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HelloTherma

All refrigerated distribution centers now receive actionable
alerts through automated temperature monitoring to maintain
the cold chain, protect refrigerated assets, and prevent

food waste. In FY2023, two distribution centers were able to
avoid product loss due to immediate intervention following a
HelloTherma alert.

better-for-all-2023.pdf (g4cdn.com)
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Downstream

We aim to be responsible community members, from how we provide information and services to our customers, to the local organizations our associates
support with their volunteer hours. In fiscal 2023, we significantly grew associate volunteerism and the UNFI Foundation, a 501(c)(3) organization, began a
five-year strategic planning process intended to make a more profound impact on the communities we serve. We also made strides toward our food waste
reduction goal and expanded our partnership with Too Good to Go, an innovative food waste reduction app and the largest business-to-consumer marketplace
for surplus food.
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Our waste audits continue to highlight the need for even

more effective mitigation of food waste. In fact, recent
audits indicated that an estimated 17% of our landfill-
bound material was food waste resulting from damage
that occurred while in our warehouses and distribution
centers - a learning that demonstrates the continued
importance of food safety and damage reduction.

While improvements in tracking mean we can now
more efficiently capture any damaged - aka edible, but
unsellable - product that was diverted from landfill,

OUR GODAL

there are still a number of issues that we, and the
food industry at large, need to address. Damaged
goods, particularly when they are contained in glass
or metal packaging, can present safety risks to those
who are trying to recover potentially donatable and
salvageable items that are still intact. Since we won't
jeopardize the safety of our associates or partners,
and must abide by the regulations that manage

the quality of food waste used as animal feed, we
currently still have limitations in mitigating all food

waste from our distribution centers.

Reduce food waste from our distribution centers by 50% by the end of FY2025.

g AHEAD OF SCHEDULE

202

14,701 metric tons {—\\ . This is @ new baseline to ‘make sure
g data based on consistent

re com|
mlumfué;m moving fﬂl'm*"

CURRENT PROGRESS

B, 499 metric tons of food waste sent to
landfill/incineration (4 ~48%)

Donating Food

We're also proactive about monitoring and
salvaging food waste, seeking out opportunities
for donation wherever possible. We partner
with Feeding America - the largest hunger-relief
organization in the United States - to execute
donations with regional food banks throughout
the country. When sites don't have a local Feeding

OUR GOAL

America-affiliated food bank, our distribution centers
establish partnerships and issue donations to other
local banks and pantries working to address hunger.
Qur ability to capture and donate food for human
consumption is one example of how we seek the
highest eligible value outlet for our outgoing material
thatis no longer sellable.

Donate 250 million pounds of food** (equivalent to approximately 208 million meals®) by 2030.

201 2022***

54,878,802 lbs

97,657,579 lbs

CURRENT PROGRESS
150,149,473 |bs of food donated

(52,491,894 Ibs equivalent to
-43,743,245 meals in FY2023)

This wark helps UNFI maximize the useful life of inventory and support underserved communities. UNFI distributes food via,

but not exclusively through, our Feeding America partnership.

** Please note that food donated Is defined using the federally-defined tax

food", & included. A current

of
limitation of pur system is the inability to separale out packaging weight,  whith result in an

i Wz are wurkmg to imrﬂw nurinhemal methodology to

2023/1/29)

WASTE REDUCTION

OUR GOAL: Achieve zero waste to landfills from distribution centers by 2030.

|@

CURRENT PROGRESS: 62% of waste diverted from landfill
2022: 61%

2020 BASELINE: 58%
20212 &8%

OUR GOAL: Reduce food waste from our distribution centers by 50% by the end of FY2025.

