
nutritious protein through

a leading portfolio.

Nutrition, Access & Affordability

i
WORKING TOWARD
SUSTAINING NATURAL
RESOURCES

& ACHIEVING
NET ZERO

Drive practices in own
operations and supply chains
to more sustainably produce
protein for a growing population
within planetary boundaries.

Climate Action

Diversity, Equity & Inclusion

Product Quality & Safety

Land Stewardship

Human Rights & Labor Relations

Product Innovation

Water Stewardship

Health, Safety & Wellbeing

Sustainable Packaging

Community Investment

Animal Health & Welfare

ITaste EeEudlon ! E_

20



[Sustainability Report]
Tyson Foods,

We believe in finding ways to keep
resources inuse for as long as possible,
diverting operational waste from
landfill and developing projects to
recycle more materials,

As stewards of the land, we work to ensure as few as
possible of the world's precious and finite resources
are wasted. We strive to be good stewards of natural
resources through actions such as waste-data
tracking and monitoring, composting and diverting
wazte from landfill wherever possible.

£l

10,313,225
pounds of food waste and yard trimmings
composted in 2022

Inc. — Sustainability Report 2022

WASTE

AVOIDING WASTE FROM
THE START

The best way to reduce waste is toavoid it from

the get-go. This is the thinking behind our
Chonburi factlity in Thailand going 100% paperless
for manufacturing systems—production, food
safety, quality-assurance and safety—in frontline
operations. The site has implemented a digitally
connected solution that helps unify all systems
into a single system.

The result is that 188 paper-based forms have

been removed, Information is instead consolidated
to tablets, which means team members can
communicate and respond to data in real time while
simultaneously cutting the site’s wasty FB y

681,228

pounds of fresh meat donated to animal
rescue sanctuaries in 2022

biofuels and fertilizer.

ERBIOFRA > b

- HBPHoERBEHEZRAEL HER &L

DIVERTING PRODUCT PROCESSING

AND FOOD WASTE

We are converting operational byproducts, which
would otherwise be waste, into valuable products to
help minimize or eliminate what we send to landfill,
while ereating additional value. For example, in our
animal processing operations, non-human-edible
protein waste can be used to create animal feed,

In 2022, we composted 10,313,225 pounds of food
waste and vard trimmings and partnered with
animal rescue sanctuaries to donate 681,228 pounds
of fresh meat. We also donate human-edible food

to hunger relief organizations to be distributed to
those who need it most.

Diverting Waste from Landfill

Eight Tyson Foods plants have achieved Zero Waste
to Landfill validation through a combination of
reducing production waste and reusing or recyeling
materialzs. We were awarded gold level by third-party
validation at our Tennessee, Arkansas, Kentucky
and Georgia locations where we diverted 95% to 99%
of waste away from landfills. While there is always
mare work to be done, it is a meaningful milestone
toward cur domestic waste-reduction goals.

RESPONSIELY MANAGING
HAZARDOUS WASTE

As well as diverting waste from landfill, we ensure
the proper disposal of hazardous materials and waste
through our Hazardous Waste Management
Standard. This standard is based on federal
requirements as well as Tyson-specific and industry
standards. and includes guidance on the segregation,
signage and container requirements towhich all U5,
plants mmstadhere.

s BREEVHIRZIZCOHETHEHERICOVTHEICEN. FEMLRVEATHSL, BEZE
FALIZERBEDERADT v 7Y A 7 0da 7 LEXTEN (&E7)) .

_}.

An Innovative Waste
Management Approach

We know emissions from waste are a contributor
to our Scope 3 carbon footprint. Due to this, we
have initiated a Black Soldier Fly Larvae (BSFL)
project as a potential method of reducing waste
ta landfill at our Tyson Malaysia facility.

The BSFL have a life cycle of approximately
45 days™ and, based on current research,
just one kilogram of BSFL can consume over
20 tonnes of waste ™

The larvae themsalves can then be harvestad
as animal feed for fish-farming enterprises;
their waste serves as nutrient-rich fertilizer in
vegetable farming and harticulture.

To further explare this promising initiative,

we have begun sending waste samples for
decomposition testing using BSFL to our supplier,
Bumi Sinaran. We are excited 1o be taking steps
toward a more sustainable waste-treatment
gystem for Tyson Foods and will continue
supporting new and revelutionary technologies
while we progress on our sustainability joumey.

12 Soarce Ferrarezi, Rhaanio & Cannalla, Lomnio & Nassaf, Abdal &
Baley, Donadd (205) UVIAES Annual Report 2016— Altamative
Spuirces of Food ior Aguaponics in o LS Wingin lelsnds- A Coso
Sruidy weth Black Sakdior Fiot.

13 Sowrces Live mora, Sa0k locs by DES.
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F10m SUr TROLEANTS O FO0T DINK SONBLONE

Protein donations
valued at $29
million
THe 5:o%ein doastons BuSported food
Dands, DAMNes @NG nunger rele’

SPSNTILONS N DM comMUNTEs aCr08S

the naton n 2021

Committing to the Fight

N "2ad Meetinty eTora

18 million pounds
of protein donated

o procein went

%208 Senxs, 91d £0,000 pemner agencies,
INE DANUILE SN0 TS DYURTE™E

over the yeass, 0ran 9 COMMUNTY 07EENIZAoNS, 37C Nungerrelsted voluTieersm, we contnue o focus

Por I0ce LamMUnkies had

72 million meals
that matter
servings

b moacted By

TSR Saaste:

Highlighted in the News

Stay updated on our [Tunger Relief effons!

The Formula to Feed the Future

Tyson Foods aspires to help build an equitable and robust food system that helps sustain our planet and supports current

and future generations. The Formula to Feed the Future unites diverse expertise and builds upon our industry-leading
knowledge to focus on three key pillars:

» Reimagining people and community impact
« Driving product responsibility from farm to table

» Working toward sustaining natural resources and ac A emissions (GHGs)
= FB )

READ OUR 2022 SUSTAINABILITY REPORT

REAIDHA > b

Segtemper 13,3033

Tyson Foods Reinforces Commitment
to Fight Hunger with $2.5 Million

Tyson Foods, LNESC and LULAC Partner
to Donate 40,000 Pounds of Protein to

Reac More >

Donation to Feeding America®

The compa as donated more than $5 million to Feeding
n‘.rnencn during the past two years

Read More >

SeMee Ty AT, 20e3

Roadrunner Food Bank

Tyson Foods, LNESC and LULAC Partner to Donate 40,000
Pounds of Protein to Roadrunner Food Bank

Tyson Foods Donated More Than 18
million Pounds of Protein to Fight Hunger

in 2022

Global protein leader provided nearly 72 million servings of

protein to local communities

Reac Mone >

« BRTFTFEUTABERICOVTE, LR—F
ICFELTWE (EX)

.  BREMOFEFHICOWTIERIR— (Food
Insecurity | Tyson Foods, Inc.) #* 3%} T. =&
BN EROERICONWTIEF=Za—R L
2 =T TR,
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