NEE RTILXZET)

43



Darden Restaurants, Inc.

SEX)

Darden Restaurants, Inc. (DRI) & (&

TAYUAERE 7Y ZIMNA—=Z7 > FIIAHZEBEL ABLE, KEO 7L —EXL X M7V E L TEMUSMEUADTE
tHZEDL, BREA T OHTY AaTIALRAZVTDLRA NI v F o —%IKE T T1,900/E8H U EEZE L. 19AAD
WEEXHFIT 5, 1938FEIE,

£ | FB

Form 10-K
(HZHOREEBORR. BEA0HE(M
IEAIREEICHY)

Mgt ES~DBEE LT, 7— K>
7B ME L EE L - BB EHICELY
HATWS, BELXFOERERLE
DTHBEZEWNTT7E—IILLTWS,

2 | B

~

UNITED STATES
SECUBITIES AND EXCHANGE COMMISSION
Wishisgian, [’ 10540

FORM 160-K

ANNEAL SEEPORE PURSTANT 10 SECTION 13 08 1504 0F THE SECURITIES EXCHANMGE AU OF 1934

Vor the fiscal vear ended May 13, 2023
ok

nisshon File Nussber 1- 13666
DARDEN RESTAURANTS, INC.
(Ennet nome of Registrant s spesified in its charter)
£9-3305930

(IS Esponer Retilicanion Mo |

108 Danden Center
TAddness of princig:

. Urlanda, Flarlla EiE

urive offiees) T Conle)
Registmn’s tehephone
number, imchding aren code (407} 3484008

Shareholder Letter
(10-KBIRICEE L TOBEBROEHER)

ESGIREEHFIZFRRINTEHLT, &

BEROFTIZXTFEY T AIFRICE

o

—REEER T TTIER <, BERMEIS
DXED-, > TIETHA T

KELTW5,

~

_

https://d18rn0p25nwr6d.cloudfront.net/CIK

-0000940944/3f53edf9-992a-4247-8bb4-

9d668fec652d.pdf

) DARDEN

Dear Fellow Shareholders:

Fiscal 2023 was a strong year, and our performance highlights the effectiveness of our strategy as

we pursued our mission to be financially successful through great people consistently delivering
outstanding food, drinks and service in an inviting atmosphere, making every guest loyal.

n addition to our Back-to-Basics Operating Philosophy driving strong execution in our restaurants,

Darden’s Four Competitive Advantages of Significant Scale, Extensive Data & Insights, Rigorous

Strategic Planning and a Results-Oriented Culture enabled our brands to compete more effectively

and provide even greater value to our guests.
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Managing Waste

https://www.darden.com/our-
impact/communities/sustainability/managing-
waste
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[Form 10-K})

Darden Restaurants, Inc. — Form 10-K (as of July 21, 2023)
e ————————————————————————————————————————————————————————————————————————

Darden Foundation and Community Affairs

We are recognized for a culture that rewards caring for and responding to people. That defines service for Darden. The Darden Restaurants, Inc.
Foundation (the Foundation) works to bring this spirit of service to life through its philanthropic support of charitable organizations across the country and
support for the volunteer involvement of our team members. The Foundation does this by focusing its philanthropic efforts on programs that enhance the
communities where our team members and guests live and work. In addition, team members at our Restaurant Support Center are eligible for 16 hours per
calendar year of paid time for approved community service activities during scheduled work hours.

In fiscal 2023, the Foundation awarded approximately $4.2 million in grants to national organizations as well as local nonprofits including Second
Harvest Food Bank of Central Florida and the Heart of Florida United Way. These organizations
provide service to the public through hunger relief, community engagement, disaster preparedness and the promotion of career opportunities in the culinary
industry.

