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Pertes et déchets
alimentaires

| Définition

Réduire les pertes et gaspillages alimentaires tout au long de la chaine de valeur, du champ a la
fourchette et jusqu'a |a décharge

/

R S

2.2.6 Lutte contre le JHSDIIBEEE: imentaire

En complément de sa démarcha Intérme da réduction des
déchets en usine et leur valorisation (cf 2363 Cestion des
dechets), Bondusglle est engaga dans la |lutte contre le gaspillage
alimentaire.

Selon 'ONU pour l'alimentation et lagriculture [FAD]. 30 % de |a
production allmentaire mondialeest jptée sans treconsommes
Au lieu de detruire les produits ne respectant pas precisamsnt
le cahier des charges de Bonduelle, mais demeurant tout & fait
consommables, le groupe fait don chague année de plusieurs
centaines de tonne: de [égumes & des organismes caritatifs qui
les redistribuent localerment.

G DRA > b

- EEFRECLT BEmAX-

95 BAREE 2 1R

Bonduelle promeut Sgalement auprés des eonsommatsurs
la lutte contre le gaspillage alimentaire. Le groupe proposs
difgrents emballages [durde de consenation, potion
alimentaire] et précise la taille de la portion pour permettre
au comsommmateur de faire un choix adapteé selon son type de
foyer et de consormmation. De plus, ks sites [nternet et réseaux
gociaux de Bonduelle diffusent des informations pratiques
commea une aide 3 la comprehension des dates limites de
consammation.

BREEYHIRZH/I, JIoKE

Bonduelle S,A, “rapport RSE 2022-2023" https://www.bonduelle.com/app/uploads/2023/11/Rapport-RSE-2022-2023-FR.pdf. (P.31. P.40508)
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leurs actions préférées. Plus de 1 000 personnes ont participea.
Les prix-ont récompenss les projets suvants

— le prix People est attribue 8 BELL pour lNaction = Soutien a

'Ukraine/ BangusalifmEntaire. Soutien dux personnes » ;

—1IE Pk Almentaton revient @ BEAM pour son meange
s Surgelés pour petit-déeuner »

— le prix Planéte a éte déceme a BFA pour ses « Bistro Bowls
Ready Pac® » préts & 'emplol 100 % recyclables

— la categone CS5R Capes Challenge a recompense e projet
de reduction de la consormmation deau dans les usines BFE

42 gamme (4 G ;

— le prix Crosssance est attribué 5 BFE pour son projet « SPACE X
- Relance Foodservice France Traiteur »;

— e prix Efficacite et Rentabilit® a été remis & BELL, BFE & B5A
pour leur prajet « Unis contre 'hyperinflation = ;

— le prix DEAL est déceme a BFE pour le proget « Visites d'usines
- Bonnes pratigues et resealtage »

— le prix Coup de Coeur du Jury est remis a BFA pour son projet
de recrutement inclusif,

Bonduelle S,A, “rapport RSE 2021-2022”. https://www.bonduelle.com/app/uploads/2023/11/Rapport-RSE-2022-2023-FR.pdf. (P. 685 &)
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Bonduelle S.A. CSREREZE 2021-2022 (—ERiR#%E)

1.4.2 Mission: Inspire the transition toward a plant-based diet
to contribute to people’s well-being and planet health

Our mission is inseparable from our econemic project, because without economic sustainability. there is no positive impact. and
conversely, there is no economic project without a contribution to sustainability issues. This is a very strong dual ambition that we

know will create value for our entire ecosystem.

1.4.3 Collective corporate project: INSPIRE

Our corporate project, INSPIRE, is rooted in our values and is based on our mission; it defines our strategic priorities and promotes
a leadership model that enables them to be implemented. A major transformation program is supporting the implementation of

the corporate project: the path to B Corp certification,

Five strategic priorities

INSPIRE defines five strategic priorities based on two essential and inseparable targets: sustainable growth and enhanced positive

— FOOD - We champion superior flexitarian food experiences
and sustainably impact eating habits;

— PLANET - We transform our food production system from

B = networks;
field to fork towards a resilient zero net model ;

— PEOPLE - We build meaningful development-rich and
inclusive people journeys at Bonduelle and beyond;

2.3.5.4 Waste management: zero loss
and recovery

Bonduelle optimizes resources throughout the product life
cycle, starting with responsible product and packaging design
(see 2.3.3), and promotes the circular economy of vegetable
waste.