2022 BASELINE: 14,701 metric tons CURRENT PROGRESS: 8,699 metric tons of food waste sent to

Landfillfincineration [ 4 ~46%)

*Please see earlier report copy for relevant footnotes.
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UNFI Insights with Crisp Cub Foods Food Rescue Food Loss & Waste 2030 Champions
In 2021, we formalized relationships with Crisp, a programmatic commerce platform, to At every one of our Cub Foods stores, team members keep a vigilant eye out for the As part of our continued partnership with this group of organizations that have made
help suppliers use real-time data ... products that we can no longer selly... similar public commitments fo reduc...
READ MORE + READ MORE + READ MORE +
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Environmental, Social and Governance

Central to our identity is a genuine commitment to social and environmental responsibility. We care deeply about the health and well-being of
our customers, team members, communities and our planet. We work collaboratively with our supply chain partners, community organizations, and
industry experts to understand our material impacts and prioritize where we direct our environmental, social and governance ("ESG") efforts to
maximize our influence. Through this materiality review with internal and external stakeholders, we intend to focus our efforts on sustainable and
responsible sourcing, plastics and packaging reduction and carbon emission reduction.

Our 2022 ESG highlights included:

. Nearly 26% of total sales from organic products;
. Approximately $200M in sales of products produced by women, minority, veteran, or LGBTQ-owned suppliers;
. $145M in local produce sales;
. 21% increase in less carbon intensive plant-based product sales;
I . Recovered 87% of food waste, and donated the equivalent of 27 million meals; and I
. Recycled more than 800,000 pounds of plastic from customer returned bags and product shipping wrap.

Based on our ESG accomplishments, we received a rating of AAA in the 2022 MSCI ESG Ratings assessment. The AAA rating represents the
highest on the scale and signifies a company leading its industry in managing the maost significant ESG risks and opportunities. Sprouts was also
named as one of the 100 most sustainable companies in the world by Corporate Knights. For more information on our ESG efforts and reporting,
including our most recent ESG reports, please visit about.sprouts.com/sustainability/. The information contained on or accessible through our website
and in our ESG reports is not incorporated by reference into this Annual Report on Form 10-K.

The Sprouts Healthy Communities Foundation

In 2015, we formed the Sprouts Healthy Communities Foundation (referred to as our “Foundation”), a registered 501(c)(3) organization focused
on promoting nutrition education and increasing access to fresh, nutritious food in communities where Sprouts operates. Since the Foundation's
inception, it has awarded approximately $18.5 million in donations to more than 440 nonprofit organizations and hosted an estimated 270 volunteer
service projects.

Our Foundation's 2022 highlights included:

. Invested over $3.2 million into programs to provide an estimated three million students with school garden and nutrition education
programming;

. Hosted annual Sprouts' Day of Service, where 700 team members donated 3,000 volunteer hours. In total, the Foundation hosted 59
volunteer activities that resulted in 4,000 service hours in 2022;

. Awarded $2.2 million in high-impact capacity grants to empower nonprofit organizations to expand their program operations; and
United more than 400 educators for the first-ever Sprouts’ School Garden Summit, a national four-day learning event dedicated to
strengthening the school garden and outdoor education movement.

For more information on our Foundation, please visit about.sprouts.com/sprouts-foundation/.
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FOOD RESCUE AND WASTE RECYCLING

SPROUTS IS COMMITTED TO ELIMINATING WASTE AND FIGHTING HUNGER

IN THE COMMUNITIES WE SERVE. TN

: . . - 7. FH2,8005K > P

In 2027, we repurposed 79,000 tons of food and other recyclables from our waste stream, resulting in an overall landfill diversion rate of 60%. Additionally, our food waste recovery rate was 78%, which includes the equivalent of approximately A ’

26 million meals denated to help those in need! @ﬁ [} U _U_/r 7 l/ [/7L_|—'ﬂ
+ An ) ES

We take systematic approach to managing waste and recydlables in our operations, which is based on the 150 14001 envirenmental managerment protocol, We've identified our opportunity areas to reduce waste and increase recycling rates. %Eéz :E) %jj AN

Our highest priority continues to be on recovering food that is not in retail condition yet can be denated or repurpesed to a higher use. Through multi-stakeholder engagement, we've identified best practices for material recovery and = mnA ) | o

developed robust rraming that engages our 31,000 team members. We track performance through a customized store level scorecard that easily communicates areas of strengths and opportunities for cur stores. We are constant!
ways ta improve and participate in industry working groups such as the Pacific Coast Food Waste Collaborative to drive improvement in our operations and within our industry. U

FOOD RESCUE PROGRAM

All groceries that are no longer fit for sale but remain perfectly edible and nutrient-rich are donated by our
stores and distribution centers to local hunger relief agencies, many of which are affiliated with Feeding
America. Across the country we work with over 400 food rescue organizations. These agencies then distribute
the donated food to people in need in our communities. Since the inception of the Food Rescue program in
mid-2013, Sprouts has donated more than 100 million pounds of food to those less fortunate - that's more
than 83 million meals!

