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Japan aims to lure adventurous foodies with unique
‘fermentourism’

By Nevin Martel mfyse

NHK WORLD o) WatchLive  News Shows  Leam Japa
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N ews Top Japan Features Weather Earthquake

Koji: Spilling the secrets of Japanese
fermentation
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With Hokuriku’s fermented foods, tasting
is believing
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‘Napa Valleys' of Japan:
Fermentation Tours as New
Attraction

Here's what Michelin Star restaurant chefs from the US, food writers, alcohol beverage
producers learned from their tour from Toyama to Fukui to Kanazawa.
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A CELEBRATION OF
JAPANESE FERMENTATION

PASSED HORS D'OEUVRE: TORO TARTAR
R ckegg ||c shio-koji, preserved wasabi
" prepared by: ghef Derek Watson

BSEUVRE: ORGANIC CHICKEN GYOZA
witd’ mushrooms, soy vinegar sauce

prepared by: Chefs Scott Drewno & Danny Lee
SALTY WOLFE OYSTERS

roasted with shio-koji marinated bone marrow

prepared by: Chef Jamie Leeds

L'ESCALOPE DE SAUMON A L'OSEILLE
japanese style

. prepared by: Chef Katsuya Fukushima
SEARED ZABUTON STEAK

hatcho miso & mushroom demi sauce ‘ ~
prepared by: Chef Yo Matsuzaki

MATCHA-VANILLA CUSTARD
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CHEF DOM CRISP x SAN-J

TLO OYSTER SHOOTER FT. TERADA HONKE SAKE
RAW SHUCKED BEACH PLUM OYSTERS (MASSACHUSETTS), MIXED SHISO
& KEFIR LIME FROM EARTH CRAFTED GARDEN, TOMATO, MIRIN 11

MIKAWA MIRIN STEAMED SHELLISH
PURPLE SAVORY CLAMS, BLACK MUSSELS, ROASTED FISH BROTH,
CHARRED SHIITAKE, SESAME CHILI OIL, SCALLION 24

BUTTERFLIED ACADIAN REDFISH MIKAWA MIRIN-BOSHI
. BLACK GARLIC, MIRIN, LOCAL SHIO KOJI, SAN-J SOY SAUCE, AJI
AMARILLO PEPPER, SEARED & BROILED 42

CHEF DAS’ MIKAWA MIRIN FLAN
LECHERA, MIRIN CARAMEL, PLUM SALT, LUXARDO CHERRY 14
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