Reduction at source of vegetable waste

In 2021-2022, Bonduelle's facilities generated 633,646 gross
tonnes of vegetable waste. This corresponds to 525 kg of
vegetable waste per tonne of manufactured product. This
ratio increased by 5.5% compared to the previous year, as a
result of the different types of vegetables processed.

During the fiscal year, 99% of Bonduelle’s vegetable waste
was recovered for commercial use, animal feed, spreading,
converted into methane or used as compost.

Industrial waste management

Thanks to the actions of all its plants, the group's overall
performance in terms of energy recovery or recycling of
industrial waste reached 68% in 2021-2022, compared with
71.2% in 2020-2021.

Hazardous industrial waste represented 263 tonnes in 2021-
2022, i.e. a ratio of 0.22 kg per tonne of manufactured product.

- GROWTH - We create value with our brands and our
production capacities to exploit opportunities for the
development of plant-based food in our various distribution

-~ EFFICIENCY AND PROFITABILITY - wWe improve
efficiency, profitability and capital utilization.

21.3.2 Identifying Bonduelle’s CSR challenges

g

=

Fight against food
‘waste

Fight against food waste and ensure the recovery of co-products in a circular economy approach

Waste management

Manage industrial waste

Animal welfare

Respect animal welfare

Clients and customers

Promotion of plant-
based food

Promote and guarantee access to healthy, plant-based food at an affordable price

Product traceability
and quality

Responsible

Ensure traceability and guarantee safe and high-quality products

Ensure responsible communication

OISt

Food waste
awareness

Make customers aware of food waste prevention

Eco-friendly
packaging

Design environmentally friendly packaging

Distribution channels

Develop innovative distribution channels to ensure broad accessibility for our products

EHEHGDRA > b
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Bonduelle S.A.., “Corporate social responsibility report”., https://www.bonduelle.com/app/uploads/2022/10/BON2021-22 RSE_EN_MEL.pdf. (P.11, P.33. P.59%08)

12



[ TH4 K]

Bonduel le S.A. TGASPILLAGE ALIMENTAIRE Le gachis, ¢a suffit | (BRMEBEEWHIBIZDOULNT) |

En finir avec le gaspillage alimentaire!

Imaginez: chagua seconds, 41 tannes de nowrriture sant pardues ou gaspillées & travars le monde. Mais que se

https://www.bonduelle.fr/depuis-1853/article/le-gachis-ca-suffit/130/130.

accusl » Actualies » Sohcants : Bondoeils donne 10 mallions de portions e Bgumes

SOLIDARITE : BONDUELLE DONNE 10
MILLIONS DE PORTIONS DE LEGUMES

10 million portions of vegetables: this is the commitment Bonduelle is making to demonstrate our
support and solidarity for the associations with which we work, in particular Les Restos du Coeur, a
long-standing Bonduelle partner.

As a food player, we are convinced of our responsibility to provide aid and access to essential foodstuffs
to the most deprived people.

This commitment is materialized by numerous charitable associations and is materialized through
donations of food products and the active involvement of our employees during food collections.

Today, faced with an unprecedented emergency situation, Benoit Bonduelle announced during the
llec — The Voice of Brands round table, in the presence of Aurore Bergé, Minister of Solidarity and
Families of France, a immediate action by sending 500,000 cans of food donations in the coming days,
the equivalent of just over a million portions of vegetables. We have also decided to double the volume
of our donations this year to reach 10 million portions of vegetables (or 5 million cans).

cache-t-il derriére ce constat alarmant? Comment réduire ce gaspillage alimentaire? C'est & ces questions
qu'entend répondre la Fandation Lovis Bonduelle au bravers de son eBook,

LHEHADORA > b

s BREEVMHIRICE I Z2E8LEREZ. —KME CEE#H)
miFicE &, E-book& L THBEHE L TL 5,
https://www.calameo.com/read/005576100c2a1091d887f?page=1
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https://www.bonduelle.com/fr/solidarite-bonduelle-donne-10-millions-de-portions-de-legumes/. 13
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Danone S.A. EXRIREZE - FY 2022 (2022/1/1~12/31)
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rd

NATURE STRATEGY

5 Z Danone’'s ambition is to transform its value chain by developing
. NATURE solutions that preserve and regenerate nature The following topics
are developed under this section:

Confents ® Fight against climate change

Nature strategy 149 Circular economy 163 e Preservation of the water resource A |
Fight against climate change 150 Cgutaiity OF gackaiing 163 & Biodiversity
Preservation of the water resource 157 —_— .