FOOD WASTE RECYCLING

Food that is not fit for hunger relief agencies is diverted to local cattle farms or compost facilities. In 2021, we
diverted more than 28 million pounds of food waste back into our food and agriculture system!
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Kroger’s Purpose & Promise

We imagine a world where everyone has access to fresh, nutritious and affordable food
50 we can all thrive together Our Purpose—to Feed the Human Spirit™—and brand

promise, Fresh for Everyone™ drives our commitment to advance positive changes fo

people and our planet across our aperations.

https://www.thekrogerco.com/impact/

32



[Form 10-K})
The Kroger Co. — Form 10-K (as of March 28, 2023)

2022 EXECUTIVE SUMMARY

We achieved exceptional results in 2022 as we executed on our Leading with Fresh and Accelerating with Digital
strategy, building on record years in 2020 and 2021. These results were driven by positive identical sales without fuel of 5.6%,
disciplined margin management and strong fuel profitability. Our proven go-to-market strategy enables us to successfully
navigate many operating environments, which has allowed us to effectively manage product cost inflation through strong
sourcing practices while maintaining competitive prices and helping customers manage their budgets.

Our value proposition, which includes providing great quality, fresh products at affordable prices, data-driven promotions,
4 nds products and our fuel rewards program, is resonating with shoppers and driving total household growth
WUstomer loyalty. During the year, we continued to invest in wages and the associate experience and in creating
zero hunger, zero waste communitiesas we believe these components of our strategy are critical to achieving long term
sustainable growth. In 2022, our average hourly rates increased by more than 6% and we have now invested an incremental
$1.9 billion in associate wages since 2018. Our average hourly rate is now more than S$18 and more than $23, when
comprehensive benefits are included.
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Outward Impact: Kroger's Impact on People and Planet

Increasing importance to external stakeholders

2023 Material ESG Topics

® Environmental @ Social @ Governance
Tier1
@ Food & Product
Access & Affordability
Tier 2
@ Energy & GHG Emissions
@ Food Waste
® Food Safety
@ Responsible Supply Chain & Sourcing
Health & Nutrition @
@ Local Communities Talent Attraction,
- - Diversity, qu.!ity & Engagement & Retention @
Waste & Circularity @ & Inclusion Data Pri & vt ty @
a3 @ Agricultural Practices
er

@ Labor Relations
@ Employee Health, Safety & Well-Being
@ Climate Change Resilience

@® Animal Welfare
@ Public Policy Practices

Human Rights @
. @ Biodiversity & Conservation

Marketing Practices @
& Product Labeling

@ Customer Experience

® water
@ Business Ethics & Compliance
@ Retail Security
® Non-Food @ Corporate Governance
Product Safety

Inward impact: Impact of Topics on Kroger
Increasing importance to internal stakeholders

-
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Where Is Our Food Waste Going? |
%/tons waste generated = FB J

2017 Baseline 72.9%

2018 Progress 60.3% 4 301,282
2019 Progress | 86.3% LY 2c0c
2020 Progress 51.7% LR 268,248

2021 Progress 51.2% LS 269.382

2022 Progress  54.1% 45.9% PXCREE
I Ty 16,106

2025 Target

Landfill @ Diverted

Food Waste Management Data
shot on

Destination Food Inedible Total
Parts

Animal feed 30.866 10,526 41,392
Anaerobic 29,903 - 29,903
digestion

Composting 29,316 - 29,316
Biodiesel

production - 11,969 11,969
Landfill 110,127 22,581 132,709
Total 200,212 45,076 245,289

FYAYW 332,212

Landfill ® Diverted

LHMDRA > b

Waste Management Data A
Waste-Management Method 2021 Weight 2022 Weight 2021 to 2022
(short tons) (short fons) YearOverYear
Change (%)
Reuse 303,339 125.5%
Donation 55,938 18.4%
Animal feed 71,238 -12.8%
Anaerobic digestion 80,223 -1.7%
Composting 106,011 158.5%
Recycling 1,957,826 1.4%
Cardboard 791,303 -10.8%
Plastic 28715 -13.5%
Waste-to-energy 33,031 -5.0%
Landfill 536,341 -4.3%
Total Waste Generated
(excluding reuse) 2,840,608 2.3%
Total Waste Footprint
(including ) 3,143,947 8.0%
Diversion-from-Landfill Rate Kroger Facilities iotes
hm h M;ma reflects year with the of waste.

which refiects fiscal year

our manulacturing plants that were previounly classified as land

.