The Foundation continued to invest in mobile food pantry programs through its long-standing partnership with Feeding America. In fiscal 2023, the
Foundation awarded a $2.0 million grant to help fund 10 additional refrigerated box trucks to help Feeding America increase access to nutritious food and
address transportation needs at food banks that are under-resourced and serve a high percentage of people of color. The most recent donation marks a total of
$16.3 million that the Foundation and Darden have contributed to the Feeding America network since 2010.

Our support of Feeding America and the fight against hunger goes hand-in-hand with our Darden Harvest program, which began in 2003 as a mechanism
for delivering fresh and healthy food to people who need it. Each day, our restaurants collect surplus, wholesome food that is not served to guests and, rather
than discarding the food, they prepare it for donation to local nonprofit feeding partners. In fiscal 2023, Darden contributed approximately 5.3 million pounds
of food, the equivalent of more than 4.4 million meals provided to people in need across the communities served by our restaurants. As an added benefit of the
Darden Harvest program, we are able to divert millions of pounds of surplus food from waste streams every year.

In fiscal 2023, as part of Darden’s continued commitment to inclusion and diversity, the Foundation donated an additional $500,000 to Boys & Girls
Clubs of America to support the development and implementation of programming that will help youth embrace diversity and combat racial discrimination.
The Youth for Unity curriculum will provide meaningful, action-oriented solutions to address social injustice and racial inequity and help foster the next
generation of leaders, problem-solvers and advocates for change.
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[Shareholder Letter]
Darden Restaurants, Inc. — Shareholder Letter

Serving Our Communities

As the largest full-service restaurant company in the country, we are committed to making a
positive impact in the communities we serve. While there are many ways to get involved, we are
focused on making a difference on issues that we are best equipped to help address. This includes
fighting hunger, sourcing food with care and helping protect our planet by pursuing continuous
improvement over time through opportunities that align with business priorities.

Fighting Hunger

According to the USDA, more than 34 million people in the United States are food insecure, and we
are uniquely positioned to help. For 13 years, we have partnered with Feeding America on their
efforts to fight hunger, which disproportionately impacts communities of color. Since 2010, we
have donated $16.3 million to support their network of more than 200 food banks.

As part of our support, we once again worked with Feeding America, and our partners, Penske
Truck Leasing and Lineage Logistics, to help add 10 additional 26-foot refrigerated box trucks for
mobile food pantry programs at 10 local food banks. These trucks are critical to increasing access to
nutritious food in areas with higher levels of food insecurity, including communities of color. Over
the course of three years, we have added a total of 35 trucks across 35 food banks in 18 states.

This year also marks the 20" anniversary of our Harvest program. Since 1993, our restaurants have
collected excess, nutritious food that was not served and prepared it for weekly donation to local
nonprofit partners. Because of the scale of our footprint, this amounts to a substantial and
immediate impact in our communities and helps divert food waste from landfills.

This fiscal year, we donated 5.3 million pounds of food, which is equivalent to 4.4 million meals.
Since the program began, we have donated more than 136 million pounds of food, amounting to
more than 113 million meals.
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FY22 Diversion Breakdown

Organic Reuse
and Recycling
/,- 19.0%

e

What We Donate Harvest Donations Over Time
(Total pounds of food)
Donatioh
254,457
Fr2004 | Food wip
Mixed

Fy2005 [ 1333606 Recycling ~— Paper and
Fr2006 N 5<5570 TeB% Cardboard

rvzo07 [ : 2 702
rvzoos [ - - <
rrzo00 [ = 7c: 043
rvzor0 [ o 72,20
rvzon [ o cco.s2
ry2o12 |, 10 358,397
rvzors [, 099,807
rvzo4 [, © 512,376
29% rv201s [ ©.04.135

rrzoc [ 7 2so.o75
SOUPS & rv2017 [, 076124
SAUCES rv2ois [ <c:2:cs
rvzo0 [ 705,242
% g : 0% rvzozo [ 20,714
PROTEIN |y
- I - ;1> [Jaoa )

BROEMN (REOREELBRONFE) . EBHILCE
BRZFHAPTLERICTRLTWS,

47



BJ' s Restaurants, Inc.