I Reducing food waste 165 #| Circular economy: packaging, waste and food waste I
A

Danone S.A., “Universal Registration Document”., https://www.danone.com/content/dam/corp/global/danonecom/investors/en-all-publications/2022/registrationdocuments/danoneurd2022eng.pdf .
(P.146. P.1492R) 17

Biodiversity 161

® Regenerative agriculture (sea section 5.3 Regenerative Agriculture).
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Danone S.A. EXRIREZE - FY 2022 (2022/1/1~12/31)

WASTE MANHGEMENT

= \ o
Danone monitors waste production and recovery through im- the recovery rate for their waste through on-site sorting and staff EB%@U D /j_\ /f P4 l‘
plementing practices such as recycling, reuse, composting and training. To that end, these sites enter into agreements with sub-

waste-to-energy. The Group's production sites seek to maximize contractors that can recover the various types ﬂfwlaste generated.
2021 w2 |1 FE. BR. BEWATY 7 a vy 77 0 %R
Industrial waste® /—j_\ o
: : : it ] o — _ R
';ote_ll.qtfdantltly of |n|:?ust:|jal:ast? (lrn ktons/ | 13{?1;”' 3:;“” 2. 7'7—‘%'_ L LT . -U- 75 /f F = /E\{Zlgrc%‘éij—
atio of total quantity of industrial waste per metric ] ; - o = =
ton ofproduc?r’r’nkg/tons)’ ’ 5§E‘l:llﬂ H A %Eﬂl*ﬁ L/\ 7REX @%l@'ft%%
Proportion of industrial waste recovered 21.9% 93:5% M ﬁ/‘@ LTW5 Ef %(\—_’ ?’% ﬁﬁo E_[ﬁlé 7Ld: i%é\ D ﬁiﬁu }Eﬁ )P
Packaging industrial waste 7 v 70-5- /r 7 U > 7\‘\ %%Uﬁ% D EEE%\ g
Total quantity of packaging industrial waste fin ktons) 115 114 'f¢ E/\] 7’3: 7 7° O—F :E) ga%k LTW3 R
Ratio of total quantity of packaging industrial waste 3.3 3.3 i) = = NAINER G:z)
per metric ton of product fin kg/tons) 3. a~ f\i L T‘\ E *JJ: D ﬁ AR }_%._ = &f% ﬁ” /)31 E T 7&
Proportion of packaging industrial waste recovered 97.3% 98.4% SDGS:#EOD 7 H—/N }l/%—’—% t l@.}% é '@.— < Bﬁ/j_\o
Proportion of plastic packaging waste recovered 96.5% 28.2%

lal Production Sites Environment scope, see Note 5.10 Methodology Note.
|b] Excluding sites from the Water category for Food Waste.

keducing food waste
Definition Targets

Danone is committed to reduce Food Waste inits end to end supply | Danone'stargetis to il reducewaste inits operations and its supply

chain. For that purpose, the Group launched an extensive global | chain, notably by combating food loss and recovering food waste,

program named the Battle againstwaste. The programis designed and (il help reduce loss and waste prior to and following its direct

to deliver sustainability and productivity targets. The dual project | aoperations by means of partnerships, consumer education or im-
engages end to end supply chain stakeholders, partners externally | proved product markings.

with suppliers and customers and leverages internal expertise in

derto halve D 's food te. : :

cleanl ol Lo bl Goods Forum in 2015, Danone has pledged to reduce its non-recov-

A s i 5 i i i
Policies ered food waste by 50% to 3 destinations [Landfill, Sewer, Refuse/
Discards] between 2016 and 2025.

Under the resolution against food waste adopted by the Consumer

Danone closely monitors and reports food waste generated in its
end-to-end supply chain and continueusly optimizes processes, by | The Group strengthened this ambitien in linewith the United Nations’
driving internal awareness and building losses reduction capabilities, Sustainable Development Goal [SDG) 12.3 by joining the 10x20x30
investing in new manufacturing technologies, re-purposing and Initiative and by going beyond non-recovered waste. To achieve this,
up-cycling, where possible, and redistributing food surplus. The | Danone has committed to halve its foodwaste ratio to 8 destinations
program is tracked via a robust reporting system and is driven by [Landfill, Sewer, Refuse/Discards, Controlled Combustion, Not
individually allocated targets for each production site and selling Harvested, Land Application & Ce/Anabolic Digestion] throughout
unit Performance is reviewed on a guarterly basis its operations and distribution chain between 2020 and 2030, on a
like-for-like basis.