* Dizposed waste i3 managed and reported to Kroger by our diferent
waste and recyciing haulers

+ Waste data exciudes office locatons and salvage centers,
which represent very small proportions of our waste footarint

+ Donation data primarify nefiects food donations, with a nominal

B81% 79% 82% amourt of non-food donatony

+ Total waste generated enciudes the reuse of reusable plaste
containers (RPCs) in our supply chain network. The weight of RPCs
rewsed in 2022 mcressed from 2001 parthy due to better data tracking
and a higher number of units = circulation

+ Composting weights mncressod sipnificantly because materisls from

2020 2021 2022

appiication were re-classfied a3 composting

+ Corstruction project waste and recyciing data excludes minoe
captal projects

* Table may ot sum due to rounding
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Did you know that 38%
of food produced in the
U.S. is thrown away?

That means 229 million tons of surpius available food goes unsold or uneaten every
year, in addition to food left unharvested on farms. At the same time, nearly 42 million
Americans - one in eight - struggle with hunger. This just doesn't make sense.

Kroger's Zero Hunger | Zero Waste action plan aims to change those numbers.

Zero Hunger | Zero Waste is our social and environmental impact plan. Tt sits at the
center of our ESG strategy and reflects our commitment to build a more resilient,
equitable and sustainable food system that improves access to affordable, fresh food
for everyone - for generations to come.

Learn more about our progress in Kroger's 2023 ESG Report.

Highlights:

1977 Board of Directors to oversee key topics

The Kroger Co. - = JHY A + Tllmpact]

Established an industry-leading Public Responsibilities Committee of the

1978 Kroger is a visionary partner and founding member of Feeding America

2006 Published first annual Sustainability Report

2008 Completed first carbon footprint

2009 Launched work with World Wildlife Fund to advance seafoed sus

2016 Published first GRI-aligned sustainability report

s Hunger | Zero Waste action plan

Refined our Purpose: to Feed the Human Spint and introduced our Zero

2018 footprint

2019 Launched purposed linked brand promise: Fresh for Everyone

Introduced Framework for Action: Diversity, Equity & Inclusion

2020 Set goal to reduce GHG emissions by 30% by 2030
Set new 2030 sustainable packaging goals

2021 Published new Human Rights Palicy

2022 Achieved 15% GHG emissions reduction toward a 30% goal

Completed first stakeholder-informed materiality assessment; food waste

2023 Achieved goal to donate 3B meals to our communities

Feed

Expand surplus food
recovery and
redistribution to provide
a total of more than 3
billion meals to our
communities by 2025
(cumulative).

Advocate

Support public palicy
and legislative solutions
that improve food
access and create
infrastructure for a zero-
waste future.

Nourish

Improve health and
weill-being by pramoting
fresh foods and
affordable, better-for-
you options for our
CLISTOMErS. operations.

Transform
Advance planet-forward
agricultural production
methods around the
waorld to conserve
natural resources and
protect habitats.

Action Plan

End waste
Embed retail best
practices to optimize
ordering, extend
freshness and reduce
waste in our own

Collaborate
Cultivate long-standing
and new partnerships
for meaningful collective
action to achieve our
Zero Hunger | Zero
Waste goals - because
we can't do it alone.

Zero Hunger | Zero Waste

We've learned a lot since introducing our Zero Hunger | Zero Waste plan five years ago.
Today, Kroger's commitment expresses our mission to:

Inspire change
Direct funding to social
entrepreneurs who are
transforming our fiood
system through The
Kroger Co. Zero Hunger
Zero Waste Foundation's
Innovation Fund.