(S EX)

BJ's Restaurants, Inc. (BJRI) & |Z

D 2TV EAZVITLRRNIVEERTS, >HTEYREDT A ARBOHANESESD 7 27 hE—ILAEEHE, 7
AYVDEREHDY) 7HNVZTMNANY T4 P E=FICAREZEBEET, 2K30MICT200/E58BDOL R T v A2 EZT 5,

1978 F RZE., EEEIL2 NE,

m Form 10-K \

(HZHOREXRBEOFRT. BEDOHI
AEZFEREEICHEY)

e ANNEBEACEBIEICEAT A A%,
EHXO—FELTERY EITTWS,

o FEHRBEHAKEHIELT, 7KV X
BEDOYH A 7ILERBNLTWS,

e BB, Tz T7YAMEICIEYRT 4 F

_ /

https://d18rn0p25nwr6d.cloudfront.net/CIK
-0001013488/b34ed240-13ff-423f-a066-
de47d85087c4.pdf

- /

= | 8 \
RIERAFa7—Fv7
(RIEAE - Y A DT

- RIFICEY 2778 PR A% [R5
AFaT7—F] ELTRY FLEDHT,

- BEmEERYOHIBICE L TR, BVH
EDOEIEEEY, BmTMOEY HA
ZHBI. BmEMIEEBERIEDLIBRL
W2,

TIVERDEEH R, WERMANITR—
T IZForm 10-K & KERIARfF T
5D H,

48



[Form 10-K})
BJ' s Restaurants, Inc. — Form 10-K (as of January 3, 2023)

ITEM 1. BUSINESS

HUMAN CAPITAL
Community

AL BI’s, we believe it is important to give back to the commumities we serve and to do more good things for more people. Our Foundation, which is a 501(¢)(3) = %‘k{ﬁu DA vk
qualified non-profit charitable organization, established in 2006, is principally dedicated to supporting charities benefiting children’s healthcare and education.

Our Chairman of the Board of Directors, our retired Executive Vice President of Operations, and two of our current executive officers serve on the Foundation’s

six-person Board of Directors. Our commitment to supporting humanitarian causes is exemplified by our “Cookies for Kids” program, which was created 4 . |- A E/‘] [ ZIK J HEO— ﬁlg F LT
1998 and continues to be the heart of BJ's continued financial support of the Cystic Fibrosis Foundation (“CFF"), to which millions of dollars have been n o % -~ A

throughout the years. In addition, we arrange for the collection and donation of other funds to CFF through our restaurant preopening training events. KT TATTF—LD ,E@J 7’& ff}jnj
We also focus on supporting our lot;?al communities by provi&!ing volunteer hours, food and other resources for many worthwhile charitable causes and events j|\o ) 5%51’}15” L TT7— l\ /N
through a program called Tcalm Action to Support Communities (“TASC Force™). The ' ' D 7 iﬁvﬁ\ )(*3 E% %'-'\{ }-'E ~D ﬁ *4%
TASC Force program recognizes and supports the volunteer efforts of our restaurant team members across the country, as they donate their own free time to m

benefit charitable causes and community events which are important to them, while helping give back to the communities in which our restaurants do business. 1/ N %i’ é j' W

Our TASC Force teams have helped fulfill the wishes of special needs kids, placed flags at the graves of fallen soldiers, painted over unsightly graffiti, helped

clean up beaches, parks and school grounds, hosted blood drives, worked with Special Olympics, packed meals for No Kid Hungry, painted houses for elderly R |—EEE J= J 15 E ICHBWNT A~
citizens, supported Habitat for Humanity to re-build playgrounds, worked at food banks, participated in fundraising runs and walkathons, and delivered food to R ~ e « ESG
families in need. In 2022, our Foundation and WeCAN hosted our first annual TASC Force challenge, resulting in donations to 33 charities that provide support| DEY ) %H%L'fﬂ t L <. ﬁ?fg%#@ D]
for women and girls chosen by winning restaurants from each area around the country. YA 2L )P/\ Elﬁlil q Bﬁ DOELY %ﬁ
ENVIRONMENTAL SUSTAINABILITY AND STEWARDSHIP HAEEICE K,