Danone S.A., “Universal Registration Document”., https://www.danone.com/content/dam/corp/global/danonecom/investors/en-all-publications/2022/registrationdocuments/danoneurd2022eng.pdf .
(P.165Z 8) 18
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Danone S.A. EXRIREZE - FY 2022 (2022/1/1~12/31)

Action plans

Danone adopts a collaborative approach to reducing food waste-from
farm to fork-across its entire product portfelio, invelving consum-
ers, suppliers, distributors and partners in the process. The Group
reduces food waste not only within its operations but all along its
value chain as follows:

® upstream, by working with its suppliers. For example, the
Group engaged three of its main fruits’ preparation suppliers
into the 10x20x30 platform, committing to reduce by half their
food waste by 2030;

#| in its production sites, warehouses and logistics centers, by
creating a Food Waste Champions network in each production
site in order to track and reduce food waste and loss within
operations. This network enables to (il foster the sharing and
deployment of best practices among Danone’s operations, (iil
enable the consistency of the reporting on food waste and loss,
and (iii) develop and implement audit methodology with external

experts. Furthermaore, the Group redistributes its surplus food
to specialist charities in order to support vulnerable commu-
nities. Lastly, any unavoidable friod waste s preferentially sent
to recovery streams with higher valorization, consistently with
Sustainable Development Goal 12.3;

# downstream, byacting to reduce waste through new consumers
channels: in 2022, Danone worked with local partners such as
Too Good To Go toraise awareness around food waste and inform
consumers on date labeling. The Group continued toinfluence the
shift its date labels from "use-by~ date to "best-before” date in
key European markets. In addition, Danene Germany introduced
anonline clearance sales shop forwhaolesalers in Germany and
Austria. Through these new sales channels, Danone exclusively
offers productswith a shorter minimum freshness at discounted
rates. This online clearance sales shop was awarded the "Too
Good For The Bin” prize in the category “digitalization” by the
German Federal Ministry of Food and Agriculture.

Production sites

Production sites i and supply chain vid

2021 2022 2021 2022
Food waste management
Total quantity of food waste generated (in ktons/ 249 230 an 295
Ratio of total quantity of food waste per metric ton
of product sold fin kg/tons/ 29.2 [28.0 35.7 35.2
Ratio of total quantity of food waste recovered per metric
ton of product sold (in kg/tons/ 261 25.5 29.0 29.3
Proportion of waste recovered 89.4% 91.2% 81.1% 83.0%
Ratio of total quantity of food waste non-recovered per metric
ton of product sold (in kg/ tons/ = = 6.8 6
Reduction in the ratio of total quantity of food waste non-recovered
per metric ton of product sold since 2014, on a like-for-like basis'® - - -27.2% -341%
Ratio of total quantity of food waste per metric ton of product
sold, excluding waste intended for animal feed and the processing
of biomaterials [in kg/tons] - 5DG 12.3 - - 23.0 21.2
Reduction in the total quantity of food waste per metric ton
of product sold, excluding waste intended for animal feed
and the processing of biomaterials - SDG 12.3, since 2020
on a like-for-like basis - - -5.3% -13.5%

lal Production Site Environment scope, see Nate 5.10 Methodology Note.
|b) Excludes sites from the Waters category.

lcl Preduction Site Environment scope see Note 5.10 Methodology Note:
|d) Based on constant consolidation scope and methodology.

The ratio of total quantity of food wasta non-recovered per metric ton of product sold since 2016 decreased in 2022 by an additional 6.9%
in 2022 compared to 2021, mainly due to results of action plans on supply chain food waste in Merecco, and on industrial food waste in

the United States and in Russia.

LHEHODRA >~ b
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Danone S.A., “Universal Registration Document”., https://www.danone.com/content/dam/corp/global/danonecom/investors/en-all-publications/2022/registrationdocuments/danoneurd2022eng.pdf .

(P.166S 1)
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Danone S.A. EXRIREZE - FY 2022 (2022/1/1~12/31)

Danone S.A., “Universal Registration Document”., https://www.danone.com/content/dam/corp/global/danonecom/investors/en-all-publications/2022/registrationdocuments/danoneurd2022eng.pdf .

(P.223518)

Waste

Following the application of 2 new standard, the Food Loss and
Waste Protocol lversion 1.0 of June 2014], since 2014 Danone has
consolidated the quantities of waste generated according to the
following categories: treatment facilities’ sludge, waste, whey, food
waste collected on site and food waste discharged withwastewater,
packaging waste, hazardouswaste and, lastly, other non-hazardous
waste Since 2019, Danone has focused on the most substantial cat-
egories [food waste and packaging waste] and excluded hazardous
waste and other non-hazardous waste, representing B% of total
guantities of waste produced at production sites in 2022, from the
consolidation scope.