Build stronger
communities
Align charitable giving,
community engagement
and company-wide
impact goals to create a
better future for people
in the communities we
Senve,

Zero Hunger | Zero Waste

Goal:

Direct 3B meals to our communites by
2025

Progress:
Achieved 3B meals to date (food +
funds)

Goal:

Rescue more surplus fresh food fram
stores for donation

Progress:
582M pounds rescued to date; 100% of
stores are actively donating food

W ES QG ES
Goal:

Align more giving to Zero Hunger | Zero
Waste pian

Progress:
$1.3B in strategic giving to feed more
pecple inour communities

Goal:

Achieve zero operational waste (30%+ )
and 95%+ food waste diversion by 2025

Progress:
B82% total waste diversion; 45.9% food
waste diversion from landfills

Goal:

Donate healthier surplus food to local
hunger relief agancies

Progress:

45% of retail donations are from
Produce, Dairy and Dell to support better
nutrition

Goal:

Expand food waste recycling

Progress:

52% of retall stares are actively recycling
food waste through animal feed,
compaosting or anaeroblic digestion
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The Kroger Co
Foundationf

The Kroger Co.

Creating Hunger-Free
Communities

Since introducing Kroger’s Zero Hunger |
Zero Waste plan in 2017, we've directed
over $1 billion in giving to organizations
on the front lines of hunger relief. This
includes in-kind food and cash donations
to provide meals for individuals and
families in need.

As America’s grocer, we have a long-
standing commitment to our neighbors.

Our associates help every day by setting
aside surplus food in stores for donation
to local food banks and agencies through
our Zero Hunger | Zero Waste Food
Rescue program. Partnerships with
organizations like Feeding America, No
Kid Hungry, the USO, American Red
Cross and many others help ensure that
everyone has access to nutritious,

healthy food.

The Kroger Co. Foundation

The Kroger Co. Foundation, established in 1987,
is the company’s private foundation. Last year,
the Foundation directed $8 million in grants to
more than 300 nonprofit organizations across
the country to end hunger, advance racial equity
and help communities recover from disasters.

Read our 2023 foundation report

EHEHGDRA > b

The Zero Hunger | Zero Waste
Foundation

The Kroger Co. Zero Hunger | Zero Waste
Foundation, established in 2018, is a public
charity that aims to transform our food system
through collective action and innovation. Last
year, the Foundation directed more than $11
million in grants to organizations who share our
mission.

Read our 2023 foundation report
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Form 10-K
(HEZHBOBREEBEORR. BADEM
SESEREZICHEY)

¢« 10KETIZERARYBEEZIZLOHY
2TFA4FEYTF4ICBET ARHITEL,
RIBICEET 2 5B 508 E - 72550
DRZELTDOH, BREZEMHNER
SNTW3,
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https://aramark.gcs-web.com/sec-filings/sec-
filing/10-k/0001584509-23-000237
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https://www.aramark.com/content/dam/arama
rk/en/environmental-social-

governance/reporting/Aramark%20Progress%2
OReport%202023.pdf
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Enviranrm bl Social, Governance
Be Well. Do Well. For
people. For the planet.

Creaig a batter o o

https://www.aramark.com/environmental-
social-governance
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[Form 10-K})
Aramark — Form 10-K (as of September 29, 2023)

Item 1A. Risk Factors
Risks Related to Our Business

(FRE%)
Legal. Regulatory, Safety and Security Risks
(FiEg)

Envirenmental requirements may subject us to significant liability and limit our ability to grow.

We are subject to various environmental protection laws and regulations, including the United States Federal Clean Water Act, Clean Air Act, Resource
Conservation and Recovery Act, Comprehensive Environmental Response, Compensation and Liability Act and similar federal, state, local and
international statutes and regulations governing the use, management and disposal of chemicals and hazardous materials. We own or operate aboveground
and underground storage tank systems at some locations to store petroleum products for use in our or our clients' operations, including some national parks.
Certain of these storage tank systems also are subject to performance standards and periodic monitoring and recordkeeping requirements. We also may use
and manage chemicals and hazardous materials in our operations from time to time. In the course of our business, we may be subject to penalties and fines
and reputational harm for non-compliance with environmental protection laws and regulations and we may settle, or contribute to the settlement of, actions
or claims relating to the management of underground storage tanks and the handling and disposal of chemicals or hazardous materials. We may, in the
future, be required to expend material amounts to rectify the consequences of any such events.