We recognize that building a sustainable business is consistent with our goal of generating long-term shareholder value. Our sustainability leadership team

spearheads our Environmental, Social, and Governance (“ESG”) initiatives. In partnership with others in our operations, supply chain, people and finance
departments, the committee is responsible for executing a multi-year ESG strategic plan. The committee provides updates to the Governance and Nominating
Committee of our Board of Directors on a quarterly basis.

We are committed to reducing our impact on air, land and water resources across our restaurants, Restaurant Support Center and global supply chain. We
recognize the impact greenhouse gas emissions have on c¢limate change and the importance of water conservation and sustainability for our planet. We have
made it a priority to work with our team members and vendor partners to reduce our carbon footprint and environmental impact.

We have retained a third-party consultant to assist us in measuring our emissions and developing additional programs to reduce our overall carbon footprint.
Examples of programs we have implemented to date include:

»  Use of 100% recycled napkins and paper towels
»  Use of recycled products for the lids and bases of our take-out containers
*  Use of plastic bags made of 20% post-consumer resin
»  Portioning paper towels to reduce waste
«  Installation of flush-valve toilets and faucets, LED fixtures, high efficiency water heaters, low emittance window glass systems, and energy efficient
cooking equipment in our newer restaurants
= Offering electric vehicles in our fleet vehicle program
* __ Use of energy-efficient HVAC equipment 1
| Recycling of organics to prevent them from going into landfills at over 15% of our restaurants |
= Use of digital rather than paper new-hire onboarding and other employment-related documents across our company
*  Hybnd in-person/remote work schedule at our Restaurant Support Center to balance the importance of workplace culture and stewardship of the
environment, including leveraging of video and telephone conferencin FB educe the need for travel to in-person meetings
| Tcstmg of food donation program that improves donation frequency i
*  Leveraging our handheld computers to convert various paper logs at each restaurant into a digital format to reduce paper use, printing and freight 49




[Environmental Stewardship]

BJ's Restaurants, Inc. — ENVIRONMENTAL STEWARDSHIP

Reducing Food Waste

According to the Environmental Protection Agency, food loss in the United States dishes out
170 million metric tons of carbon dioxide equivalent (MTCO2e) greenhouse gas emissions
every year and ranks as the most landfilled and incinerated matenal in the country.

As a result, prionitizing food waste reduction is a daily practice at BJ's Restaurants. This
commences with meticulous forecasting of guest counts and anticipated food items needed to
serve our guests, the use of food vanance exception reporting and precise inventory
management to accurately estimate the necessary food quantities for each day’s operations
with the goal of minimizing, if not entirely eliminating, food waste.

We also seek opportunities to optimize ingredient usage in our menu offerings. By using fewer
ingredients and strictly adhering to First In, First Out (FIFO) food safety principles in utilizing
food based on its earliest expiration date, we reduce excess food and packaging waste by
minimizing the amount held in inventory.

Given the dynamic nature of our restaurants, there may be instances where excess food is
available, primarily due to failure to pick up takeout or delivery orders and on the rare occasion
due to over-preparation. In such cases, we avoid throwing the food away by giving it to our team
members or donating the food to local community charities. Since 2022, we have utilized a food
waste donation program, enabling us to facilitate and account for our contributions to those in
need within our local communities, which is being utilized in all 59 of our Califomia restaurants
in 2024. As we gain deeper insights into the dynamics of food waste and the donation process,
we will continue to look for opportunities to reduce excess food orderning and preparation, take
care of our team members, and expand the food donation program.