The Food Loss and Waste Protocel is the first international stan-
dard for measuring food losses not used for human consumption:
It was established under a partnership bebween the Consumer
Goods Forum, the Food and Agriculture Organization of the United
Mations, the United Mations Environment Programme, the World
Business Council for Sustainable Development [WBCSD), and the
World Resources Institute.

Food waste is consolidated for the Production Site Environment
scape with the exception of the Waters Category plants. ltincludes
finished product, raw material and by-product lwhey not used for
human consumption] losses. This wasie may be collected or dis-
charged withwastewater, or form part of the wastewater treatment
plant sludge:
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# whey and okara collected on site and not used for human can-
sumption are reported as dry matter content;

e waste collected on site is reported in real weight, i.e. weight as
shown in on-site waste removal orders:

s waste discharged with wastewater and recovered in the sludge
at treatment facilities is reported asa percentage of dry-matter
content in sludge;

= waste discharged with wastewater and not recovered in the
sludge at treatment facilities is calculated in tons of chemical
oxygen demand [COD] discharged.

Since 2020, Danone has also introduced reporting that consolidates
foodwaste from its production sites with foodwaste generated in the
scope 3 downstream sub-scopewithin the Greenhouse Gas scope:

Mone of the products and by-products that are used for human
consumption [production of lactose or cheese fromwhey, etc | are
included. Data related towaste recovery includes materials recovery
[recycling, composting, reuse, animal feed, sludge used in agricultural
applications, etc ] and energy recavery [methanation, incineration
with energy recovery]. Unused waste is waste that is sent to landfill,
discharged to the sewer or incinerated without energy recovery.

A= a reminder, in 2018, sludge from wastewater treatment in ex-
ternal wastewater treatment plants started to be included in the
indicator of recovered waste, when the traceability of this recovery
was available. The completeness of this datawas improved in 2019
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Our dairy in Ochsenfurt is supplied by over 90 small and medium-sized dairy farms in the local region. We support
them in their activities by having permanently employed Danone milk production advisors who are there to assist the
dairy farmers in every way — from animal fodder to hygiene. Our partnership makes a major contribution to combating
food waste. For example, we advise our milk producers on now to keep their milking systems at a hygienically clean
standard and ensure the micrebial count in the raw milk stays below the applicable thresholds stipulated by legislation
on milk. If high microbial counts do occur, our advisors help the farmers to quickly identify and rectify the cause — any
farm that exceeds the limit is excluded from milk supply by the veterinary inspection office. In this way, we ensure high
quality milk production and avoid loss of raw milk.

We also work closely with farmers on controlling inhibitors which prevent the growth of bacteria and cultures, hindering
the fermentation process. If the presence of inhibitors in the milk is verified, that milk cannot be used to make dairy
products and is discarded. Farmers report suspected inhibitor problems at an early stage. In serious cases, this helps
ensure that only relatively small batches of milk are contaminated with inhibitors, resulting in less milk being lost.
Around 300 tonnes of milk were lost in this way in Ochsenfurt in 2008 while the figure stood at just 115 tonnes in 2018.
In percentage terms, this means a reduction from 0.35% to 0.15% of total production was achieved.

Production ELEPFDORA >~ b
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We also donate Danone products with a short best before date to food banks, where they are distributed to people in
need. In 2020, we donated over 500 tonnes of edible food 1o charities across Germany, Austria and Switzerland. In
addition to donating to food banks in Germany, we also denate to ones in Austria and Switzerland. We have also been
working closely and successfully with Tafel Deutschland for years and are supporting the development of an efficient,
digital online donation platform.

https://www.danone.de/en/impact/planet/reduce-food-waste.html 21
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One option is to bring innovations that reduce food waste by valorizing surplus. Danone sux fruits diciin France is a great
example of what we can do. As farmers were struggling with strawberries surplus during COVID-19, we took action by saving this

surplus to launch a limited edition “Solidarity Gariguette 2020" in partnership with one of our retailers, Carrefour.
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Why is it important to reduce food loss and waste? (danone.com)

Partnering with foodbanks, tech startups, food redistribution networks, is also a way to bring maore impact in food waste while
helping people living in poverty. That's why we work with local 12od banks and have signed an agreement with the Global Food

Banking Network, a non-profit organization. This way, we reinforce our action in many countries through our utilities and our

= N ° N brands like Danone in Spain who has partnered with the Spanish food bank, Health Warriors moverment and the Red Cross to
SHEBIOKRA >~ b i — - -
help one million children in need.
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