In addition, changes to environmental laws may subject us to additional costs or cause us to change aspects of our business. In particular, new federal, state,
local or international laws and regulations related to climate change (including, but not limited to, certain requirements relating to the disclosure of
greenhouse gas emissions and associated business risks), single use plastics and disposable packaging and food waste, could affect our operations or result
in significant additional expense and operating restrictions on us. Under United States federal and state environmental protection laws, as an owner or
operator of real estate we may be lable for the costs of removal or remediation of certain hazardous matenals located on or 1n or migrating from our owned
or leased property or our client's properties, as well as related costs of investigation and property damage, without regard to our fault, knowledge or
responsibility for the presence of such hazardous materials. There can be no assurance that locations that we own, lease or otherwise operate, either for
ourselves or for our clients, or that we may acquire in the future, have been operated in compliance with environmental laws and regulations or that future
uses or conditions will not result in the imposition of liability upon us under such laws or expose us to third-party actions such as tort suits. In addition,
such regulations may limit our ability to identify suitable sites for new or expanded facilities. In connection with our present or past operations and the
present or past operations of our predecessors or companies that we have acquired, hazardous substances may migrate from properties on which we operate
or which were operated by our predecessors or companies we acquired to other properties. We may be subject to significant liabilities to the extent that
human health is adversely affected or the value of such properties is diminished by such migration.
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Aramark — Progress Report 2023
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PLANET

GOVERNANCE APPENDIX

Be Well Do Weil s Aramark’s
Environmental, Social and
Govemnance (ESG) platform.
Introduced in 2019, it articulates
our purpase and directly
CONNECTs 10 GuF MISSIon

BECAUSE WE'RE
ROOTED IN SERVICE,
WE DO GREAT THINGS
FOR OUR PEOPLE,
OUR PARTNERS,

OUR COMMUNITIES,
AND OUR PLANET.

The pt onnected
people and planet goals focus
our efforts and inspire our
organization, strengthanmng our
core foundation and long-term
VElUS DroROITON

Enable equity and wellbang
for malions

Engage our employees—Ensure
inchsion, engagerment, growth,
and safety for our people
Empower healthy consumers—
Ernpower millicns to miake
healthser choices avery day

form's inte

ABOUT

Buiid healthier communities and
NCrEdse BOCESL L0 OpDOrturetes

Source ethically and

inclusively—increase spend with

deverse-owned, local and small
DusiNess enterprises

Source sustaimably —Source
products that mest aur
standards for protection of
people. animals, beodiversity
and the ervronment

Minimize food waste— Reduce
food waste by focusing on
prevention, recovery, and
recycling

Embed circularity — Redesign
operations with circulanty
mind, reduce consumption of
single-use plastics and other
daposables, and expand
opportunibies to
and compost

Operate efficlently —Corsere
water and enargy, nechuce fusl
consumption

Promote planetary health

on path to net-zera

reuse, recyche:

ENABLE EQINTY & WELL-BEING FOR MILLIONS

OPERATE
EFFICIENTLY

EMBED
CIRCULARITY

£ )

ENGAGE QUR
EMPLOYEES

@ &=
CONSUMERS
h BE WELL. BUILD LOCAL

@

SOURCE
SUSTAINABLY

SOURCE ETHICALLY
AND INCLUSIVELY

PROMOTE PLANETARY HEALTH ON PATH TO NET ZERO

ARAMARY JOIY PROGRESS SEFORT
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PLANET GOVERNANCE APPENDIX

ENGAGE OUR
EMPLOTEES

BE WELL.
DO WELL. ettt

Whife we are proud of sur Be Wed Do Wel
performance thus far, we know this is a
fourney that demands innovatian,

¥, A
To measure our progress for each of our
priority areas, we track & vasiety of metrics
and alm for continuous |mprowamant,
Our perfarmance and results sre caplured
throughaut this roport and briafly
surmmarized hare and on the following page.
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PROGRESS are people of color

of sov and polm in ors u
contracted soi oils food waste tracking
el it rury contai o sl margrines: and
shortaningk In the
LS moat

EMPOWER HEALTHY
CONSUMERS

2

33%

vagan, vegata

MINIMIZE
FOOD WASTE

675

technology

A%

BUILD LOCAL
COMMUNITIES

spant with bocal

suppliers n the US.