2023 Food Donation Data

_Total Pounds Donated 62,741
*Total Meals Provided 52,284
*Pounds of Carbon Dioxide Saved 152 800
*Gallons of Water Saved 7,220,000

*Calculations are derived based on total pounds donated using the ReFED Impact Calculator.
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Our Journey Toward 2030

Hitton was founded an the noble premise that travel can
make the workd a better place and that premise still guides us
todday
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[Form 10-K})
Hi [ton Worldwide Holdings Inc. — Form 10-K (as of December 31, 2022)

Item 1.  Business SEHDORA Vb

Environmental, Social and Governance

Hilton strives to create long-term value for all of our stakeholders through: (1) our resilient business model; (i) our ESG efforts to support the long-term . [ESG IS =
viability of our business; and (iii) our more than 100-year history of filling the earth with the light and warmth of hospitality and making the world a better place - N
through travel and connection. F. £OHT %ﬁ

A>T MTE K,

As one of the world’s largest hospitality companies, we recognize Hilton has a responsibility to protect the planet and support the communities we serve to
ensure our hotel destinations remain vibrant and resilient for generations of travelers to come. Hilton is committed to driving responsible travel and tourism globally

. ISIEA /%7 b

and furthering positive environmental and social impact across our operations and communities through our ESG strategy, Travel with Purpose. We believe that the - "
need for responsible leadership commensurate with our global scale will continue to be of great importance in the years to come. In 2022, Hilton was named to the D 5(]75 LT, *
Dow Jones Sustainability Indices ("DJSI") for the sixth consecutive year, scoring in the 100th percentile in our industry, reflecting Hilton's significant investment in C EMEAMEIE (C B
building a leading ESG strategy. T 5 BREZYD
Envi tal Impact HIB R RIE M
nvironmental Impac; 0425 L. Sy
In 2022, we reevaluated our environmental impact 2030 Goals and set more ambitious targets. Hilton was the first major hospitality company to set science- 777D j;grj\
based targets that were approved by the Science Based Targets initiative ("SBTi") and the first major hotel brand to obtain revalidation by SBTi. In June 2022, SBTi R,

verified our near-term targets (1.5°C by 2030), which are in alignment with our updated environmental 2030 Goals to cut emissions intensity of our managed hotel
portfolio by 75 percent and of our franchised hotel portfolio by 56 percent, with 2008 as our baseline. We continue to work toward our 2030 Goal of reducing water
and waste intensity at the hotels we operate, including those that are owned, leased and managed, by 50 percent, with 2008 as our baseline. To achieve our reduction
targets, we partnered with a global leader in the field of sustainability and energy procurement to help map out a phased implementation strategy to help us make
informed decisions and chart a path to achieving our energy reduction goals. Although we believe that our environmental impact 2030 Goals are ambitious yet
attainable, there can be no assurance that we will be able to meet them. As climate science continues to evolve we may further refine our envirgasaas tw

Goals. =X

In 2022, we continued the certification of our portfolio of hotels to ISO 9001 (Quality), ISO 14001 (Environmental) and ISO 50001 (Energy) standards, which
marks 11 years of our properties certified to ISO 14001 and ISO 9001 and eight years for ISO 50001. Further, in alignment with our science-based targets, we
continue to take steps to increase our sourcing of renewable energy at our hotels around the world. In the Europe, Middle East and Africa ("EMEA") region, one
third of the hotels we operated, as well as our Watford and Glasgow corporate offices, were supplied with 100 percent renewable energy during 2022. In the U.S., we
continue to have a renewable energy option for our managed hotels. Additionally, we provide our customers with the opportunity to make their meetings and events
sustainable through our Meet with Purpose offering, a program launched to help customers gather responsibly, incorporate food donations into their programs and
positively impact their destinations, or offset their meeting through our carbon neutral meeting offering at select participating hotels.

