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() Warren C. Waite, “A Study of the Demand for
Eggs in Selected Chain Stores of Metropolitan New
York, 1929,” 14-3, July 1932; Alexander Sturges,
“New York Foods Consumption Survey,” 18-2,
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w2 Paul Mehl, “Trading in Futures and Price
Fluctuations,” 16-3, July 1934 ; H. S. Irwin, “Thech-
nical Conditions Are Important Factors in Short—
term Movements of Wheat Prices,” 18—4, Nov.
1936 G. Wright Hoffman, “Past and Present
Theory Regarding = Future Trading,” 19-1, Feb.
1937 ; Paul Mehl, “Trading in Wheat and Corn
Futures in Relation to Price Movements,” 22-3,
Aug. 1940.
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() Charles W. Hauck, “Research as a Basis for
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(o) E.H. Chamberlin, The Theory of Monopolistic
Competition, Cambridge, 1933; Joan Robinson,
Economics of Imperfect Competition, London, 1933.

(2) H.A. Baum, “Chain Store Methods of Buying
Fresh Fruits and Vegetables,” 12-2, April 1930;
Paul L. Miller, “Modern Tendencies in Food Dis-
tribution,” ibid.; Knute Bjorka,”“ How Hogs Are
Transported to Market in the Corn Belt,” 184,
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C. Hoffman, “Changing Organization of Agricultur—
al Markets,” 22-1, Feb. 1940.
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War on Marketing Farm Products,” 25-1, Feb. 1943.

K #R8Ugter—hIhY NAHEER
EVELNTCY AT

AR ) | KKEROUK ALK E O K NEY
B OWP 5 42° WOQEHMROD N O A VEBMSY — SRk
ANOEIREINS K | REKEBERESDY —bh~)
4 (The Research and Marketing Act of 1946) QN
VR M 0 MHSTGIRER KV Q8008 P 480°

DEAY AR DAREROEHTRY Y 1 RITOEER
SR A A A0E © JLEET 0.2 420 VR B HSER O IR N e e
MBI O 507 IR ORI 5 400 ¥ — Nk = DA

110K
MR 0 A Sl i 800 B % ERR UK O R IE
NS RP IR S Qe A nRISEHIOPOL4L0 4
O SHAN RO WRNE SOV URNHGEE HiHke
I RN B AT 8104 S k) WA A0 S 1 2
WHUREOK—T —F—h Dl =) o Ka N iR
0 QLM ML DY 530 1) K S Wap 8 50
PROERVOCEIQIEN K OL L7 5 S0 REE,
MO Y — SR~ DA HERRER0 RREHP 80° Ve
e RER( N OV BRGSO B K IRGHIRG BER
HmAtL 42 1 RS QP RMER OV WBEeR &
HKEIRERLSHORERCOEHRILQERY SHREQERS
ARG Q K B THEHR © KRG ViR S M A TR
AEMEEEE B ORE” DR OmR
&K#&?%ﬂ%ﬁ%%ﬁabfmﬁgmhm,mbwﬁﬁm
SEREM LS o REET MK O QA S sdn®
HEQHHERY ~ &K~ D AEROAHO U S RIERE
I g sl 7 EEEEEA 0 O KO A M S ISR QR
VIR ORIEREE OEH'A Vo L0 $2°

FE M IEERN O L EiEORERLEHORM N
S840 ARV S ORMOFEL” KERiboE:E
040 - FEAE AR IR R IE A O 5000 o RN QR



P &R A L& O 420 WUk © W K &7
%%%?hﬁ@%%%%%it%?<\ﬁ%@%mméﬁﬁé
MAMMSEELH5° D& 5 0N KRB ORMAS
LR QW R HSHE S Y QL RRM VNN Q IR
B0 A AEMALR° FARNK—~NNH RAHEIRY At B
mmm%owﬁagwwxyaxyu%ﬁﬂ%kﬁ%mbuu
ReR IR © B ml O 42°

P SIS N ARV A S MO A O QIR S
HQRItRS 5 D'y ( — 'y NREIMRG & BN O S VER
A0 P00 5 0 IR RIS N £Hho N7 IRE
258 QN QDRI © GIETHN Q RO H -Sauv4450°

S RKECR AR EKQ il @ L NEM~N D
P15 0R V600 HHRIEREK ORI O ViR R
o OB ¢ OIS USSR L0° { iR dRi | 2K
£ 54 QEEEE W M W QUSRS QRS RIS QEH S AT
DK 50 Q NLM 500 Q SR RERM S0 R
AR A 00 R QBN ETK 40 BHho 4 R M M R0 QR
RNEE D A2 PR M O 5 W QAT O B b R
A0 M ARSI A0 R0 QUM O 5 1 QIEIHT Q Btz
A2 =0 N EC M KO CHE L0 50

O3y QB ¢ ~ W NNB R EREE LN O R0

A S

CN=L>

N s ROEEEN Lo MR Y — SRS MNEROHL

AREE A0 VO HN O MIRIRRE HHEER QeI S
2550 WU QEACQEEQURN O Sy miK
QICRTRERE QY DB L 40 20 RO N Q VI A4
O SEH2O 50 AR EERIHT Q BRER A R0 BRI M 447
IR U EE Q B & M -PRRIC° 42 it I
HITAFE T RE KIREae VR P age° R
NELTE QW QBRIA 5 AMNEOW 510.4°
NRONARDY QEMERY LHOKBOKV #Me
AR N DRI OL 50 QM HS84n 50 O ponb QHEEE
N D HBDe 0 8 RR VY& 50 WP
B [ RAONEEA0 LR QEMSRRMNT 5 &Y
A0 A REB AL JBHERE S-S BEQIELNG
YO © RS 0.5 100

SEROEE QESIRNEE L SO 0 Q 5 O WinEIRSEK
R KPR QUK BRIEE K M V-2 SRk QRO N 4810°
O WD ENRIGEN N O 217 R O VIEER X
QIRGPHR IR A BN 2 44 © a0 511 YR DT R N A
QMRS QIR BRI A I 4 2V QRN AT
BHTE 5 Q4O IENERAD & B0 S04 50
SERATMMIERIR” SRR S oI IR N S S 1Y 540
IEBI0L EFEEN R SR 024 Qn0" & LI0HHE
1HOY



EN—> NA = REKEN LT 0HMBY — &R~ N ERQBL 11O=

ROP RN 1) Qe HERIER QYO0 SIS Y O S

A RHIR O B ARVEEE M ED DT ROy S’

M-SR E R Qa4 o -0” QD 0EMIR S 5 TSR

Gl © BEHKATL A S MO 5 8% 0400 24k Q

PR R O-PKA S S QPP E SR EHEROR VKGN

WM VR WV QEH QAURIRT HEEHKIT L O HIKHT
¢ Q Q4L RANVET I A 500 Y b 450 T 4610
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H. Nicholls, “Reorientaion of Agricultural Market—
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D. Black, “Lines of Advance in Research in Mar-

keting,” 36-5, Dec. 1954; R.L. Kohls, “A Critical

Evaluation of Marketing Research,” 39-5, Dec. 1957.
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American Economic Review, 30-2, June 1940. R
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