Mexa Hand Care
i will reducs

single-use plastics
=1

an e

90*

ARAnATE 1] BHOORELS NRDONT

SOURCE ETHICALLY
AND INCLUSIVUELY

$157M

&
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PEOPLE

IMPLEMENTED
ONBOARDING
AND EXIT
LIFE-CYCLE
SURVEYS

BI%

OF GLOBAL
CLIENT LOCATIONS
REACHED
TARGET ZERO

PROVIDED
INCLUSIVE
HIRING TRAINING
AND GUIDES
FOR MANAGERS

EXECUTIVE

GOVERNANCE

ENSURING ROBUST ETHICS AMD
COMPLIANCE IN EVERYTHING WE DO

ENABLING EQUITY AND PROMOTING PLANETARY HEALTH
WELLBEING FOR MILLIONS PLANET OM OUR PATH TO NET-ZERD
LALNCHED CELEBRATED INCREABED SECURED VALIDATED UPDATED
MUTRITION QuR coBLFOOD SCIENCE BASED SUSTAINABLE
MNETWORK 10TH ANNUAL MEA] TARGETS SOURCING
COMMUNITY AR DAY OFFERINGS pPOLICY
NAMED DNE OF
UPDATED AMERICA'S
o DEVELOFED GREENEST ESTABLISHED
‘E?EU?D‘L?:?E PASSED iES CLIENT-SPECIFIC COMPANEES BY PARTNERSHIPS
v 14001 AND 45007 FOOD NEWSWEEK PROMOTING
CERTIFICATION EMISSIONS FOOD
LAUNCHED FOR CORPORATE REPORT 1 DOMNATION
MYWHOLESELF OPERATIONS LALNCHED
SELF-ID ”
CAMPAIGH AWARDED SRTANTE it
7 4 GREENEST FOOD STRATEGY PRIORITIZED
EXPANDED ponreial ey INNOVATION
SUPPORTED ECOVADIS et IMTEGRATED AND CONTINUOLUS|
BIPOC FARMER SUPPLIER - q,_;; AT PERSEFON CARBON IMPROVEMENT
PIPELINE ASSESSMENT E(‘j"}:;{kd,'. ACCOUNTING N FACILITIES
PROGRAM AELIATIEN SOFTWARE SOLUTIONS
IMPLEMENTED ARTIFICIAL DEVELDPED NEW ESG TARGETS
INTELLIGENCE POLICY FOR CEQ AND EXECUTIVE LEADERSHIP'S
AWD TASK FORCE INCENTIVE COMPENSATION
ARAMR JOLE PROGATEE ARSCRT w
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Aramark

BABWEWEE

INTRODUCTION

reorie  [NINGE  GOVERNANGE

APPENDIX

MINIMIZING

FB

BB S

TRAINING AND
ENGAGEMENT

ACTION

Second Harvest

SEPA

Wasted Food Scale

INTRODUETION peooce  [EEDEE  coveRnamce APPENDIX

Other highlights incluge:

aran be

ACTION

ba Jed an ticket

Tackllng Food Waste in Kansas City

od ordenng and o
wlanc Park
prodiuce and |

Aramark is
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reducing food loss al
LS. operations 50% by 1033 from our
2015 baseline

cal year 2023, pre

g
by 50% along th

commitment,

by 2030 Az part of this
Aramart truers w
other food &
operator traini
plate waste sty
understanding of the drivers of post-
er food waste and the po
for dImier messaging to influence
food waste reduction
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ARAMARK 3023 PROGRESS REPORT
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Minimize Food Waste

Reducing food waste by
focusing on prevention,
recovery, and recycling

We are committed to reducing food loss and waste by 50% by 2030
from our 2015 baseline.
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Food waste affects business & the planet.

When food waste gets hauled away with the trash, we pay for it five times over—in labor, energy, water, transportation
costs, and even carbon emissions.

We're committed to reducing food waste acrass our operations with the dual goals of conserving resources and
minimizing our environmental footprint.

Food management process measures up. Awards
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