We continued our focus on our food waste reduction and food donation initiatives, with many of our managed hotels in the U.S. and EMEA piloting donation
programs and analytical software to help reduce food waste and associated costs. We also operate a soap recycling program, with over 5,500 of our hotels partnered
with soap recycling organizations to donate soap bars and other unused supplies from our hotels to those in need, consistent with our effort to reduce waste. We have
made progress on our commitment to reduce single use plastics at our hotels, offering Digital Keys at more than 80 percent of our hotels and requiring all hotels to
comply with the adoption of bulk amenities by 2023.
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Hilton Worldwide Holdings Inc. - 2022 ESG Report
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Hilton Wor ldwide Holdings Inc.

- 2022 ESG Report

2030 Goal Updates

LEGEND

o -0 —®

@

WASTE

Reduce food waste across our global operations
by implamenting a food waste reduction program
n every kitchen

Send zero soap to landhill by recycling all used
guest soap bars, where available

. Making On track Complete
In this table, we map our Travel with Purpose 2030 Goals to the corresponding UN Sustainable Development progress
Goals ([SDGs) and report our progress to date.
- L] Ll
Reduce landhlled waste intensity in our managed 65 4% reduction in landhlled waste intensity Imanaged hotels) —@—
operations by SO% (MT/m’ 2008 baseiine) On track

576% reduction in landhfiled waste intensity [all hotels)

Joined WRI Cool Food program to engage on best practices to reduce food waste and opportunities to adopt lower-emissions food selections I

23
125

B
Continued to expand Digital Key and transition hotels to bulk amenities. reducing plastic waste from key cards and miniature toiletry botties

5.500+ hotels partnered with soap recycling organizations to donate soap to those inneed F B

u1|

Completed a pilot with GOODR. a food waste donation program designed to pick up edible food waste and donate it to local nonprofits I

Partnered with Winnow. leveraging Al technology to help chefs accurately pinpoint food waste streams to cut costs and tailor A
purchasing decisions in select hotels across EMEA and APAC E
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Hilton Worldwide Holdings Inc. - - 744 ~ TTRAVEL WITH PURPOSE |

2030 Goal Tracking

Since the launch of our Travel with Purpose 2030 Goals in May 2018, we have been tracking all targets to
ensure that we reach our goals. Below is a progress report on all targets. For additional reporting, please visit

the Cur Reporting page

SUSTAINABLE
DEVELOPMENT o

GO ALS

2030 GOALS SDGs
Reduce landfilied waste Intensity in 3 e
our managed operations by 50% —’V‘/\V
(MT/m* 2008 baseline)

12 325

Reduce food waste across our globsl

(=}
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jaste reduction program in avery

QO

perations by implementing e food

itchen

Send zero soap to landfill by recycling

]

m

used guest soep bars, where
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Making
progress
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On track

WASTE

PROGRESS TO DATE STATUS
654% reduction in landfilled waste intensity (managed hotels)
57.6% reduction in landfilled waste intensity (all hotels!

Joined WRI Cool Food program to engage on best practices o
T i . On track

reduce food waste and opportunities to adopt lower-emissions
. A
rood seiactlions
Collaborated with WWF and the hotel industry to develop a
standargized wastie msasuremeant “'!E'T_!1':'Cf0!-3g_i'
Completed a pilot with GOQDR, a food waste donation program
designed te pick up edible food waste and donate it to local FB
nongrofits
Partnared with Winnow. leveraging Al technology to help chefs

B
accurately pinpoint food waste streams o cut costs and tailor
purchasing decisions elect hotels ecross EMEA and APAC

5
Continued to expand Digital Key and transition hotels to bulk
ameanities. reduc ng plastic waste "I'QI""'! |£-T_—! cargs ang miniaturs
toiletry bottles
- hotels partnered with 50ap recycling erganizations to

5
donate scep to those inneed
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